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ALAMO  NASA 
WHALE  OFADEAL 
WITH  SEA  WORLD. 


FREE  SEA  WORLD 
ONE  DAYADULTADMISSION. 


With  Alamo  rental  in  Florida  [pick  up  and  return)  of  a  2-door 
compact  car  for  5  days  or  more 


San 


Chicago* 


Renter’s  Name. 


*  Phnx. 
Tuc. 


★Atl. 


Dallds/ft.Warfh  ^ 
Houston"' 


[Coupon  must  be  presented  at  any  Alamo  counter  in  Florida.] 

All  rentals  include  urtlimited  free  mileage,  air  conditioning,  automatic  transmission,  radio, 
and  primary  liability  insurance.  Rental  deposit,  gas,  tax  and  optional  Collision  Damage 
Waiver  are  extra.  All  rentals  are  subject  to  Alamo's  standard  requirements  and  conditions 
in  effect  at  the  time  of  the  rental.  Not  available  with  tour  packages  or  other  discount  rates 

Offer  expires  12/15/83. 

For  this  whale  of  a  deal  reserve  through  your  Travel  Agent  or  call  800  GO  ALAMO 

DRIVE  AN  EASY  BARGAIN.  ALAMO. 


Tpa.  Melb. 

StB/On*  ★WPbIm 

Sar.*  ±-  ★  R.Laud. 
R.MyS;^  .  4  Mia. 


Jax. 


FREE  SEA  WORLD  TICKET 

Just  rent  a  2-door  compact  from 
Alamo  Rent  A  Car  in  Florida  for  5  days 
or  more  and  you  will  get  one  free  adult 
admission  to  fabulous  Sea  World,  the 
world's  largest  and  finest  marine  life  park. 
No  one  is  making  an  offer  like  this. 

Every  Alamo  car  comes  with  auto¬ 
matic  transmission,  unlimited  free  mile¬ 
age,  air  conditioning,  and  radio.  All  for 
the  usual  low  Alamo  price. 

Sea  World  comes  with  hours  of 
entertainment,  not  hours  of  long  lines. 

It's  a  fun  and  exciting  day  for  the  whole 
family.  From  Shamurthe  killer  whale,  to 
the  chilling  Shark  Encounter. 

So  call  your  travel  agent  or  call 
(800)  GO  ALAMO. 

Present  the  coupon  below  at  any 
Alamo  counter  in  Florida.  And  you’ll  get 
your  free  adult  admission  to  Sea  World 
when  you  pick  up  your  car. 

Believe  us,  it's  a  whale  of  a  deal. 


2-DOOR  COMPACT 
$105  A  WEEK.  $27  A  DAY. 


Prices  subject  to  change  without  notice.  Similar  cars  may  be  substituted.  One-way 
drop  charges  may  apply.  Rental  deposit,  gas,  tax  and  optional  Collision  Damage 
Waiver  are  extra.  If  CDW  is  declined,  renter  will  be  fully  responsible  for  any  and  all 
damages  up  to  the  full  value  of  the  car,  regardless  of  fault. 


Alamo  features  fine 
GM  cars  such  as 
the  Pontiac  2000. 


L 


This  is  your  complimentary  copy  of  SKY  Magazine.  Please  take  it  with  you  when  you  deplane.  The  opinions 
expressed  in  the  editorial  content  of  this  magazine  do  not  necessarily  reflect  the  views  of  Delta  Air  Lines. 
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COVER :  Former  Days  of  Our  Lives  “star” 
SICO  also  doubles  as  a  therapeutic  tool 
for  handicapped  children;  the  robot  is 
just  one  of  many  new  mechanical  marvels 
walking  into  corporations,  schools  and 
homes  today.  Story  begins  on  page  1 2. 
Photo:  International  Robotics,  Inc. 
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Get  together  by  satellite. 


The  world's  largest  privately  owned  earth 
station  network  lets  you  hold  videoconference  meetings 
at  hundreds  of  Holiday  inn®  hotels  at  the  same  time 
For  hotel  reservations  just  call  800-HOLIDAY 


$27  per  day,  4-door  Malibu,  unlimited  free  mileage,*  with  this  ad. 


With  immediate  airport  pickup  and  return,  primary 
insurance,  and  more.  Offer  sood  at  all  domestic 
General  locations.  Choose  from  8,000  total  GM  cars 
at  comparable  savinss  Call  General  when  you  arrive, 
and  also  set  your  free  Executive  Club  Card  for  busi¬ 
ness  travelers,  or  call  General  toll-free  800-327-7607 
and  well  mail  you  your  card,  -within rentms state 


The  car  rental  system  for  business  travelers. 
We  feature  General  Motors  cars. 

DS-8-83 


Airport  Locations:  Caiifornia:  Los  Angeles:  641-3323  •San  Francisco:  952-4896  •  Coiorado:  Denver: 
320-1244  •  Florida:  Daytona  Beach:  258-1100  -  Fort  Lauderdale:  524-4635  -  Jacksonville:  757-3444  •Miami: 
871-3573  -Orlando:  859-1340 -Tampa:  872-6668  -West  Palm  Beach:  689-7755  •  Georgia:  Atlanta:  763-2035 
•Nevada:  Las  Vegas:  739-1954  •  Texas:  Dallas/Ft.  Worth:  399-0900  •  Dallas/Love  Field  in  Terminal  Bldg.: 
350-3006  •  Houston/Hobby:  649-5428  •  Houston/Intercontinental:  446-4070  •  England:  London:  852-3434 
•  Latin  America:  Panama  City  Republic  of  Panama:  23-5910  -  Lima,  Peru:  40-01-10  


FROM  NOW  ON,  THE  OTHER 
BOCA  RATON  AREA  COUNTRY 
CLUB  COMMUNITIES  WILL 
HAVE  TO  TRY  A  LOT  HARDER. 


At  Boca  Pointe,  we’ve  taken  the  best 
features  of  Florida  golf  and  country  club 
communities,  and  executed  them  with  a 
degree  of  style  and  excellence  that  other 
communities  have  to  go  a  long,  long  way 
to  match. 

We  have  an  exciting  Country 
Club,  with  the  kind  of  social  activity  that 
proves  there  is  a  life  after  4  RM.  We  have 
an  exceptional  Swim  and  Racquet  Club. 
An  18-hole  golf  course.  The  planned 
Wharfside  Shopping  Village,  with 
charming  waterfront  restaurants.  A 
selection  of  seven  different  residential 
lifestyles.  And  1,019  green  acres,  over 
40%  devoted  to  landscaped  and  wooded 
spaces,  lakes,  waterways,  and  fairways. 

Come  now  for  pre-construction 
prices,  from  $96,500  to  $295,000. 

We’re  open  9:30-5:30  daily, 

6943  S.W  18th  St.  (corner  Powerline  Rd.), 
Boca  Raton.  (305)  368-4800.  Outside 
Florida,  call  toll  free:  1-800-327-0106.  A 
Markborough  Properties  Development. 


Prices  subject  to  change  without  notice. 


A  I  This  does  not  constitute  an  offer  in  those 

1  M  States  in  which  an  offer  can  not  be  made. 
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Thousands  Have  Paid  $185  For  a  Bag  Like  This! 

THE  ST.  IVES '  VALET 

Costs  Only  $69.95  And  May  Be  The 
Finest  Bag  Of  Its  Kind  On  The  Market 


The  design  genius  of  Roger  St.  Ives. 

The  St.  Ives  Valet  created  by  designer 
Roger  St.  Ives  is  an  imposter.  There's  a 
similar  bag  by  Hartmann  now  being 
sold  through  prestige  luggage  shops. 
Where  Mr.  St.  Ives'  genius  is  evident 
this  time  is  in  the  price.  The  other  bag 
sells  tor  over  $185.  But  Mr.  St.  Ives- 
taking  the  same  tine  nylon  covering, 
the  same  enormous  capacity,  a 
detachable  shoulder  strap,  selt- 
repairing  nylon  zippers,  double- 
stitched  trim,  brass-plated  tittings, 
including  hook  tor  hanging  in  closet 
or  plane,  and  most  of  all  excellent 
construction— created  a  bag  that  we 
could  sell  directly  by  mail  tor  as  little 
as  $69.95.  That's  design  genius! 

Nine  compartments  carry  enough 
for  a  wrinkle-free  world  tour. 

Like  our  famous 
Kluge  Bag,  there's 


From  the 
People  Who 
Brlrrg  You  the 
Kluge'  Bag 


practically  no  limit  to  what  you  can 
take  along  in  the  St.  Ives  Valet.  You  can 
carry  up  to  tour  suits  or  dresses  in  the 
valet  compartment  alone.  Then  there 
are  separate  compartments  tor  shirts, 
shoes,  socks  and  underwear,  soiled 
clothing,  a  jacket,  sweater,  shaving 
gear,  business  papers . . .  with  plenty 
of  room  left  over  for  gifts  you  bring 
back  or  a  couple  of  books. 

It's  like  having  a  Pullman  case,  two- 
suiter,  overnighter,  tote  bag  and 
toiletries  bag  all  in  one  easy-to-carry 
piece  of  luggage. 

Pay  as  little  as  $69.95.  An  amazing 
value  for  this  capacity  and  quality. 

Why  pay  over  $  1 85  tor  the  Hartmann 
bag?  The  St.  Ives  Valet,  in  your  choice 


of  sand  color  or  black,  both  with  tan 
trim — made  from  easy-clean,  almost 
indestructible  nylon  with  heavy-duty 
vinyl  trim— is  priced  at  just  $69.95 
plus  $5.00  tor  shipping  and  handling. 
With  luxurious  genuine  leather  trim, 
it's  only  $129.95  plus  $5.00  for  shipping 
and  handling. 

30  Day  No  Risk  Trial 

You're  invited  to  use 
and  travel  with  the 
St.  Ives  Valet  fora 
full  30  days  to  decide 
it  it's  ever^hing  we 
say  and  more.  It  you're 
not  delighted,  you  may 
return  it  tor  a 
full  refund. 


^  MAJOR  CREDIT  CARD  BUYERS 
CALL  TOLL  FREE  800-228-5959 

(Nebraska  residents  call  800-642-8777) 
T _ 24  hours  a  day,  7  days  a  week _ 

Major  credit  card  buyers  may 
call  the  toll-free  number  any 
day,  any  hour.  OR  send  your 
check  or  money  order  to 
Dimensions  Unlimited,  Inc.  at 
the  address  below.  (Illinois 
residents  add  7%  sales  tax.)  Be 
sure  to  specify  vinyl  or  leather 
trim  and  sand  color  or  black. 
Send  $1.00  for  the  new  Dimensions 
Unlimited  catalog,  featuring 
unique  products  for  business  and 
travel  at  home  and  away. 

DIMENSIONS 

INC. 

Dept.  85-2265 

500  N.  Dearborn  St.,  Chicago.  IL  60610 


Built-In  Quality  and  Convenience-9  Separate  Compartments. 


hand-carrying  compartment  tor  lour  or 

more  suits  or  dresses 

D  Dimensions  Unlimited,  Inc.  1983 


compartment  in  Valet  lor 
shoes,  soiled  clothes,  wet 
things 


- - -  11.  Four  outside  pockets  lor  12.  Two  9"  x  11"  pockets  lor 

compartment  lor  pajamas,  toiletries,  books,  shaving  socks,  underwear,  ties 
sweaters,  jacket  gear 


denier  nylon  shoulder  strap  lor  hand's-  repairing  nylon  zippers 

Iree  carrying 


velcro  storage  pocket 


WELCOME 

ABOARD 


Please  take  a  few  minutes 
to  read  this  information 
on  safety  and  the  services 
Delta  offers  to  make  your 
flight  more  enjoyable. 
If  you  need  additional 
information  on  Delta’s  services, 
your  flight  attendant  wiil 
be  happy  to  assist  you. 

Have  a  good  trip,  and 
thank  you  for  choosing  Deita. 


YOUR  SAFETY  -  Delta  crewmembers  are  personally  responsible  for  your  safety  during  your  Delta 
flight.  The  intensive  training  they  have  received  enables  them  to  provide  leadership  under  any  cir¬ 
cumstances  which  may  be  encountered  during  your  flight.  Teamwork  has  always  been  a  trademark 
of  Delta  Air  Lines,  and  it  is  very  important  that  as  a  Delta  passenger,  you  team  up  with  your  Delta 
flight  crew  by  practicing  the  following  safety  habits  whenever  you  fly: 

•  Be  attentive  to  the  flight  attendant’s  predeparture  announcements  and  safety  demonstrations. 

•  Carefully  read  the  emergency  information  card  located  in  the  seat  pocket  in  front  of  you. 

•  Familiarize  yourself  with  the  aircraft  by  locating  the  two  emergency  exits  closest  to  your  seat. 

•  If  you  have  questions  regarding  the  safety  features  or  procedures  of  the  aircraft,  be  sure  to  ask 
your  flight  attendant. 

It  Is  very  unlikely  that  it  will  be  necessary  to  employ  emergency  procedures  during  your  flight;  how¬ 
ever,  as  part  of  the  Delta  inflight  safety  team.  It  is  important  that  you  be  aware  of  safety  procedures. 
Remain  calm  and  follow  the  instructions  of  Delta’s  professionally  trained  flight  crew  should  an  out-of- 
the-ordinary  situation  occur.  Airline  travel  is  a  safe  and  enjoyable  mode  of  transportation,  and  we 
appreciate  your  cooperation  in  Delta’s  flight  safety  program. 

FOR  YOUR  COMFORT  -  Your  seating  area  is  equipped  with  an  adjustable  fresh-air  vent  and  reading 
light,  and  a  Delta  flight  attendant  call  button  is  within  easy  reach  if  you  need  assistance  of  any  kind. 
Pillows  and  blankets  are  located  in  the  storage  compartment  above  your  seat.  Current  magazines, 
stationery  and  playing  cards  are  also  available. 

SMOKING  -  For  the  comfort  of  all  passengers.  Delta  divides  cabins  into  smoking  and  no-smoking 
areas.  Cigar  or  pipe  smoking  is  permitted  on  transatlantic  flights  only.  Federal  regulation  prohibits 
smoking  in  the  no-smoking  sections  and  lavatories  of  all  aircraft. 

DRINKS  -  Delta’s  bar  is  open  from  9:00  a.m.  to  1 :00  a.m.  on  all  flights  where  trip  times  permit  service 
to  all  our  passengers.  Between  1 :00  a.m.  and  9:00  a.m.,  you  may  request  bar  service  on  most  flights. 
Your  flight  attendant  will  be  glad  to  provide  reasonable  additional  drink  service  upon  request,  time 
permitting.  Alchoholic  beverages  are  complimentary  in  first  class  and  available  at  nominal  charge 
in  tourist.  Governmental  regulations  forbid  passengers  from  consuming  their  own  supplies  on  board, 
and  we  are  required  to  discontinue  serving  passengers  who  appear  to  be  inebriated.  Alcoholic  bever¬ 
ages  may  be  served  only  to  passengers  21  years  of  age  or  older.  In  the  interest  of  safety,  we  are 
required  to  remove  all  cups  and  glasses  from  the  passenger  cabins  prior  to  take-off  and  landing. 
BAGGAGE . . .  (AND  IDENTIFICATION)  -  We  care  about  your  baggage.  You  can  help  us  to  handle 
it  properly  and  safely  by  following  these  simple  rules.  All  checked  baggage  is  required  to  have  pas¬ 
senger’s  name  on  the  outside.  Labels  are  available  at  no  cost  at  all  Delta  ticket  offices.  We  also 
suggest  that  you  place  identification,  including  your  name,  address  and  telephone  number,  inside 
your  luggage.  Never  place  money,  cameras,  binoculars,  fragile  items  or  valuables  such  as  jewelry 
in  luggage  you  plan  to  check.  Always  carry  medicines,  keys,  passports  or  other  valuable  papers  In 
your  hand  luggage.  Choose  bags  that  will  properly  protect  the  contents  and  withstand  normal  han¬ 
dling.  Avoid  overpacking  and  always  lock  your  baggage.  You  may  carry  portable  radios  and  tape  cas¬ 
settes,  but  please  don’t  play  radios  in  flight  since  their  impulses  may  interfere  with  navigation  instru¬ 
ments.  Carry-on  items  are  restricted  to  those  which  can  be  stowed  under  a  passenger  seat  or  in  an 
approved  overhead  compartment. 

MEDICAL  AIDS  -  If  you  need  aspirin  or  such  items  as  a  strip  bandage  or  motion-sickness  pill,  just 
ring  for  a  flight  attendant. 

PASSENGERS  REQUIRING  ASSISTANCE  -  Any  person  who  has  a  physical  or  mental  impairment, 
disability  or  condition  of  such  a  nature  that  he  or  she  may  need  the  assistance  of  another  person 
to  move  expeditiously  to  an  exit  in  the  event  of  any  emergency,  must  make  advance  arrangements 
with  the  airline  a  minimum  of  24  hours  prior  to  intended  departure.  This  advance  notice  will  permit 
us  to  make  any  special  arrangements  required  for  the  convenience,  comfort  and  safety  of  the  passen¬ 
ger. 

INFANTS  AND  CHILDREN  -  Jets  make  travel  with  infants  and  children  easy.  Delta  will  put  jars  of 
baby  food  on  board  (with  advance  notice),  and  a  flight  attendant  will  warm  the  food  or  your  own  for¬ 
mula  you  bring  along.  There  is  milk  on  most  flights.  Picture  books  and  children’s  magazines  are  car¬ 
ried  on  all  flights. 

YOUR  SEAT  ASSIGNMENT  -  Your  seat  has  been  especially  reserved  for  you.  If  you  move,  please 
return  to  your  assigned  seat  before  each  landing.  Please  also  return  to  your  assigned  seat  if  you  exit 
the  airplane  for  a  time  during  a  transit  stop.  Returning  to  your  assigned  seat  will  avoid  inconvenience 
to  yourself  and  your  fellow  passengers,  since  all  vacant  seats  have  been  released  for  use  at  the  next 
airport  stop. 

INTERNATIONAL/TRANSATLANTIC  SERVICE  -  It  is  most  important  that  International  and  Trans¬ 
atlantic  passengers  be  aware  of  the  following  procedures: 

•  Please  check  in  early.  Reservations  of  passengers  presenting  themselves  at  the  airport  check-in 
counter  less  than  45  minutes  prior  to  scheduled  departure  are  subject  to  cancellation. 

•  International  Baggage:  International  baggage  allowances  and  limitations  vary  somewhat  from 
domestic.  Please  check  with  Delta  or  your  T ravel  Agent  for  details. 

•  When  returning  to  the  U.S.,  please  note  that  fresh  fruits,  meats,  plants  in  soil  and  other  agricultural 
products  are  prohibited.  They  may  be  confiscated  from  you  by  Department  of  Agriculture  officials 
and  you  may  have  to  pay  a  fine.  © 
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ln~i1n^t  or  at  home 
the  taste  is  Naturally 


For  more  than  15  years.  Naturally  Fresh™  dressings,  dips  and  sauces  have  been  served  in  many  of  the  finest 
restaurants  across  the  land.  Now  Delta  has  brought  natures  best  to  the  skies  with  the  Naturally  Fresh  salad 
dressinj^,  dips  and  sauces  you’ll  find  served  on  all  Delta  meals.  And  we’ve  brought  nature’s  best  to  the  produce 
section  of  your  favorite  grocery,  in  a  wide  variety  of  flavors,  available  in  both  9  oz.  and  16  oz.  mason  jars. 
I^ach  of  our  products.  is  made  from  top  qualit\'  fresh,  all  natural  ingredients  and  blended,  under  refrigeration,  to 
the  peak  of  perfection,  giving  you  the  freshest,  most  natural  taste. 

So,  whether  you’re  dining  up,  dining  out  or  dining  in,  enjoy  the  taste  of  Naturally  Fre.sh.  You’ll  know  we’ve 

blended  nature’s  best,  naturally. 


At  last, 

h^foccepanies 
wrestling  with  the 
problems  created 
1^  pers(»ial  ccarpiters. 


In  the  beginning  it  seemed  like  a 
splendid  idea. 

A  few  people  began  using  personal 
computers  at  work  and,  presto,  improved 
their  productivity. 

But  as  the  number  of  different  PCs  in 
the  offices  proliferated,  so  did  the  confusion. 
Everyone  had  their  own  software,  their  own 
training,  their  own  way  of  communicating. 

As  a  result,  many  executives  are  seeing 
control  and  efficiency  slip  away,  replaced  by 
mounting,  “PC  Pandemonium.” 

What’s  needed  is  a  system  that  provides 
corporate-wide  information  access  as  well  as 
the  personal  computiiig  capabilities  employees 
now  insist  upon.  This  is  exactly  what 
Honeywell  has  built.  And  more. 

The  microSystem  6/10 

The  cost-efficient  microSystem  6/10  is 
a  multipersonality  powerhouse  offering  an 
impressive  variety  of  processing  capabilities - 
including  networlmg  (the  microSystem  6/10 
talks  to  IBM  mainframes  as  readily  as  to  our 
own). 

Besides  personal  computing,  it  handles 
data  processing  and  word  processing.  And 
fully-integrated  office  automation.  What’s 
more,  power  ^d  flexibility  make  it  perfect  for 
adaptation  to  industry-specific  applications. 


And,  because  microSystem  6/10  also 
accepts  most  popular  PC  software  packages 
(based  on  CPyM-86®  and  MS-DOS®),  chances 
are  your  employees  won’t  have  to  give  up  their 
favorite  programs. 

Something  rare:  a  change 
everyone  likes 

The  microSystem  6/10.  It  helps  solve  the 
problems  created  by  personal  computers. 

And  when  you  consider  this  is  a  solution 
your  entire  organization  can  get  behind,  it’s 
even  more  remarkable. 

For  more  information,  call  800-343-6665 
(within  the  617  area,  call  392-5246)  or  complete 
the  coupon  below. 

!T d  like  to  know  more  about  the  microSystem  6/10.  ~j 

I  □  Send  me  more  information.  I 

I  □  Have  a  salesperson  call  me.  | 

I  □  Call  me  to  arrange  a  demonstration.  i 


Name 

TitS 

Company  Tel.  No. 

Address 

City  State  Zip 

Mail  to:  Honeywell  Inquiry  Center 
Dept.  DS8 

200  Smith  Street,  (MS  440) 
Waltham,  MA  02154 


Together,  we  can  find  the  answers. 

Honeywell 


CP/M-86  is  a  registered  trademark  of  Digital  Research  Inc.  MS-DOS  is  a  registered  trademark  of  Microsoft  Corporation. 


Android  Amusement  Corp. 


DRAVE 

NEW 

ROBOTS 

BY  WALTER  ROESSING 


B.O.B.  -  an  acronym  for  Brains  on 
Board  -  is  three  feet  tall,  weighs  fifty 
pounds,  can  turn  on  a  dime,  talks,  sings, 
cracks  jokes  and  quotes  the  daily  stock 
market  totals.  Infrared  sensors,  attuned  to 
the  frequency  of  human  body  heat,  ena¬ 
ble  this  technological  prodigy  to  locate 
people  in  a  room  while  avoiding  tables, 
chairs  and  other  objects.  More  remark¬ 
ably,  B.O.B.  (scheduled  to  debut  in 
November)  Is  a  true  robot,  with  a  sophisti¬ 
cated  “brain”  consisting  of  two  micropro¬ 
cessors  with  three  megabytes  of  memory. 

Earlier  this  year,  Androbot,  Inc.  of  Sun¬ 
nyvale,  California,  test-marketed  its  mar¬ 
vel  of  artificial  intelligence  as  a  personal 
robot  for  use  in  the  home. 

“With  the  right  software,  B.O.B.  can  be 
programmed  to  help  educate  children, 
teach  languages,  protect  a  house  at  night 
and  nudge  you  awake  in  the  morning,” 
explains  Nina  Stern,  public  relations  con¬ 
sultant.  “His  memory  can  be  programmed 
to  follow  a  youngster  around  the  house, 
helping  him  learn  the  capitals  of  the  states 
or  reviewing  homework  for  accuracy.” 
Moreover,  when  B.O.B.  “feels”  the  ener¬ 
gy  run  low  in  its  humanoid  body,  it  has  the 
capability  to  excuse  itself  to  get  the  bat¬ 
teries  charged. 

Once  restricted  to  the  movie  and  TV 
worlds  of  Flash  Gordon,  Star  Trek,  Star 
Wars  and  other  space  fantasies,  personal 
robots  tha^talk,  think  and  teach  are  no 
longer  the  exclusive  domain  of  Hollywood 
make-believe  and  science  fiction. 

An  estimated  22,000  sophisticated 
robots  already  are  in  use  worldwide,  in¬ 
cluding  6,000  in  the  U.S.  But  about  98 
percent  of  these  are  Industrial  robots  - 
headless,  formless,  automated  androids 
that  work  on  Japanese,  European  and 
U.S.  assembly  lines  manipulating  parts 
and  operating  various  kinds  of  machinery. 
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Once  restricted  to  the  movie  end  TV  worlds  of  Flash  Gordon,  Star  Wars  end  other  spece  fentesies, 
the  personal  automaton  is  no  longer  the  exclusive  property  of  science  fiction. 


The  walking,  talking  robot  is  strictly  in  the 
minority. 

“The  personal  robot  Is  In  the  Infancy 
stage.  It’s  at  the  same  point  the  home 
computer  was  ten  years  ago,’’  em¬ 
phasizes  Gene  Beley,  president  of  South¬ 
ern  California’s  Android  Amusement 
Company.  “I  expect  the  same  thing  will 
happen  with  home  robots  as  with  home 
computers.  Technology  eventually  will 
provide  a  reasonably  priced,  functioning 
home  robot  that’ll  be  capable  of  perform¬ 
ing  all  kinds  of  wonderful  things.  Right 
now,  however,  the  industry  is  in  what  I  call 
the  ‘entertainment  stage’.’’ 

So  are  Beley’s  robots. 

His  DC-2  android  received  acclaim 
when  actor  James  Caan  and  some 
friends  bought  a  model  as  a  present  three 
Christmases  ago  for  Playboy  publisher 
Hugh  Hefner.  The  sleek  fiberglass  device 
can  greet  guests,  disco  at  parties  and 
serve  drinks.  Hefner’s  robot  has  a  color 
TV  in  its  chest,  a  videotape  recorder  in  its 
midriff,  a  color  camera  in  Its  head  and  a 
metal  drink  tray  attached  to  its  torso. 
Beley’s  four-and-a-half-foot  tall  promo¬ 
tional  robots  have  starred  on  the  CHiPs 
TV  series,  and  been  used  to  protest 
California  divorce  laws.  One  was  even  ar¬ 
rested  last  August  in  Beverly  Hills. 

About  that  arrest. 

It  seems  Beley’s  teenaged  sons  were 
homeward  bound  from  a  beach  outing 
when  they  decided  to  have  some  fun  dur¬ 
ing  rush  hour  in  exclusive  Beverly  Hills. 
Unloading  a  DC-2  from  the  family  van,  the 
boys  took  the  robot  for  a  stroll  -  which  had 
a  disrupting  effect  on  traffic. 

Beley  explains,  “Things  are  naturally 
bizarre  when  you  grow  up  in  our  house. 
We  forget  that  others  don’t  always  have 
the  same  sense  of  humor.’’ 

Two  policemen  were  unamused,  par¬ 


ticularly  when  DC-2  “fled’’  from  them 
while  screaming,  “Help  me,  help  me! 
They’re  trying  to  take  me  apart.’’  When 
the  boys  left  the  scene  without  Identifying 
themselves,  the  officers  disconnected  the 
robot’s  battery  pack  and  hauled  it  off  to 
jail. 

It’s  unfortunate  the  arrest  wasn’t  made 


by  OPD2,  a  $1 4,000  robot  sworn  in  as  a 
member  of  the  Police  Department  In  Or¬ 
lando,  Florida,  last  April. 

Badge  No.  92  belongs  to  a  5'2",  195- 
pounder  that  blinks  when  it  talks  and 
whirs  when  it  walks.  Clad  in  a  brown  hat, 
tan  top  and  brown  bottom  -  just  like  its  fel- 

Continued 


Star  Wars’ R2-D2 
look-alike,  39-pound  Hero  I, 
speaks  in  various  tongues; 
the  robot  has  debuted 
on  Capitol  Hill. 
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Officer  0PD2, 
a  goodwill  ambassadroid, 

talks  to  a  class  with  fellow  When  not  emoting,  SICO  performs  at 
officer  James  Coney.  medical  conventions  in  Sweden,  Italy  and 
Brazil,  or  at  U.S.  consumer  events.  It  also 
has  been  hired  as  a  therapeutic  tool  for 
mentally  handicapped  young  people,  in¬ 
cluding  autistic  children. 

There  have  been  other  great  attention- 
getters: 

•  Under  construction  is  Andy-roid,  a 


delivered  the  commencement  address. 
The  unique  idea  of  a  robot  delivering  such 
a  speech  was  the  brainstorm  of  dean  An¬ 
thony  Pappas,  who  wanted  to  call  atten¬ 
tion  to  the  college’s  new  unit  in  computer 
sciences  and  technology. 

Called  a  demonstration  android.  Robot 
Redford  is  the  unique  creation  of  Bill 
Bakaleinikoff,  whose  firm,  Superior  Robo¬ 
tics  of  America,  is  headquartered  in 
Petaluma,  California.  Robot  Redford 
earns  $1 ,200  a  day  appearing  at  trade 
shows  and  state  fairs.  Sort  of  a  mechani¬ 
cal  pied  piper,  it  attracts  crowds  by  sing¬ 
ing,  dancing  and  flirting  with  the  ladies. 

But  Robot  Redford  is  a  gentleman  com¬ 
pared  to  a  former  regular  on  the  NBC-TV 
soap  Days  of  Our  Lives.  There,  the  ebul¬ 
lient  6'  2”  android  named  SICO  has  been 
known  to  pat  ladies  on  the  derriere,  belch 
on  cue  and  play  love  scenes.  SICO  flew 
from  New  York  to  Los  Angeles  last  sum¬ 
mer  in  its  own  first-class  seat.  It  paid  for 
the  ticket  with  its  American  Express  card; 
ordered  a  kosher  meal;  and  responded  to 
“smoking  or  non-smoking?”  by  quipping, 
“I  only  smoke  transistors.” 

Built  by  International  Robotics  of  New 
York  City  and  tended  by  Robert  Doornick, 
SICO  moves  In  all  directions  at  two 
m.p.h.,  turns  almost  completely  around, 
speaks  several  languages  and  can  dis¬ 
play  emotion. 


low  officers  -  OPD2  has  a  plastic  and 
metal  body,  red  and  blue  flashing  lights 
for  eyes,  and  a  video  screen  on  its  chest. 

OPD2’s  chief  role  is  that  of  an  educa¬ 
tional  tool.  And  It  gained  considerable  at¬ 
tention  after  being  sworn  In  by  the  mayor 
(Bill  Frederick)  and  Orlando  Police  Chief 
William  Koleszar,  when  It  scooted  out  of 
the  Orlando  City  Council  Chambers  to  the 
theme  from  Hill  Street  Blues. 


A  different  tune  accompanied  the  May 
21st  appearance  of  “Robot  Redford”  at 
Maryland’s  Anne  Arundel  Community 
College. 

First,  the  mobile  machine  “marched”  in 
the  academic  procession  with  the  551 
members  of  the  graduating  class.  It 
wasn’t  attired  In  cap  and  gown  “because 
we  didn’t  want  to  hoke  it  up,”  says  a  col¬ 
lege  spokesperson.  Then,  Robot  Redford 


RB5X  can  be  programmed 
to  fetch  the  Times, 
Post  and  Journal. 


Continued 
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NATIONAL  F.  X  C  I  U  S  I  V  L 


With  an  American  Express  Card  Assured  Reservation^ 


ONLY  NAnONAL 
GUARANTEES  YOUR 
CARUflLL  DE  WAITING. 


Now  when  you  rent  a  car 
frorn  National,  we'll  guaran¬ 
tee  it  will  be  waiting  for  you 
—  even  if  you  arrive  up  to 
12  business  hours  late  (at 
participating  U.S.  and 
Caribbean  locations).  If  it’s 
not  waiting,  we’ll  provide 
free  ground  transportation 
to  your  initial  destination  up 
to  25  miles.  And,  within 
four  business  hours,  we’ll 
provide  a  National  car  for 
your  use  free  for  the  dura¬ 
tion  of  the  rental  or  reser¬ 
vation  period,  whichever  is 
shorter,  up  to  a  maximum 
of  seven  free  days.  Specific 
cars  are  subject  to  availabil¬ 
ity.  Car  must  be  returned 
to  renting  location. 

All  you  have  to  do  to  get 
this  guarantee  is  make  your 
reservations  by  phone  at 


least  24  hours 
in  advance 
and  give  us 
your  American 
Express®  Card 
number.  You  can 
cancel  your  reser¬ 
vation  up  to  two 
hours  before  your 
stated  arrival  time 
and  there  will  be 
no  charge  for  your 
rental.  After  that  time, 
your  account  will  be 
charged  $20  if  you  cancel  or 
don’t  arrive  within  the  12- 
hour  holding  period.  Reser¬ 
vations  or  cancellations 
must  be  made  by  calling 
800-CAR-RENT.s^^ 

It’s  a  feature  you  may 
never  use.  But  it’s  sure  nice 
to  know  it’s  available.  Be¬ 
cause  if  you  miss  a  plane  or 


have  an  extra-long  meeting, 
your  car  will  still  be  ready 
and  waiting,  guaranteed 
by  National  Car  Rental 
when  you  use  the  American 
Express®  Card.  Don’t  leave 
home  without  it® 
800-CAR-REllT  speUs  out 
easyieservations. 

National  gives  you  a 
simple  toll-free  number 
for  reservations  — 


800-CAR-RENT.  You 
can  call  any  time  of  day 
from  all  fifty  states.  In 
Canada  call  us  collect 
at  612-830-2345. 
24-hour  road  sorvlco. 
Here’s  another  piece 
of  National  attention® 
Only  National  pro¬ 
tects  you  round  the 
clock  with  Amoco 
Motor  Club  road  service, 
with  6,500  service  facilities 
across  the  U.S.  ready  to 
help  you.  You’ll  probably 
never  need  it,  but  it’s  nice 
to  know  it’s  there. 


National  features  GM  cars  like 
the  Chevrolet  Chevette,  Cadillac 
Sedan  DeVille  and  Oldsmobile 
Cutlass  Ciera. 


Ybu  deserve  MotionQl  ort^ntioni^ 


National  Car  Rental' 


®1983.  National  Car  Rental  System,  Inc.  In  Canada,  it’s  Tilden.  In  Europe,  Africa  and  the  Middle  East,  it’s  European 


RODOTS  Continued 


Industry  celebrity  Robot  Redford,  with  its  camera-manufacturer, 
Syn-Optics’  Peter  Stuart,  left,  and  creator  Bakaleinikoff. 


robotic  “clone”  of  artist  Andy  Warhol. 
With  1 ,000  feet  of  pneumatic  tubing  and 
polyurethane  skin,  it  reportedly  is  being 
built  for  use  in  a  Broadway  play. 

•  Bakaleinikoff  has  an  arsenal  that  in¬ 
cludes  Robot  Louis  Stevenson,  an  an¬ 
droid  for  intellectual  gatherings;  Stereo- 
bot,  a  moveable  sound  system  for  a  party; 
and  Robot  Wars,  a  unique  game  that  uses 
two  full-size  robots  that  battle  with  electric 
ray  guns. 

•  Then  there’s  Sheriff  Bud  Longneck, 
a  7'  8"  walking  beer  can  developed  for 
Billy  Bob’s  Texas,  a  country  and  western 
complex  in  Fort  Worth. 


“I  expect  the 
same  thing  will  happen 
with  home  robots 
as  with  home  computers.  ” 
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•  Nearly  two  years  ago,  Neiman- 
Marcus  offered  a  robot  at  a  bargain 
$15,000  in  its  Christmas  catalogue.  This 
fancy  “toy,”  tabbed  ComRo  I,  designed 
by  New  York  entrepreneur  Jerome  Ham¬ 
lin,  could  open  doors,  walk  the  dog,  take 
out  trash,  water  plants  and  sweep  floors. 

The  age  of  the  home  robot  hasn’t  quite 
arrived,  but  in  the  not-too-distant  future, 
robots  may  scrub  toilets,  wash  windows, 
mow  the  lawn,  clean  the  oven  and  fetch 
your  slippers.  Some  major  obstacles 
must  be  overcome,  however,  before  such 
a  home  android  becomes  a  reality. 

Continued 


Butler-maid-entertainer 
ComRo  Tot  lifts 
a  "payload”  bucket. 
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FRANKLIN 

COMPUTER  CORPORATION 


FROM  THE - 

MASTER  OF  THRIFT... 

THE 

FRANKLIN 

_ TM 

E1000 

Personal  Computer 


Franklin  ACE  is  a  trademark  of  Franklin  Computer  Corporation 
Apple  is  a  registered  trademark  of  Apple  Computer  Inc. 


The  sensational  Franklin  ACE  1 000  works  with 
software  and  accessories  that  are  compatible  with 
the  popular  Apple®  II  computer.  You  have  your  choice 
of  displays,  printers  and  disks  from  hundreds  of 
manufacturers.  And  you  can  select  from  literally 
thousands  of  software  packages — word  processing,  cash 
flow,  spread  sheets,  educational  tools,  even  games. 


The  Franklin  ACE  1000  has  other  advantages — like  a 
keyboard  that  anyone  can  use  because  it’s  arranged  just 
like  a  full  size  typewriter.  And  a  separate  group  of  numeric 
keys,  arranged  like  a  calculator,  that  makes  it  faster  and 
easier  to  enter  numeric  data. 


The  performance,  versatility  and  value  of  the  ACE  1000  has 
made  Franklin  Computer 
Corporation  one  of  the 
fastest  growing  companies 
in  the  country.  There  are 
now  900  Franklin  dealers 
trained  and  equipped 
to  provide  both  sales 
and  service.  Visit 
one  near  you. 


2128  Route  38 
Cherry  Hill,  NJ  08002 
Telephone:  609-482-5900 
Telex:  837-385 


Continued 


“The  public 

and  the  media  will  never 
tire  of  seeing 
robots  as  mechanical 
people.’’ 


With  the  help  of  an  Apple  computer,  families  can  program  TOPO  to  move  around  the  house. 


Headless  P6  receives  an  instruction  in  material  halidling  by  ut  engineer  Haul  aeiz. 


Some  experts  believe  that  all  personal 
robots  developed  to  date  are  merely  the 
early  offspring  of  an  industry  still  teetering 
on  the  frontier  of  technology.  But  be  as¬ 
sured  that  personal  robots  are  here  to 
stay. 

Indeed,  several  fundamental  problems 
have  been  solved  recently  to  advance 
personal  androids  from  the  radio-con¬ 
trolled  or  gimmick  phase  to  real,  multi¬ 
function  devices  with  artificial  Intelligence 
that  can  be  programmed  to  perform  vari¬ 
ous  tasks  autonomously.  Among  the  true 
robots  that  have  been  or  will  be  in¬ 
troduced  during  1983  are  -  Androbot’s 
B.O.B.,  Hero  I  by  Heath,  ComRo  TOT  by 
Comro  and  RB5X  by  RB  Robot.  They  fea¬ 
ture  on-board  computers  and  sensing 
capabilities  which  enable  them  to  talk, 
move,  determine  distances,  sense  light, 
grip  objects  and  teach. 

Hero  I  made  an  auspicious  debut  last 
year.  Looking  something  like  R2-D2  of 
Star  Wars  fame.  It  was  unveiled  on 
Capitol  Hill  before  television  cameras  and 
a  real-life  senator.  Although  it -the  robot, 
not  the  senator  -  reputedly  can  speak  any 
language,  including  pig  Latin,  the  one- 
armed  device  used  a  simulated  brand  of 
English  to  tell  a  TV  crew:  “Please  turn  off 
light.  It  hurts  my  eyes.” 

A  product  of  the  Heath  Company  of 
Benton  Harbor,  Michigan,  the  39-pound 
robot  has  been  designed  as  a  training 
system  for  industry  and  schools.  Hero  I  is 
a  self-contained,  electromechanical  an¬ 
droid  that  can  be  programmed  to  pick  up 
small  objects,  travel  over  predetermined 
courses  and  repeat  specific  functions  on 
a  predetermined  schedule. 


Take  vision,  for  example.  While  there’s 
been  a  sudden  emergence  of  robot  vision 
systems,  the  Industry  has  a  long  way  to  go 
before  duplicating  one  of  mankind’s  most 
complicated  senses.  Inventors  are  des¬ 
tined  one  day  to  equip  robots  with  a  vision 
system  that  discerns  the  relative  size, 
shape  and  distances  of  objects.  As  far  as 
your  home  or  apartment  is  concerned,  it’s 
imperative  that  a  pet  android  be  able  to 
distinguish  between  a  picture  glass  win¬ 
dow  in  the  living  room  and  the  concrete 
walls. 

A  Japanese  firm  claims  to  have  de¬ 
veloped  a  new  robot  that  perceives  ob¬ 
jects  with  two  “moveable  eyes”  made  of 
300,000  optical  fibers  enabling  the  device 
to  differentiate  shapes  and  sizes  through 
what’s  called  “Image  recognition  technol¬ 
ogy.”  Its  proven  effectiveness  can’t  be  de¬ 
termined,  however,  until  the  robot  is  in¬ 
stalled  in  an  Osaka  assembly  plant. 

Another  serious  obstacle  facing  the 
perfection  of  personal  robots  is  the  design 
of  the  typical  home  itself.  Robots  won’t  be 
able  to  perform  many  household  chores 
until  they  can  be  programmed  to  climb 
stairs,  negotiate  sharp  corners  and  func¬ 
tion  in  rooms  of  different  sizes. 

Sensitive  touch  is  another  significant 
challenge.  To  be  effective,  robots  must  be 
able  to  grip  a  glass  without  shattering  it,  or 
wash  a  window  without  breaking  it. 
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Free  color  brochure 

call  1-800-242-4023  (in  MA)  1-800-242-4015 
or  write!!.., 


56  Summer  St.,  Shrewsbury,  MA  01545 


Goggles  aren’t  needed  by  GE's  P5  when  its  ’’actuator”  (arm)  performs  an  arc-welding  operation. 


Introduced  last  September,  the  RB5X 
Intelligent  Robot  has  caused  quite  a  stir 
among  students,  educators,  business 
people  and  the  general  public. 

“As  the  first  general-purpose  microbot 
designed  especially  for  home  experimen¬ 
tation  and  educational  purposes,  the 
RB5X  contains  its  own  microprocessor  - 
its  own  computer  on  a  chip.  So  it  Is  com¬ 
pletely  programmable,”  says  Sharon 
Smith,  manager,  public  relations  of  the 
RB  Robot  Corporation  of  Golden,  Col¬ 
orado. 

She  adds,  “Since  it’s  also  equipped 
with  its  own  memory,  programs,  sonar 
and  tactile  sensors,  the  RB5X  actually 
learns  from  its  own  experience.  And  hard¬ 
ware  and  electronics  can  be  altered  or 
added  at  the  discretion  of  the  user.”  RB5X 
robots  were  made  available  this  sum¬ 


mer  to  more  than  2,000  young  computer 
campers,  ages  seven  to  fifteen,  who  en¬ 
rolled  in  Original  Computer  Camps  from 
Hawaii  to  Scotland. 

“Born”  last  January,  ComRo  TOT  is  a 
fully  programmable,  functioning  robot  that 
can  push  a  baby  in  a  stroller,  sweep  car¬ 
pets  and  do  light  household  chores.  At 
parties,  it  serves  drinks  and  snacks.  And 
when  the  food  is  gone,  it  has  a  compact 
TV  and  an  AM/FM  cassette  deck  to  enter¬ 
tain  the  guests. 

“Designed  as  a  personal  robot,  ComRo 
also  fills  the  role  as  a  promotional  and 
educational  robot,”  says  Jerome  Hamlin, 
president  of  Comro  Inc.  of  New  York  City. 

He  continues,  “The  Movie  Channel  -  a 
nationwide  cable  TV  system  -  bought  the 
prototype  ComRo  to  promote  its  showing 
of  Star  Wars.  It  conducted  a  contest  called 
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the  ‘Great  Robot  Giveaway’,  which  at¬ 
tracted  50,000  entries.  ComRo  chose  its 
new  master  by  selecting  the  winning 
entry.” 

The  robot,  which  has  appeared  on 
NBC’s  Today  show,  has  a  dual  option  that 
enables  it  to  be  operated  either  by  an  on¬ 
board  microcomputer  or  via  radio  control. 

As  to  future  prospects,  Hamlin  is 
exploring  the  possible  medical  benefits  of 
robotics,  which  might  include  making 
robots  the  extensions  of  handicapped 
children  and  adults. 

Some  other  recent  developments 
aimed  at  advancing  the  state  of  the  art  In¬ 
clude: 

•  Computer  students  at  the  University 
of  Florida  In  Gainesville  have  been  teach¬ 
ing  a  robot  how  to  pour  refreshments  with¬ 
out  spilling,  write  its  name  in  big  block  let¬ 
ters  and  stack  colorful  blocks  in  some  kind 
of  order.  The  research  is  being  conducted 
at  the  University’s  Center  for  Intelligent 
Machinery  and  Robotics. 

•  Superior  Robotics  is  working  on  a 
robot  security  guard.  Says  Bakaleinikoff, 
‘‘I’ve  already  completed  the  prototype.  My 
security  guard  would  confront  an  intruder 
with  flashing  eyes  and  blaring  diesel 
homes  while  recording  evidence  on  its  35- 
millimeter  camera  and  voice  analyzer.  It 
would  do  all  this-a/iterdlaling  the  police.” 

Bakaleinikoff  jokes,  ‘‘I  can  see  the  day 
coming  when  robots  will  lick  green 
stamps  without  getting  sick,  remove  hot 
pizzas  from  ovens  without  gloves  and 
work  as  bartenders  in  tough  neighbor¬ 
hoods.” 

Beley,  Bakaleinikoff,  Doornick  and 
other  robotics  experts  are  continually 
amazed  at  the  overwhelming  response  to 
their  products  at  a  convention,  trade  show 
or  consumer  event.  ‘‘It’s  like  the  second 
coming  of  the  Beatles,”  says  Beley. 
“People  In  general  are  utterly  fascinated 
by  robots.” 

When  General  Electric  announced  its 
formal  entry  into  the  robot  field  a  couple  of 
years  ago,  executive  vice  president 
James  A.  Baker  recalls,  “Our  robot  exhibit 
drew  more  attention  from  several  hun¬ 
dred  sophisticated  financial  analysts  and 
press  people  than  Bo  Derek  on  the  beach 
.  .  .  The  public  and  the  media  will  never 
tire  of  seeing  robots  as  mechanical 
people.” 

It  should  be  obvious  by  now  that  the 
personal  robot  industry  has  a  real  future. 
That’s  especially  true  if  standardized 
robots  become  as  commonplace  in  the 
home  as  television  sets,  which  is  exactly 
what  some  scientists  predict  the  case  will 
be.  Q 


IN  ATLANTA....LIVING  WELL  MEANS  A  HOME  IN 
SADDLE  CREEK,  BROOKFIELD  WEST  OR  HUNTER'S  HILL. 

The  new  home  communities  designed  for  harmonious  family  living, 
Saddle  Creek:  Homes  from  $120,000.  Brookfield  West:  Homes  to 
$400,000.  Hunter’s  Hill:  Homes  from  $90^000. 

Excellent  Financing  available. 


For  information  on  living  well  in  Atlanta,  camplete  and  mail  to: 
CHATHAM  COMMUNITIES,  11480  Mountain  Laurel  Drive, 
Roswell,  Georgia  30075  •  Telephone:  (404)  993-2284 

Name  _ 

Address _ 

City _ State _ Zip _ 

Phone  _ 

□  I  am  moving  to  Atlanta  soon. 

□  I  live  in  Atlanta,  but  am  considering  a  move  soon. 
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Akron.  Ohio 
Hilton  Inn  West 
Quaker  Square  Hilton 
Albany,  New  York 
Albany  Hilton 
Albuquerque.  New  Mexico 
Hilton  Inn 

Allentown.  Pennsylvania 
Allentown  Hilton 
Amarillo.  Texas 
Airport  Hilton  Inn 
Anaheim.  California  (Disneyland) 
Hilton  at  the  Park 
Anchorage.  Alaska 
Anchorage  Westward  Hilton 
Annapolis,  Maryland 
Hilton  Inn 
Ann  Arbor.  Michigan 
Briarwood  Hilton 
Asheville.  North  Carolina 
Great  Smokies  Hilton  Resort 
&  Conference  Center 
Atlanta,  Georgia 
Atlanta  Airport  Hilton 
Atlanta  Hilton  &  Towers 
Northlake  Hilton  Inn 
Northwest  Atlanta  Hilton  Inn 
Augusta,  Georgia 
Augusta  Hilton 
Aurora,  Illinois 
Hilton  Inn 
Austin,  Texas 
Hilton  Inn 

Bakersfield,  California 

Hilton  Inn 

Baltimore.  Maryland 

Baltimore  Hilton 

Baltimore  Hilton  Inn  (Pikesville) 

Bangor.  Maine 

Airport  Hilton  Inn 

Baton  Rouge,  Louisiana 

Baton  Rouge  Hilton 

Biloxi,  Mississippi 

Biloxi  Hilton 

Birmingham.  Alabama  . 

Birmingham  Hilton 

Bossier  City.  Louisiana 

Hilton  Inn  (Shreveport) 

Boston,  Massachusetts 
Back  Bay  Hilton 
Hilton  at  Colonial  (Wakefield) 
Hilton  Inn  (Natick) 

Logan  Airport  Hilton 
Casper.  Wyoming 
Hilton  Inn 
Chicago,  Illinois 
Arlington  Park  Hilton 
Conrad  Hilton 
Hilton  Inn  of  Oak  Lawn 
Hyde  Park  Hilton 
North  Shore  Hilton  (Skokie) 
O’Hare  Hilton 

Palmer  House  and  Towers 

Cincinnati.  Ohio 

Hilton  Inn  (Sharonville) 

Terrace  Hilton 
Clearwater  Beach,  Florida 
Hilton  Inn 
Cleveland,  Ohio 

Hilton  South  (Independence) 
Collinsville,  Illinois 
Hilton  Inn 

Colorado  Springs,  Colorado  . 

Hilton  Inn 
Columbia,  Maryland 
Hilton  Inn 


Official  Hotels 
Honoring  Americas 
reach  for  the  skies 


Columbus,  Georgia 
Columbus  Hilton 
Columbus,  Mississippi 
Hilton  Inn 
Columbus,  Ohio 
Hilton  Inn  East 
Hilton  Inn  North 
University  Hilton  Inn 
Concord.  California 
Concord  Hilton 
Corning,  New  York 
Corning  Hilton  Inn 
Corpus  Christi,  Texas 
Airport  Hilton  Inn 
Dallas.  Texas 
Arlington  Hilton 
Dallas  Hilton 
Dallas  Hilton  Inn 
Dallas/Ft.  Worth  Airport  Hilton 
&  Exec.  Conf.  Ctr. 

Hilton  LBJ 

Richardson  Hilton  and  Towers 
Danbury.  Connecticut 
Danbury  Hilton  Inn 
Dayton.  Ohio 
Daytonian  Hilton 
Daytona  Beach,  Florida 
Daytona  Hilton 
Denver,  Colorado 
Airport  Hilton  Inn 
Denver  Hilton 
Hilton  Inn  South 
Des  Moines.  Iowa 
Airport  Hilton  Inn 
Detroit  Michigan 
Airport  Hilton  Inn 
Northfield  Hilton 
Troy  Hilton  Inn 
East  Windsor,  New  Jersey 
Hilton  Inn  &  National 
Conference  Center 
El  Paso.  Texas 
Airport  Hilton  Inn 
Erie,  Pennsylvania 
Erie  Hilton 
Fayetteville,  Arkansas 
Fayetteville  Hilton 
Fort  Lauderdale.  Florida 
Fort  Lauderdale 
Beach  Hilton  Inn 
Hilton  Inn  &  Conference 
Center  at  Inverrary 
Fort  Wayne.  Indiana 
Airport  Hilton  Inn 
Fort  Worth,  Texas 
Fort  Worth  Hilton 
Fresno.  California 
Fresno  Hilton 
Gainesville.  Florida 
Gainesville  Hilton 
Grand  Junction.  Colorado 
Grand  Junction  Hilton 
Grand  Rapids.  Michigan 
Airport  Hilton  Inn 
Greensboro.  North  Carolina 
Airport  Hilton  Inn 
Greensboro  Hilton 
Hartford.  Connecticut 
Parkview  Hilton 
Honolulu.  Hawaii 
Hilton  Hawaiian  Village 
Houston.  Texas 
Airport  Hilton  Inn 
Brookhollow  Hilton  Inn 
Hilton  Inn  West 
Hilton  Southwest 
Hobby  Airport  Hilton 


Nassau  Bay  Hilton 
Shamrock  Hilton 
Westchase  Hilton  &  Towers 
Huntsville.  Alabama 
Huntsville  Hilton 
Indianapolis.  Indiana 
Airport  Hilton  Inn 
Indianapolis  Hilton 
Jacksonville.  Florida 
Jacksonville  Airport  Hilton 
Jacksonville  Hilton 
Jekyll  Island,  Georgia 
Hilton  Inn 

Kansas  City,  Missouri 
Airport  Hilton  Plaza  Inn 
Hilton  Plaza  Inn 
Knoxville.  Tennessee 
Airport  Hilton  Inn 
Knoxville  Hilton 
Kona,  Hawaii 
Kona  Hilton  Beach 
&  Tennis  Resort 
Lafayette,  Louisiana 
Lafayette  Hilton  &  Towers 
Lake  Arrowhead,  California 
Arrowhead  Hilton  Lodge 
Lake  Charles,  Louisiana 
Hilton  Inn 

Lake  Placid,  New  York 
Lake  Placid  Hilton 
Lansing.  Michigan 
Hilton  Inn 
Laredo.  Texas 
Hilton  Inn 
Las  Vegas,  Nevada 
Flamingo  Hilton  &  Towers 
Las  Vegas  Hilton 
Lexington.  Kentucky 
Hilton  Inn 
Lincoln,  Nebraska 
Lincoln  Hilton 
Little  Rock,  Arkansas 
Hilton  Inn 

Riverfront  Hilton  Inn 
(No.  Little  Rock) 

Long  Beach,  California 
Queensway  Bay  Hilton 
and  Marina 
Longboat  Key,  Florida 
Hilton  Inn 

Los  Angeles,  California 
Beverly  Hilton 
Burbank  Airport  Hilton 
Los  Angeles  Airport  Hilton 
Los  Angeles  Hilton 
Pasadena  Hilton 
University  Hilton  (USC) 

Valley  Hilton  (Sherman  Oaks) 
Louisville,  Kentucky 
Hilton  Inn  (Jeffersonville.  IN) 
Lubbock.  Texas 
Hilton  Inn 
Lynchburg,  Virginia 
Lynchburg  Hilton 
Macon,  Georgia 
Macon  Hilton 
Memphis,  Tennessee 
Airport  Hilton  Inn 
Miami.  Florida 
Miami  Airport  Hilton 
Miami  Beach.  Florida 
Fontainebleau  Hilton  Resort 
Midland.  Texas 
Midland  Hilton 
Milwaukee.  Wisconsin 
Hilton  Inn 


Minneapolis.  Minnesota 
Hilton  Inn 
Mobile.  Alabama 
Mobile  Hilton 

Myrtle  Beach.  South  Carolina 
Myrtle  Beach  Hilton 
Nashville,  Tennessee 
Airport  Hilton  Inn 
Newark.  New  Jersey 
Hilton  Gateway 
New  Drleans,  Louisiana 
New  Orleans  Airport  Hilton 
New  Orleans  Hilton  &  Towers 
New  York,  New  York 
Airport  Hilton  (JFK) 

New  York  Hilton 

Rye  Town  Hilton  (Town  of  Rye) 

Tarrytown  Hilton  (Tarrytown) 

Waldorf-Astoria 

Niagara  Falls,  New  York 

Niagara  Hilton 

Northampton,  Massachusetts 

Hilton  Inn 

Dakland,  California 

Oakland  Airport  Hilton 

Odessa.  Texas 

Odessa  Hilton 

Ogden.  Utah 

Ogden  Hilton 

Oklahoma  City.  Oklahoma 

Airport  Hilton  Inn  West 

Hilton  Inn  Northwest 

Orlando.  Florida 

Hilton  Inn 

Hilton  Inn  Florida  Center 
Hilton  Inn  Gateway 
Oxnard.  California 
Hilton  Inn 
Palm  Beach.  Florida 
Palm  Beach  Hilton 
Palm  Beach  Area/Jupiter  Beach 
Jupiter  Beach  Hilton 
Palm  Beach  Area/Riviera  Beach 
Hilton  Inn  of  the 
Palm  Beaches  on 
Singer  Island 
Palm  Springs,  California 
Palm  Springs  Hilton  Riviera 
Parsippany.  New  Jersey 
Parsippany  Hilton 
Philadelphia.  Pennsylvania 
Airport  Hilton  Inn 
Hilton  Hotel  of  Philadelphia 
Hilton  Inn  Northeast 
Valley  Forge  Hilton 
(King  of  Prussia) 

Phoenix.  Arizona 
Phoenix  Hilton 
Pittsburgh,  Pennsylvania 
Airport  Hilton  Inn 
Pittsburgh  Hilton 
Portland.  Dregon 
Portland  Hilton 
Raleigh.  North  Carolina 
North  Raleigh  Hilton 
Raleigh  Hilton 
Rapid  City.  South  Dakota 
Hilton  Inn 
Reno.  Nevada 
Reno  Hilton 
Rochester.  New  York 
Rochester  Hilton 
SL  George.  Utah 
Hilton  Inn  (Zion/ 

Bryce/Grand  Canyon) 


SL  Louis,  Missouri 

Airport  Hilton  Inn 

Bel  Air  Hilton 

SL  Petersburg  Beach,  Florida 

Hilton  Inn 

Salt  Lake  City.  Utah 

Airport  Hilton  Inn 

Salt  Lake  Hilton 

San  Antonio,  Texas 

Hilton  Palacio  del  Rio 

San  Bernardino.  California 

San  Bernardino  Hilton 

San  Diego,  California 

San  Diego  Hilton 

San  Francisco,  California 

San  Francisco  Airport  Hilton 

San  Francisco  Hilton  &  Tower 

San  Jose,  California 

Sainte  Claire  Hilton 

Sanibel  Island.  Florida 

Hilton  Inn 

Santa  Fe.  New  Mexico 
Hilton  Inn 
Savannah,  Georgia 
DeSoto  Hilton 
Scottsdale.  Arizona 
Scottsdale  Hilton 
Seattle.  Washington 
Bellevue  Hilton 
Seattle  Airport  Hilton 
Seattle  Hilton 
Secaucus,  New  Jersey 
Hilton  at  Harmon  Meadow 
Meadowlands  Hilton 
Somerset.  New  Jersey 
Somerset  Hilton 
South  Padre  Island,  Texas 
South  Padre  Hilton  Resort 
Springfield.  Missouri 
Hilton  Inn  of  the  Ozarks 
Stockton,  California 
Stockton  Hilton 
Sunnyvale.  California 
Hilton  Inn  (San  Jose) 

Syracuse.  New  York 
Hilton  Inn 

Hilton  at  Syracuse  Square 
Tallahassee,  Florida 
Tallahassee  Hilton 
Tampa,  Florida 
Tampa  Airport  Hilton 
Tampa  Hilton 
Tinton  Falls,  New  Jersey 
Hilton  Inn 

Traverse  City.  Michigan 
Hilton  Shanty  Creek  (Bellaire) 
Tulsa,  Dklahoma 
Hilton  Inn 
Tupelo,  Mississippi 
Hilton  Inn 

Virginia  Beach,  Virginia 
Hilton  Inn 
Waco,  Texas 
Waco  Hilton 
Washington.  D.C. 

Capital  Hilton 
Springfield  Hilton 
(Springfield,  VA) 

Washington  Hilton 
Wichita.  Kansas 
Airport  Hilton  Inn 
Hilton  Inn  East 
Williamsburg.  Virginia 
Williamsburg  Hilton  & 

National  Conf.  Ctr. 
Wilmington.  Delaware 
Wilmington  Hilton 
Woodcliff  Lake.  New  Jersey 
Woodcliff  Lake  Hilton  Inn 


FOR  RESERVATIONS,  CALL  YOUR  LOCAL  HILTON  RESERVATION  SERVICE. 

WATCH  THE  RENO  HILTON  -WORLD  RECORD  JACKPOT  ON  ABC’S  THAT’S  INCREDIBLE!  IN  SEPTEMBER. 


Previously  reserved  for 
only  special  occasions, 
the  most  glamorous  of  wines 
is  experiencing  a  more 
wide-ranging  revival. 


In  most  ways,  the  two  executives  seat¬ 
ed  for  dinner  in  the  fine  restaurant  seem 
quite  typical.  They  are  well  dressed,  ur¬ 
bane,  articulate  and  relaxed  in  the  posh 
setting.  There  is  a  discernible  difference, 
though,  when  one  of  them  orders  the 
aperitif.  Rather  than  a  cocktail  or  wine,  the 
order  is  given  for  champagne,  a  good 
label  and  vintage. 

After  the  elegant  bottle  is  served  and 
the  two  savor  the  very  fresh,  clean  taste, 
tiny  bubbles  can  be  seen  in  the  graceful, 
long-stemmed  glasses.  As  they  enjoy  the 
vintage  Brut  1975  Piper-Heidsieck,  they 
hold  the  delicate  glasses  by  the  stems,  so 
as  not  to  warm  the  sophisticated  liquid 
inside.  Compared  to  the  usual  wine 
etiquette,  they  drink  rather  fast,  gesturing 
with  the  glasses  as  a  major  business 
transaction  is  discussed. 

The  two  businesspeople  enjoying  their 
meal  amid  the  plush  decor  and  softly  lit 
ambience  of  Atlanta’s  Midnight  Sun  res¬ 
taurant  are  representative  of  a  now-rec¬ 
ognizable  trend  In  American  dining:  the 
use  of  champagne  and  other  sparkling 
wines  -  historically  consumed  at  special 
events  -  for  noncelebratory  reasons. 

On  a  nationwide  basis,  champagne 
and  sparkling  wines  are  experiencing  a 
slight  but  steady  growth,  even  though 
overall  wine  sales  in  the  U.  S.  have 
leveled  off  while  remaining  healthy 
(California  wine  producers  shipped  over 
358  million  gallons  in  1982).  According  to 
data  prepared  by  San  Francisco’s  Wine 
Institute,  California  champagnes  enjoyed 
a  notable  growth  rate  in  the  same  period, 
up  6.5  percent  in  1 982  to  25.5  million  gal¬ 
lons. 

“It’s  certainly  an  interesting  point  to 
note  that  champagne  and  sparkling  wine 
sales  were  up  and  healthy  last  year,’’  ob¬ 
serves  Bruce  Galphin,  wine  critic  and 
editor  of  Winews,  a  specialty  publication 
serving  the  East  Coast,  “especially  In  a 
flat  wine  market.  Champagne  is  catching 


on  as  an  elegant  aperitif.  It’s  a  sort  of  ‘one- 
up’  on  the  trend  to  white  wine  and  away 
from  serving  hard  liquor.  People  are  also 
learning  that  champagne  is  an  excellent 
drink  all  through  the  meal.’’ 

According  to  centuries-old  tradition,  the 
only  true  champagne  is  that  produced 
with  the  time-honored  formulae,  and  un¬ 
der  the  rigid  federal  laws  in  the  famous 
Champagne  District  of  France,  north  of 
Paris.  To  the  purist  and  the  Frenchman, 
all  others  -  including  the  vin  mousseux 
produced  in  the  non-Champagne  regions 
of  France  itself  -  are  called  “sparkling 
wines.’’  Currently,  all  the  wine-producing 
Common  Market  countries  honor  this 
French  law,  but  curiously,  the  U.  S.  does 
not.  Numerous  fine  California  and  New 
York  State  sparklers  are  currently  labeled 
“champagne,”  so  for  clarity  in  this  article, 
champagne  will  be  used  for  both  French 
champagne  and  all  other  sparkling  wines. 

Currently,  a  keynote  item  in  the  cham¬ 
pagne  world  concerns  the  joint  venture 
and  other  vineyard-acquisition  activity  in 
the  wine-rich  lands  of  California.  Two 
French-American  examples  include  Do- 
main-Chandon,  with  Moet-Hennessey 


(producers  of  the  renowned  Dorn  Perig- 
non)  as  principals,  and  also  California’s 
Piper-Sonoma  wineries,  owned  by  the  fa¬ 
mous  French  champagne  producers, 
Piper-Heidsieck.  Two  Spanish  opera¬ 
tions,  Codorniu  and  Freixenet,  have  pur¬ 
chased  California  lands  and  are  now 
building  wineries  for  champagne  produc¬ 
tion. 

Since  the  Roman  conquest  of  Gaul  in 
51  B.C.,  the  rich,  chalky  soil  and  vines  of 
the  ancient  Champagne  region  have 
been  famed  for  wine  production.  For 
many  years  during  the  Dark  Ages  and  af¬ 
terwards,  people  in  this  French  province, 
whose  name  is  derived  from  the  Latin 
campus,  had  witnessed  a  familiar  occur¬ 
rence.  Certain  wine  bottles  would  occa¬ 
sionally  slip  their  stoppers  and  overflow 
with  a  bubbling  liquid.  Those  fortunate 
enough  to  catch  some  of  this  substance 
were  astounded  by  its  exquisite  taste. 
Local  peasants  even  called  it  “bewitched” 
and  “the  devil’s  wine.”  For  generations, 
no  one  realized  that  an  early  cold  spell 
halted  the  wine  fermentation  and  that  a 
second  fermentation  began  the  next 
spring.  Continued 


the  use  of  champagne  for  noncelebratory  purposes. 
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Conway  /  Atlanta 


CHAMPAGNE  Continued 


Most  wine  historians  agree  that  Dorn 
Perignon  (in  the  17th  Century,  chief  cel¬ 
larer  of  the  Benedictine  Monastery  at 
Hautvillers  in  the  heart  of  Champagne) 
was  the  first  to  understand  -  or  at  least 
control  and  perfect  -  this  chemical 
phenomenon.  This  famed  winemaster 
began  using  special  corks  from  Spain, 
laid  down  specific  rules  for  temperature 
and  pioneered  the  wine-blending  process 
or  cuvee,  an  essential  part  of  the  produc¬ 
tion  which  ensures  evenness  and  bal¬ 
ance  in  taste.  During  that  period,  one  ac¬ 
count  has  it,  Perignon  opened  his  first 
successful  bottle  and,  marveling  at  the 
tiny  bubbles  rising  slowly  to  the  surface  In 
the  clear  beverage,  called  out  “Come 
quickly!  I’m  drinking  stars!’’ 


Second  fermentation: 
a  complex  procedure 
which  lasts  between 
four  and  five  years. 


Although  three  centuries  have  lapsed 
since  that  time,  the  classic  methode 
champenoise  of  champagne  production 
that  Dorn  Perignon  developed  is  still  used 
today,  both  in  France  and  in  the  United 
States.  Two  other  methods,  “transfer’’ 
and  “bulk  production,’’  are  also  now  uti¬ 
lized  for  less-expensive  champagnes.  In 
the  French  Champagne  district,  methode 
champenoise  is  a  revered  tradition, 
rigidly  controlled  by  local  and  federal 
laws,  the  toughest  for  wine  production  in 
the  world. 

This  costly  and  time-consuming  pro¬ 
cess  begins  with  the  harvest,  where  only 
certain  grapes  are  chosen.  A  little-known 
fact  is  that  both  black  (pinot  noir)  and 
white  (chardonnay)  grapes  are  used  in 
the  making  of  champagne,  although  a 
very  light  variety,  called  Blanc  de  Blancs, 
comes  from  only  the  chardonnay  grapes. 
The  carefully  chosen  grapes  are  then 
pressed  very  lightly,  so  as  to  avoid  the 
juices  being  stained  with  color.  The  col¬ 
lected  juices  are  then  stored  in  large  kegs 
for  a  period  of  about  90  days,  as  the  first 
fermentation  begins.  It  is  at  this  point  that 
each  firm’s  winemaster  carefully  tastes 
the  variety  of  wines  that  will  be  incorpo¬ 
rated  in  the  vital  cuvee,  or  blend  (as  many 
as  30  wines).  When  the  cuvee  is  com¬ 
plete,  the  exquisite  bottles  are  ready  to  be 
filled. 

Highly  skilled  workers  fill  the  special 
bottles,  with  the  thick  necks  and  concave 
bottoms  that  withstand  the  tremendous 


Above:  The  wine-rich  vineyards  of  California  are  coming  into  their  own  in  terms  or 
champagne  production.  Below:  The  "riddling”  process  consists  of  a  gradual  tilting 
of  the  bottles  to  a  completely  inverted  position  over  a  period  of  two  weeks. 


pressures  built  up  during  fermentation. 
They  are  then  placed  in  the  deepest  and 
coolest  parts  of  the  cellars  in  seemingly 
endless  rows,  lying  on  their  sides.  The 
champagne  will  remain  in  these  bottles 
until  delivered  to  the  proud  tables;  hence 
the  important  designation  on  the  label  - 
either  methode  champenoise  or  “fer¬ 
mented  in  this  bottle.’’  Then  the  long, 
slow,  second  fermentation  process  be¬ 
gins,  lasting  four  to  five  years. 

When  the  bottles  have  reached  matur¬ 
ity,  there  comes  another  delicate  and  im¬ 
portant  step.  The  bottles  are  placed  in 
special  “riddling’’  racks  that  allow  the 
necks  to  be  pointed  gradually  downward. 
During  the  second  fermentation,  the 
yeasts  have  broken  the  sugars  down  into 


alcohol  and  carbon  dioxide  gas.  The  CO2, 
which  escapes  through  the  wine  keg’s 
bunghole  in  the  production  of  still  wines, 
cannot  escape  in  the  champagne  produc¬ 
tion  process.  It  gradually  becomes  mixed 
in  with  the  champagne  -  a  critical  part  of 
the  procedure  -  and  creates  a  pressure  of 
four  to  five  atmospheres.  During  this  time, 
the  second  fermentation  has  created  nat¬ 
ural  sediment  which  has  to  be  removed. 

The  highly  trained  technicians  begin 
the  “riddling’’  process,  where  the  bottles 
are  tapped  lightly  and  rotated  part  of  one 
turn  in  their  racks.  This  is  done  daily  to 
each  of  the  thousands  of  bottles,  and  they 
are  gradually  tilted  to  a  completely  invert¬ 
ed  position  over  a  period  of  two  weeks. 

Continued 
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Enter  the  Dollar  Summer  Sweepstakes! 


When  you  rent  a  car  from  Dollar,  you  get  more  than  just  low  prices.  You  get  a  chance  to  win 
a  brand-new  car  that’s  identical  to  the  one  you  rent. 

For  complete  details  and  an  official  Dollar  Summer  Sweepstakes  entry  form,  stop  by  any 
participating  Dollar  location.  You’ll  find  our  counters  at  airports  and  other  convenient  locations 
across  the  country. 

Enter  the  Dollar  Summer  Sweepstakes  as  many  times  as  you  like.  There’s  no  purchase 
necessary.  Even  if  you  don’t  rent  a  car  from  Dollar,  you  still  get  a  chance  to  win  a  new  1983  Ford 
Escort.  But  hurry,  this  offer  ends  August  31, 1983.  You  must  be  21  years  old  and  a 
licensed  driver  to  enter.  Ohio  residents  may  obtain  a  free  official  entry  form  by  sending 
a  stamped,  self-addressed  envelope  to:  DollarSummer  Sweepstakes,  P.O.  Box  129, 

New  York,  N.Y.  10046.  For  reservations,  see  your  local  travel  agent  or  call 
toll-free:  1-800-421-6868. 


DOLLAR 


*Dollars  daily  weekend  rate  for  economy-size  car  with  manual  shift. 
Two-day  minimum  beginning  Thursday  noon. 


RENTACAR 

In  Europe,  we’re  Dollar /interRent 


fpg  /  Kurt  Simpson 


CHAMPAGNE  Continued 


Purists  contend  the  only  true  champagne  is  that  which  comes  from 
the  French  district  of  the  same  name  -  a  view  of  which  is  seen  here. 


The  painstaking  process  causes  the  sedi¬ 
ment  to  collect  in  the  neck.  Then  the  bot¬ 
tles  are  placed  upside  down  in  a  cold 
brine  solution  which  freezes  the  neck, 
causing  the  sediment  to  form  a  solid  plug. 
Carefully,  the  workers  remove  the  corks, 
and  the  enormous  pressure  forces  the 
sediment  out.  At  this  point,  the  dosage  is 
added,  a  tiny  portion  of  sugar  dissolved  in 
old  champagne  wine. 

The  amount  of  dosage,  which  halts  the 
fermentation  process,  will  determine 
whether  the  champagne  will  become  Brut 
(the  driest).  Extra  Dry  (with  a  very  slight 
sweet  taste),  Dry  (slightly  sweeter,  also 
labeled  sec)  or  Semi-Dry  (the  sweetest, 
also  labeled  demi-sec).  The  bottles  are 
then  swiftly  given  their  final  mushroom¬ 
shaped  corks,  wired,  foil-wrapped  and 
labeled.  After  this  long,  meticulous  pro¬ 
cess,  the  champagne  has  reached  full 
maturity  and  is  ready  to  be  drunk.  It  will 
not  improve  with  any  further  aging,  al¬ 
though  it  may  be  stored  safely  for  up  to 
four  or  five  more  years.  (During  Prohibi¬ 


tion,  huge  amounts  of  champagne  were 
smuggled  into  the  U.  S.  In  1 959,  a  young 
couple  found  nine  bottles  washed  up  on  a 
Cape  Cod  beach.  Although  the  corks 
were  dated  1920,  the  champagne  was 
still  sparkling.) 

Unlike  other  fields  of  criticism,  wine  ex¬ 
perts,  writers  and  critics  usually  agree  in 
about  90  percent  of  cases,  apart  from  per¬ 
sonal  tastes  and  preferences.  Although 
French  champagne  Is  unquestionably  the 
world’s  finest  and  will  always  retain  Its 
heritage  as  the  elegant  drink  of  celebra¬ 
tion  and  “the  wine  of  kings,’’  it  is  still  more 
expensive  than  the  several  fine  domestic 
American  champagnes  like  those  of 
California’s  Mirasou  Vineyards  and  those 
of  Korbel  Champagne  Cellars,  as  well  as 
New  York’s  Great  Western  labels  and 
Bully  Hill’s  Blanc  de  Blancs. 

Experts  also  point  out  that  It  is  possible 
to  find  bargains  in  nonvintage  cham¬ 
pagnes,  those  made  from  the  harvests  of 
more  than  one  season.  However,  says 
wine  writer  Galphin,  If  the  price  difference 


between  a  label’s  vintage  (produced  from 
a  single  harvest)  bottle  and  a  nonvintage 
offering  is  no  more  than  two  or  three  dol¬ 
lars,  it’s  a  good  idea  to  choose  the  vintage 
bottle  (particularly  with  French  cham¬ 
pagne).  “The  best  way  to  select  cham¬ 
pagne,”  Galphin  adds,  “is  for  the  nonex¬ 
pert  to  do  a  certain  amount  of  reading. 
You  can  visit  the  wine  section  of  any  qual¬ 
ity  bookstore,  and  there  will  be  a  number 
of  excellent  books  with  sections  devoted 
to  champagnes.  You  can  trust  any  of 
them.” 

Better  liquor  stores  and  wine  shops 
also  carry  helpful  booklets  with  concise 
champagne  information,  such  as  the 
Pocket  Guide  to  Champagne  (Cham¬ 
pagne  Information  Bureau,  220  East 
42nd  Street,  New  York,  New  York  1 0017; 
French  only).  Information  on  California’s 
host  of  quality  sparklers  may  be  obtained 
from  The  Wine  Institute,  165  Post  Street, 
San  Francisco,  California  941 08. 

Legend  has  It  that  Marie  Antoinette,  a 
champagne  devotee,  had  four  glasses 
formed  from  a  porcelain  mold  of  her 
breasts,  thereby  creating  the  familiar 
coupe  glass  or  “saucer  on  a  stem,”  as  de¬ 
rided  by  experts.  This  tidbit,  though,  is 
more  useful  in  an  historic  sense  than  for 
fanciers  of  the  sophisticated  drink,  since 
the  coupe  glass  is  universally  held  among 
knowledgeable  tasters  as  the  worst  pos¬ 
sible  vessel  for  champagne  enjoyment. 

“The  best  glass  for  champagne,”  notes 
Midnight  Sun’s  general  manager  and  ex¬ 
tensively  traveled  wine  expert,  Fred 
Halimeh,  “is  the  one  with  a  very  long  stem 
and  a  tulip-shaped  bowl  and  head.  What 
you  want  is  a  glass  that  does  not  allow  the 
bubbles  to  escape  too  rapidly.  Besides 
being  good  for  champagne,  they  are  aes¬ 
thetic,  beautiful  -  and  they  are  good  for 
gesturing  during  conversation.  Person¬ 
ally,  I  prefer  a  somewhat  larger  rim  than 
many  people.  I  like  the  bubbles  on  my 
nose!” 

Turning  to  the  ethos  of  champagne, 
Halimeh  adds,  “I  detest  snobbery  when  it 
comes  to  wines.  A  person  may  want  an 
exclusive  and  very  expensive  French 
label,  say  a  Dorn  Perignon  or  a  Piper- 
Heidsieck,  but  then  another  person  may 
want  a  good  $12  bottle,  and  that  Is  quite 
feasible  with  several  California  labels. 
What  Is  important,  however,  is  the  per¬ 
sonal  taste,  what  a  person  likes.  That  is 
the  essence  of  champagnes  and,  for  that 
matter,  all  wines.” 

The  1982  harvest  in  Champagne, 
France  was  the  largest  in  that  region’s 
rich  history,  but  a  consensus  of  experts 
prefer  to  wait  and  taste  the  outcome,  a 
matter  that  will  take  years. 

In  the  interim,  one  fact  stands:  the  very 
existence  of  Dorn  Perignon’s  research 
and  patience  in  the  1 7th  Century  gave  the 
world  one  of  the  true  pinnacles  of  culinary 
and  social  pleasure.  Q 
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Why  controllers  of  big  corporations  and 
presidents  of  small  companies  stay  at  Hyatt. 


People  in  business 
who  understand 
value  have  something 
in  common.  They  ap¬ 
preciate  all  the  touches 
of  Hyatt.* 

The  soaps  and  the 
mints.  The  free 
morning  newspaper. 
The  quick,  easy 
check-in.  And  the 
express  check-out 
which  allows  them  to 
be  billed  later  instead 
of  being  kept  waiting 
in  line. 

But  most  of  all 
they  appreciate  the 
fact  that  they  could  be 
staying  somewhere 
else,  and  getting  so 
much  less. 

Spending  money 
on  a  hotel  that  doesn’t 
make  you  feel  your 
best  is  an  expense  no 
business  can  afford. 
Controllers  of  big 
corporations  and 
presidents  of  small 
companies  under¬ 
stand  that. 

That’s  why  they 
stay  at  Hyatt. 

For  reservations 
at  109  hotels  world¬ 
wide,  call  your  travel 
planner  or 
800  228  9000. 


Chicago 
O’Hare  Hyatt 

has  the  city’s  vitality 
with  the  advantages 
of  airport  location. 

Columbus 

Downtown  at  Ohio 
Center,  near  State 
Capitol,  Ohio  State 
University. 

Dearborn 

Hyatt  Regency  is  con¬ 
venient  to  Detroit 
Airport,  Ford  World 
Headquarters. 

Indianapolis 

Hyatt  is  downtown 
across  from  the  Con¬ 
vention  Center  and 
State  Capitol. 

Kansas  City 

At  Crown  Center, 
Hyatt  has  health  club, 
tennis  courts,  pool. 


HYATT0HOTELS 


©1983  Hyatt  Hotels  Corp. 


What’s  on  the  best-seller  list 
in  IBM  Personal  Computer  software? 


Word  processing  can 
give  any  writer 
visible  support  for 
creating  and  editing. 


Payroll  can  boost  your 

productivity  and  make  employee 
deductions  less  taxing. 


Electronic  spreadsheets  help 
build  financial  models  that 
can  shape  your  future. 


Inventory  control  can  help 
put  you  on  top  by  keeping 
track  of  what’s  what 
and  where. 


Stock  monitoring  can 
k  help  put  you  in  the 
I  chips  by  tapping  the 
f  world  of  Wall  Street. 


Languages  like  BASIC 
can  encourage  students  to  write 
programs  of  their  own. 


IT'S  BASIC 


Data  management  can  help 
tame  your  file  of  names, 
numbers,  facts  and  figures. 


Accounting  can  give 
you  a  leg  up  when 
balancing  the  books. 


People  prefer  IBM  Personal  Computer  software  for  a  variety  of  reasons. 
And  one  of  the  best  reasons  is  its  variety. 

Because,  for  just  about  anything  you  want  the 
IBM  Personal  Computer  to  help  you  do,  there’s 
software  to  help  you  do  it.  Software  to  help  improve 
productivity,  efficiency  and  planning.  To  help 
teachers  teach  and  students  learn. 

Or  help  you  become  an  even  more  astute  gamesplayer. 

Every  program  in  our  software  library  makes  the  IBM  Personal  Computer 
a  truly  useful  tool  for  modern  times.  That’s  why  a  lot  of  buyers  like  you  have  made 
them  best  sellers.  And  the  library  is  still  growing. 

So  the  best  may  well  be  yet  to  come.  ==^:= 


For  more  information  on  where  to  buy  IBM  Personal  Computer  software  and  hardware,  call  800-447-4700.  In  Alaska  or  Hawaii,  800-447-0890. 


DUNGING  DACK 
THE  DENOIST 


BY  MICHAEL  BANE 


“What  was  impossible  yesterday  is  an  ^ 
accomplishment  today,  while  tomorrow 
heralds  the  unbelievable”:  Pansier* s  speech 
prior  to  first  take-off. 
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On  the  eve  of  the  70th  anniversary  of  commercial  flight, 
a  recreation  of  fabled  Number  43  -  and  a  journey  that  made  history. 


The  morning  of  New  Year’s  Day,  1914, 
was  cold  in  St.  Petersburg,  Florida,  but  no 
one  in  the  crowd  of  3,000  people  jamming 
the  waterfront  seemed  to  notice.  Instead, 
their  attention  was  riveted  on  a  strangely 
graceful  object  floating  in  Tampa  Bay.  It 
was  26  feet  long,  with  a  huge  wingspan  of 
45  feet  -  a  bizarre  cross  between  a  small 
wooden  boat  and  the  most  newfangled  of 
all  newfangled  inventions,  the  aeroplane. 

Under  the  careful  ministration  of  me¬ 
chanic  Jay  Dee  Smith,  the  Benoist  Type 


XIV  airboat  sputtered  to  life  as  a  dashing 
pilot  named  Tony  Jannus  worked  the  con¬ 
trols.  The  passenger,  a  former  mayor  of 
St.  Petersburg,  pulled  his  heavy  raincoat 
tighter  and  stepped  gingerly  Into  the  rock¬ 
ing  airboat.  He  donned  his  goggles  - 
there  was  no  windshield  -  signaled  to 
Tony  Jannus  that  he  was  ready,  and 
braced  himself.  At  exactly  1 0  a.m.  the  Be¬ 
noist  airboat  taxied  across  the  water, 
building  up  speed,  and  commercial  avia¬ 
tion  In  the  United  States  was  born. 

Sixty-nine  years  later,  another  Benoist 
airboat,  an  exact  replica  of  Number  43,  is 
under  construction.  Built  entirely  with  do¬ 
nated  funds  and  labor  by  the  Florida  Avia¬ 
tion  Historical  Society,  the  Benoist  will  re¬ 
create  that  first  flight  across  Tampa  Bay 


on  the  70th  anniversary  of  commercial 
flight. 

“We’re  all  a  bunch  of  nuts,”  says  Dr. 
Warren  J.  Brown,  historian  for  the  group. 
“There’s  an  unbelievable  amount  of  work 
In  the  Benoist,  and  It’s  authentic.” 

An  earlier  model  had  been  built  in  1 964, 
but  it  used  Piper  wings  -  “Very  crude,” 
Brown  sniffs.  “Not  an  exact  replica.” 

The  building  of  the  Benoist  is  more  than 
a  leisure  time  activity  for  pilots.  The  Be¬ 
noist  taking  shape  at  Clearwater, 
Florida’s  Executive  Airpark  is  a  master¬ 
piece,  a  work  of  art  struck  in  carved  wood, 
hand-fabricated  metal  pieces  and  shel¬ 
lacked  Dacron  material.  Already  in  the 
final  assembly  stages,  the  airboat  sits  in 
Its  small  hangar,  looking  hungry  for  the 
air. 

“A  bunch  of  us  were  sitting  around  one 
day  talking  about  how  St.  Petersburg 
should  do  something  about  the  first  air¬ 
line,”  says  Russell  St.  Arnold,  the 
sparkplug  behind  the  Benoist  project.  “So 
somebody  suggested  that  we  build  a  rep¬ 
lica  airboat.  One  thing  led  to  another.  And 
here  we  are.” 

What  that  casual  conversation  led  to 
was  a  four-year  odyssey  that  would  take 
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In  its  final  assembly  stages,  Number  43  is  being  reproduced  at  Clearwater’s  Executive  Airpark. 


Benoist  with  pilot  Jannus  and  lucky  young  passenger  Mahlon  Hagerty,  in  191 4. 
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Continued 

Aviation  Society  mennbers  across  the 
country  time  and  time  again,  in  search  of 
clues  to  the  Benoist  airboat. 

“There  were  no  plans,”  St.  Arnold  says, 
“so  we  collected  pictures,  literally  hun¬ 
dreds  of  pictures,  and  magazine  articles. 
Then  we  drew  our  own  plans  from  those 
pictures.” 

The  problem  was  compounded  by  the 
fact  that  the  technology  of  the  1980s  is 
significantly  different  from  that  of  1913. 
Some  of  the  old  technology  had  been.  If 
not  lost,  then  misplaced.  Not  only  did  they 
have  to  build  the  plane,  but  they  had  to  fig¬ 
ure  out  how  to  build  the  plane,  and  first 
build  the  tools  to  do  it.  Research  took 
three  years. 


“My  plane  is  figured 
down  to  the  last 
equation  and  improved 
up  to  the  second.’’ 


A  stroke  of  luck  came  when  St.  Arnold 
discovered  the  pieces  of  a  different  style 
Benoist  crated  at  the  Aviation  Museum 
wing  of  the  Smithsonian.  St.  Arnold 
studied  the  plane  at  length,  badgering  the 
Smithsonian  for  details.  Eventually,  the 
exhausted  officials  began  building  their 
own  Benoist. 

“It’s  like  a  narcotic,”  Brown  said.  “Once 
you  get  started,  you  get  addicted  to  it.” 

Looking  at  the  Benoist,  it’s  easy  to  un¬ 
derstand  that  addiction.  From  the  wicker- 
backed  pilot’s  seat  to  the  nine-foot  chain- 
driven  prop,  the  Benoist  harkens  back  to 
a  more  romantic  era,  a  living  memory 
of  barnstormers  with  long,  white  silk 
scarves,  when  the  air  above  was  an  un¬ 
explored  land. 

Until  Tony  Jannus  headed  the  Benoist 
airboat  on  its  21 -mile  journey  to  Tampa 
that  New  Year’s,  the  airplane  was  a 
novelty,  the  exclusive  property  of  circus 
promoters  and  barnstormers. 

Aside  from  the  obvious  commercial  ap¬ 
peal  of  charging  for  a  quick  ride  -  and 
some  local  “P.T.  Barnums”  made  as 
much  as  $5,000  a  day  -  the  commercial 
applications  of  the  Wright  Brothers’  great 
Invention  seemed  nil.  It  seemed  hardly 
likely  to  replace  the  steamship  or  the  pow¬ 
erful  locomotive  as  a  means  of  practical 
transportation. 

After  that  flight,  however,  (for  which 
Mayor  Abe  Phiel  paid  $400  in  an  auction 
to  be  the  first  passenger),  the  future  of 
commercial  aviation  was  never  in  doubt. 

Continued 
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Get  the  Message  Express'.  Not  the  runaround. 


©1983  Lanier  Business  Products,  Inc. 


With  Lanier’s  Message  Express,  you 
won’t  be  going  around  in  circles  trying 
to  reach  people  who  are  trying  to 
reach  you.  With  both  missing  the 
other’s  calls. 

You’ll  get  all  your  messages,  the  first 
time.  Because  the  Message  Express 
records  each  call  exactly  as  it  was 
said. Then  it’s  stored  until  you’re  ready 
to  retrieve  it  with  your  own  personal 
access  code. 

It’s  direct.  Private.  And  completely 


accurate. There  are  no  lost  messages. 
No  missed  messages.  No  confusion 
over  what  was  actually  said.  And  no 
telephone  tag. 

The  Message  Express  was  designed 
to  link  key  executives  in  an  office 
together.  So  you  can  keep  in  close 
contact  with  your  co-workers  at  all 
times. 

Don’t  let  paper  messages  give  you 
the  runaround.  Get  the  Message 
Express.  And  get  through. 


I’d  like  more  information  on  the  Message  Express. 

Name _ 

Title - 

Company _ Phone _ 

Business  Address _ 

City - 

County _ State _ Zip _ 

Mail  to  Lanier  Business  Products,  Inc. 

1700  Chantilly  Drive,  N.E.,  Atlanta,  GA  30324 
Or  call  Lanier  toll-free  at  (800)  241-1706.  In  Georgia, 
(404)  321-1244,  collect. 
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Tri-Steel,  a  national 
manufacturing  company, 
announces  an  alternative  to  costly 
conventional  housing.  Our  homes  made  with 
steel  are  less  expensive,  require  little  or  no 
maintenance,  have  a  minimum  of  9"  of 
insulation  (R-30)  and  can  be  easily 
constructed  by  the  customer  or  non¬ 
professional  builder.  Kits  for  complete  shells 
including  insulation  and  trim-out  materials 
can  be  bought  for  less  than  $10  per  square 
foot. 


Tri-Steel  homes  are  marketed  through  a 
nationwide  dealer/distributor  network.  Those 
interested  in  our  complete  representative 
support  program  are  invited  to  contact  Tri- 
Steel  corporate  offices  for  more  information. 
A  prerequisite  investment  of  $3500  is 
completely  refundable. 


Call  or  write  now  for  a  free  color  brochure,  or 
send  $35  to  receive  a  Home  Planning  Kit 
with  floor  plans  and  prices. 


TRISrm.  STRUCTURES,  inc. 

1400  Crescent  Denton,  Texas  76201 
(817)  566-1386 ^ 


The  Qualit/  Choice^ 

in  Jackson 


Quality  Inn 
Downtown. 

Just  a  block 
from  the 
Govenor’s 
Mansion 
and  other 
landmark 
attractions. 

Only  a  mile 
from  the  Mississippi 
Coliseum  and  Trade  Mart. 

Features  a  restaurant, 
banquet  and  meeting  rooms. 
24-hour  courtesy  van  service 
and  24-hour  in-room  service. 


Quality  Inn  Downtown 

225  E.  Capitol 

Jackson,  Mississippi  39205 


For  reservations  call  601-948-6161 
or  toll-free: 

800-228-5151 
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The  Tampa-St.  Petersburg  Airboat 
Line  was  the  brainstorm  of  Thomas  Wes¬ 
ley  Benoist,  a  St.  Louis  manufacturer  of 
sparking  batteries  and  self-starters  for  au¬ 
tomobiles,  and  Percival  Elliott  Pansier,  a 
Purdue-educated  Florida  sales  represen¬ 
tative  of  Kahlenberg  Brothers,  a  marine 
diesel  manufacturer. 

It  was  in  1909  that  Thomas  Benoist 
realized  that  there  would  soon  be  a  need 
for  airplane  parts.  Later  that  same  year  he 
opened  a  store  called  “Aeronautic  Supply 
Company.” 

Not  satisfied  with  selling  airplane  sup¬ 
plies,  Benoist  began  building  airplanes, 
mostly  duplicates  of  American  and  Euro¬ 


pean  designs.  They  flew,  and  Benoist 
was  hooked.  The  Benoist  Type  VII,  Model 
No.  1  was  a  masterpiece,  such  a  smooth 
handling  piece  of  machinery  that  he  had 
to  open  a  flying  school  to  teach  budding 
pilots  how  to  fly  his  new  airplane. 

Soon  Benoist  linked  up  with  a  pair  of 
daredevil  pilots,  Tony  and  Roger  Jannus, 
and  their  mechanic  Jay  Dee  Smith,  who 
could  fly  “anything,  anywhere,  anytime.” 
To  prove  it,  Tony  Jannus  flew  a  Benoist 
plane  at  1 5,000  feet  over  St.  Louis  while 
Army  Captain  Albert  Barry  jumped  out, 
the  first  man  to  jump  by  parachute  from  an 
airplane. 

Tony  Jannus’  next  big  attention-grab¬ 
bing  stunt  was  flying  from  Omaha  to  New 
Orleans  along  the  Mississippi  River,  a  dis¬ 
tance  record.  The  feat  was  lovingly  writ¬ 
ten  up  in  Aero  and  Hydro  Magazine, 


Ed  Stoner  at  the  controls  with  St.  Arnold;  the  ‘  ‘first  ’  flight's  pilot  has  not  yet  been  named. 
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which  was  read  by  Percival  Pansier. 

Pansier  was  captivated  by  the  image  of 
the  dashing  pilot,  hell-bent-for-leather  in 
his  flying  machine.  But  he  saw  something 
else  as  well:  a  tiny  glimpse  of  the  future. 
He  immediately  sat  down  and  wrote  to 
Benoist. 

“The  idea  popped  into  my  head,”  Pans¬ 
ier  wrote  later,  “that  instead  of  monkeying 
with  the  thing  to  give  ‘jazz’  trips,  I  would 
start  a  real  commercial  (air)  line  running 
from  somewhere  to  somewhere  else.  I 
wrote  to  Tom  about  the  scheme,  and  he 
immediately  became  enthusiastic.” 

Benoist  agreed  to  supply  two  airboats, 
with  his  crack  pilots  and  their  mechanic,  if 
Pansier  agreed  to  “work  out  the  operating 
details,  select  a  route,  and  handle  the 
business  end.”  The  area  Pansier  chose 
for  the  first  commercial  airline  to  fly  was 
the  stretch  between  Tampa  and  St. 
Petersburg,  two  cities  separated  by  the 
deep  blue  of  Tampa  Bay.  In  1913,  the  trip 
between  the  two  cities  was  either  a  two- 
or  three-hour  steamship  trip  across  the 
Bay  or  an  agonizing  64-mile  drive  around 
it.  Pansier  figured  the  airboat  could  make 
the  trip  in  20  minutes. 


“Had  he  lived, 
we’d  probably  be  flying 
in  planes  named  Benoist 
instead  of  Boeing.’’ 


He  first  approached  Tampa  officials, 
where  he  was  met  with  a  negative  re¬ 
sponse.  The  reception  across  the  Bay  in 
St.  Petersburg  was  different  -  business 
leaders  thought  it  was  a  great  idea,  al¬ 
though  some  of  them  stated  flatly  that 
they  didn’t  believe  there  was  any  such 
thing  as  a  “flying  boat.”  Pansier  sweet- 
talked  a  far-sighted  group  into  backing  the 
venture.  By  the  end  of  1 91 3  the  deal  was 
set,  and  the  St.  Petersburg-Tampa  Air- 
boat  Line  was  born. 

Airboats  would  leave  St.  Petersburg  at 
1 0  a.m.  and  2  p.m.,  with  return  flights  from 
Tampa  at  1 1  a.m.  and  3  p.m.  In  addition 
to  the  pilot,  the  Benoist  could  carry  one 
passenger  weighing  no  more  than  200 
pounds  (although  Tony  Jannus  was 
known  to  squeeze  a  couple  of  small 
people  into  the  passenger  seat;  Jay  Dee 
Smith  recalled  that  on  one  such  trip,  there 
was  so  much  weight  the  wings  actually 
bent).  Cost  for  the  trip  was  $5  one  way  - 
about  $60  in  1 980  dollars  -$1 0  roundtrip. 

The  Benoist  airboat  -  Number  43,  as 
Benoist  numbered  his  planes  in 
chronological  order- weighed  In  at  1 ,250 
pounds  empty,  and  was  constructed  of 
wood.  “My  plane  is  figured  down  to  the 
last  equation  and  improved  up  to  the  sec¬ 
ond,”  Benoist  wrote.  “Some  others  might 
be  built  as  good,  but  none  are  built  better. 
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The  smart  vimyfrom  JFK. 
OnbiSS  to  NewYotk  Citv! 


After  you  land  at  JFK  Airport  you  can  really  fly  to 
Manhattan  and  Brooklyn  on  the  JFK  Express, 
“The  Train  to  the  Plane!’ 

It  costs  only  $5  (including  the  shuttle  bus  from 
your  terminal),  operates  every 
day  5:30  a.m.  to  12:30  a.m.,  and 
makes  eight  convenient  stops  in 
Brookiyn  and  Manhattan. 

Just  get  the  air- 
conditioned 
shuttle  bus  at 
the  curbside 


'^TRESCHICr 


boarding  area;  look  for  this 
blue  and  white  @  JFK 
Express  sign.  The  bus  takes 
you  right  to  the  train.  Over 
four  million  people  from  all 
over  the  world  have  found 
our  modern,  air-conditioned 
service  convenient,  depend¬ 
able,  safe,  and  economical. 
Take  “The  Train  to  the  Plane!’ 
You’ll  discover  it’s  the  only 
way  to  fly. 


Metropolitan 

Transportation 

Authority 


©The  JFK  Express 

TheTrain  toThe  Plane® 

©  1983  Metropolitan  Transportation  Authority 
Prices  subject  to  change  without  notice. 


Newinmac  Catalog  jam-packed 
with  computerA^  supplies. 

libursfree! 


Accurately  called  "the  bible  of  the 
industry"  it's  loaded  with  great  pro¬ 
ducts  and  ideas  for  your  personal 
computer,  minicomputer  or  word¬ 
processing  system. 

It's  interesting  to  read  and 
gives  you  all  the  advantages  of 
dealing  with  the  world's  lead¬ 
ing  distributor  of  computer/ 
wp  supplies  and  accessories. 

■  One-stop  shopping. 

Over  2,000  products  for  your  personal  com¬ 
puter,  minicomputer  or  word-processing 
system.  Paper,  connecters,  cables,  and  more. 

■  Easyordering.  Mail,  phone,  or TWX. 
Verbal  P.O.'s  welcome. 

■  Fast  delivery.  24- hour  shipment 
from  the  Inmac  Center  nearest  you.  Overnight 
emergency  shipments  available. 

■  45-day  trial.  Work-test  any  product 
for  45  days.  Full  refund  if  not  completely 
satisfied. 


■  Guaranteed  quality.  All 

products  field-tested  to  highest  stan¬ 
dards.  Most  guaranteed  for  one 
year.  Some  guaranteed  for  life. 

■  Lower  shipping  costs. 

8  fully  stocked  distribution 
centers  throughout  the  U.S. 

Your  orders  always  filled  by 
the  one  nearest  you  to  keep 
shipping  costs  down. 

For  fastest  delivery  of  your  free  100-page 
Inmac  catalog,  call  1  (800)  547-5444. 

1  (800)  547-5447 in  California. 

JHIWSIfJ  Catalog  Dept.,  ^ 

I  2465  Augustine  Drive,  Santa  Clara,  CA  95051  | 
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Nationiuide 

TOIL  FREE 

Ansuiering  Service 

Bell  Toll  Free  for  free  infor¬ 
mation  explaining  how  you  can  use 
the  world’s  largest  nationwide 
TOLL  FREE  answering  service, 

You  receive  messages  TOLL 
FREE,  you  pick  up  your  mes¬ 
sages  TOLL  FREE  -  24  hours  a  day. 
365  days  a  year,  from  all  50  states! 

Free  literature  explains  how  easily 
it  works,  the  low  rates  and  how  you 
benefit.  Special  TOLL  FREE  lines  can 
also  provide  response  service  for  your 
local,  regional  or  national  advertising. 

Call  now.  When  you  get  the  details 
you’ll  want  to  join  our  thousands  of 
other  satisfied  clients. 

GAU  Toil  FREE 
[800]  824-7880 

Ask  for  Op.  #1220.  From 


Alaska  or  Hawaii  800- 
824-7919.  Ask  for 
Op.  #1220  or 
write:  Dept 
1220 


Distributors  for  this 
service  wanted, 
information. 
Ask  for  Op. 
#1106. 


Since  1976 


The  National  Communicati,|ns  Center 
Shingle  Springs.  C A  95682-8899' 


‘English 
fine  bone  china, 
earthenwcire 
(^crystal 

From  most  leading  manufacturers 


You'll  find  we  offer  the  most  incredible  value  at 
London’s  famous  Reject  China  Shops,  in 
Beauchamp  Place. 

For  First  Quality  or  Rejects,  you  won’t  beat  the 
Reject  China  Shop’s  prices.  We  send  goods  to 
all  parts  of  the  world.  Customers  from  the 
U.S.A.  will  find  enormous  savings  on  U.S. 
retail  prices  even  when  all  postal  charges  and 
insurance  charges  have  been  included. 


For  our  Full  Colour  Catalogue  send  $3  to  Dept  A3 
34  Beauchamp  Place,  London  SW3 
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With  three  years  of  thorough  research  behind  him,  St.  Arnold  is  meticulous  to  the  last  detail. 


because  we  use  the  best  of  eveiTthing.” 

Across  the  bow  of  Number  43  were 
written  the  signatures  of  over  50,000 
people  who  had  seen  it  fly.  Powered  by  a 
two-cycle,  75-horsepower  Roberts  en¬ 
gine,  the  airboat  could  reach  speeds  of  al¬ 
most  65  miles-per-hour,  a  stunning  speed 
in  1914.  Jannus  seldom  took  the  plane 
over  500  feet  above  the  gleaming  blue 
waters  of  T ampa  Bay,  keeping  the  airboat 
barely  skimming  over  the  low  waves. 

The  first  trip  began  inauspiciously, 
when  Jannus  had  to  put  the  airboat  down 
in  the  middle  of  the  Bay  for  some  minor  re¬ 
pairs.  The  former  mayor  helped  out,  and 
they  were  underway  in  no  time,  although 
the  mayor  is  reported  to  have  gotten  his 
hands  oily. 

“Some  said  ‘she’d  fall  into  the  Bay  be¬ 
fore  she  got  halfway  across,’  and  I  doubt 
if  many  actually  believed  the  trip  would  be 
carried  out  on  schedule,’’  Pansier  later 
wrote.  “At  10:26  a.m.,  the  telephone  bell 
rang  and  my  elation  could  not  be  con¬ 
cealed  as  I  heard  the  attendant  at  the 
Tampa  terminal  say,  ‘Tony’s  coming  up 
the  river,  and  there’s  a  big  crowd  yellin’  Its 
head  off!’  ’’ 

Primarily  because  of  the  war,  the  St. 
Petersburg-Tampa  Airboat  Line  only 
lasted  a  few  months,  although  by  any 
standards  it  had  been  a  success.  The 
plane  made  a  total  of  172  regular  trips, 
carrying  people,  mail,  newspapers  and 
even  smoked  hams  across  the  Bay.  (The 
entire  St.  Louis  Browns  baseball  team 
once  lined  up  for  the  novel  trip.) 


Sadly,  both  Tony  Jannus  and  Thomas 
Benoist  met  untimely  fates  within  a  few 
years  of  the  launching  of  Number  43. 
Pansier,  however,  remained  in  the  field, 
becoming  Chief  of  Engine  Section  (East¬ 
ern  Division)  for  the  Bureau  of  Aircraft 
Production  the  following  year. 

“Tom  Benoist  was  a  man  far  ahead  of 
his  time,’’  says  Russell  St.  Arnold.  “Had 
he  lived,  we’d  probably  be  flying  in  planes 
named  Benoist  instead  of  Boeing.’’ 

The  goal  of  the  whole  Benoist  project 
Is  the  creation  of  a  display  on  St. 
Petersburg’s  bayfront,  honoring  the  first 
airline  and  its  founders.  The  group  has 
even  had  a  building  designed,  an  open 
glass  structure,  well  suited  to  display  the 
Benoist. 

The  story  is  told  that  Tony  Jannus  once 
had  an  eventful  landing  in  Tampa  Bay  be¬ 
cause  of  dirt  in  a  fuel  line.  In  the  landing, 
he  broke  a  pontoon  and  part  of  the  wing. 
Calmly,  he  fixed  the  fuel  problem,  then 
took  off  with  one  wing  hanging  “like  the 
broken  wing  of  a  bird.’’  When  Tom  Be¬ 
noist  congratulated  him  for  his  flying, 
Tony  Jannus  shrugged  It  off. 

“Watcha  talking  about,’’  he  said.  “That 
was  nothing.” 


Since  1964,  St.  Petersburg  and  Tampa 
have  presented  the  annual  Tony  Jannus 
Award  citing  individuals  "for  outstanding 
contribution  to  scheduled  airline  ser- 
v/ce."  Q 


Tops’l.  A  New  Perspective  on  Living. 


Q)me  share  a  vision  horn  from  the  sea, 
of  recreation,  relaxation,  and  living  in  sunny 
harnu)ny  at  Tops’l  Beach  and  Racquet  Club. 
A  professionally  planned,  imaginatively 
shaped  community,  centered  on  the  finest 
tennis  facilities  in  Florida. 

Capture  the  action  at  Tops’l  Tennis 
Village.  Choose  Tops’l  Beach  Manor 


for  elegance  by  the  shore.  Two  distinct 
viewpoints  in  one  distinctive  environment. 

Tops’l.  On  the  Gulf.  In  sea'swept, 
sunTathed,  sugar-sand  Destin,  between 
Panama  City  and  Pensacola.  Club 
Corporation  (')t  America  will  manage  and 
operate  the  tennis  facilities.  Envision  your 
new  life.  Write  or  call  today. 


A  sea  vision  perfected. 

^■TOPS’L 

Beach  and  Racquet  Club 

Another  development  of  Clark  Brothers. 


P.O.  Box  1656  •  Destin,  Florida  32541  •  (904)  837-3959  Toll  Free  1-800-874-0464 

“This  advertisemenr  is  ncir  an  offering,  which  can  he  made  only  hy  formal  prospectus.  A  condominium  filing  statement  and  prospectus  has  been  filed  with  the  Division  of  Florida 
Land  Sales  and  Condominiums  of  the  Department  of  Business  Regulation  of  the  State  of  Florida.  The  filing  does  not  con.stiture  approval  of  the  sale  hy  such  Division  or  any  officer 
thereof  or  mean  that  the  Division  has  in  any  w-ay  pa.ssed  upon  the  merits  of  such  offering.  .A  copy  of  the  prospectus  is  availahle,  uptin  request,  from  the  Topsail,  Ltd.,  404  U.S. 
Highway  %  East.  Destin,  Florida  32541.  This  does  not  cimstitute  an  offering  to  residents  of  any  state  where  prohibited  hy  law  or  which  requires  registration  under  the  laws  of 
such  state.” 


BrynaC.  Fox 


AIESEC: 


Grooming  Tomorrow's  Business  Leaders 


BY  JANICE  LEVENTHAL 


Helping  students  achieve 
a  global  perspective 
is  the  goal  of  this  unique 
management  organization. 


Today,  more  than  ever,  America’s  chal¬ 
lenge  of  the  future  demands  an  under¬ 
standing  of  international  economic  affairs 
based  on  a  global  perspective.  And  to 
achieve  a  successful  global  economic 
structure,  students  must  be  educated  and 
prepared  to  become  the  leaders  of  tomor¬ 
row.  It  is  critical  that  they  acquire  a  practi¬ 
cal  awareness  of  international  coopera¬ 
tion  and  interdependence. 

AIESEC,  (pronounced  “eye-sec”),  the 
French  acronym  for  the  International  As¬ 
sociation  of  Students  in  Economics  and 
Business  Management,  is  an  indepen¬ 
dent,  student-run,  non-political,  non-profit 
global  operation  for  international  man¬ 
agement  education.  The  organization 
was  founded  35  years  ago  by  students 
from  seven  European  countries,  deter¬ 
mined  to  improve  international  relations 


after  World  War  II.  Since  then,  it  has 
grown  to  Include  60  nations  with  chapters 
on  400  college  campuses,  and  it  involves 
over  40,000  students.  AIESEC  is  the 
largest  management  development  group 
of  its  kind  in  the  world. 

The  core  of  AIESEC  is  the  international 
traineeship  exchange  program.  Through 
this  program,  AIESEC  unites  the 
academic  and  business  worlds,  providing 
students  with  an  opportunity  to  comple¬ 
ment  their  education  with  practical  experi¬ 
ence.  At  the  same  time,  it  offers  com¬ 
panies  a  unique  resource  of  highly  qual¬ 
ified  student-employees  at  low  cost  and 
on  a  temporary  basis.  It’s  an  exchange 
that  benefits  both  students  and  busi¬ 
nesses.  According  to  John  Allen,  presi¬ 
dent  of  the  International  Securities  Ex¬ 
change  Corporation,  and  chairman  of  the 
AIESEC-US  Finance  Committee,  “the 
AIESEC  program  is  a  passport  for  partici¬ 
pants  to  achieving  a  global  perspective.  It 
develops  and  prepares  internationally 
educated  managers  who  can  be  effective 
in  various  economic  environments.” 

Over  4,000  students  and  recent 
graduates  are  placed  annually  with  com¬ 
panies  around  the  world,  promoting  the 
transfer  of  management  skills  between 


students,  businesses  and  countries. 
Companies  hire  students  for  a  period  of 
two  to  18  months,  during  which  time  they 
participate  in  the  dally  operations  of  the 
firm.  Students  and  companies  are  com¬ 
puter-matched,  although  companies  are 
given  the  opportunity  to  Interview  candi¬ 
dates  to  further  ensure  the  best  possible 
working  relationship.  Employers  may  also 
request  trainees  meet  specific  require¬ 
ments  -  such  as  language  -  so  they  will 
optimally  suit  the  company’s  needs. 

Billy  Christensen,  a  vice  president  with 
IBM  World  Trade,  and  a  member  of  the 
AIESEC-US  executive  committee,  is  con¬ 
vinced  the  exchange  program  Is  a  terrific 
way  for  a  corporation  to  get  work  done, 
without  having  to  make  a  long-term  em¬ 
ployment  commitment.  Continually  Im¬ 
pressed  by  the  high  quality  of  AIESEC 
trainees,  Christensen  believes  a  par¬ 
ticipating  company  Is  guaranteed  a  “good 
dollar’s  worth”  with  an  AIESEC  student. 

“It’s  a  classic  business  situation  where 
everybody  wins,”  said  Russ  Gerson, 
former  AIESEC  president.  Students  re¬ 
ceive  both  a  business  and  cultural  experi¬ 
ence  in  a  foreign  environment,  in  addition 
to  gaining  an  awareness  of  the  interna- 

Continued 


AIESEC  National  Committee  president  Martha  S.  Keaveny  addressed  the  delegates  at  the  XXIV annual  conference,  held  in  Detroit. 
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“  I  run  my  hotels  the  way  I  run  my  home” 


-Leona  M.  Hclmsley,  President 
Helmsley  Hotels  and  Harley  Hotels 


My  home  was  not  designed  just  to 
be  beautiful .  My  first  considerations  are 
always  comfort  and  convenience.  And 
that’s  how  I  planned  the  rooms  at  every 
Harley  Hotel. 

For  instance,  1  give  you  lots  of 
counter  space,  and  large  closets,  and  a 
dresser  with  deep,  roomy  drawers.  And , 
in  many  cases,  your  desk  has  a  knee-hole 
(I  hate  writing  side-saddle). 

I  love  to  read  in  bed  (The  White  Hotel ,  Hotel  New 
Hampshire,  The  Harley  Newsletter)  so  most  rooms  also  have 
swing-arm  lamps  on  both  sides  of  the  bed.  Every  bed,  by  the 
way,  is  extra  firm  and  extra  long. 

In  your  bathroom  you  ’  1 1  fi  nd  many  surprising  extras, 
including  a  toothbmsh,  shampoo,  bath 
gel,  and  a  magnifying  mirror. 

Ifyou  like  to  swim  (I  do,  every  ■  p 

morning),  you ’  1 1  be  delighted  that 
every  Harley  has  a  pool  f  and  many  are 
indoors  and  heated.  Some  Harleys  even 
have  tennis  courts  and  saunas. 

At  Harley  Hotels  you’ll  find  many 
little  touches  that  will  make  you  feel 
very  much  at  home. 

Which  is  why,  after  one  visit,  we’re  going  to  be  your 
favorite  hotels. 


For  reservations  call  your  travel  agent  or  call  us  toll-free: 

800/321/2323.  Telex:  241-129. 


HARLEY HOTELS 

Alabama 

Sheraton-Huntsville 
Connecticut 
Harley  of  Hartford/ 
Springfield 
Delaware 

Sheraton  Inn-Newark 

Florida 

Harley  of  Orlando 
Sheraton  Colonial 
Plaza  Inn-Orlando 
Sheraton  Sandcastle- 
Sarasota 
Georgia 
Harley  of  Atlanta 

*Except  in  New  York  City. 


Kentucky 

Harley  ofLexington 
Michigan 
Harley  of  Grand 
Rapias 

Harley  of  Lansing 
Howard  Johnson^- 
Lansing 
Missouri 
Harley  of  St.  Louis 
New  York  City 
Harley  of  New  York 
Middletowne  Harley 
Windsor  Harley 
Ohio 

Harley  of  Cincinnati 
Harley  of  Cleveland  (3) 
Harley  of  Columbus 


Pennsylvania 

Harley  of  Pittsburgh 
Texas 

Sheraton  San  Antonio 
Resort  &  Conference 
Center 
Wisconsin 
Sheraton  Inn  & 
Conference  Center 
Madison 

Helmsley  Hotels 

New  York  City 

Helmsley  Palace 
The  Park  Lane 
St.  Moritz 


Sheratons  above  are  operated  by  Harley  Hotels,  Inc.,  under  a  license  issued  by  Sheraton  Inns,  Inc. 


HARLEY  HOTELS 

“VlfeYe  going  to  be  your  fan/orite  hotel&’’ 


AIESEC 

Continued 


tional  business  world.  In  the  meantime, 
companies  hire  talented  individuals  at  a 
low  cost. 

Corporations  participating  in  the 
AIESEC  exchange  program  pay  a  small 
administrative  fee  of  $600  to  $1 ,000  to  the 
organization  for  each  trainee.  They  are 
also  required  to  pay  trainees  a  weekly  liv¬ 


ing  stipend  during  their  internship.  Stu¬ 
dents  are  expected  to  cover  their  own 
transportation  costs,  but  AIESEC  will 
make  arrangements  for  their  visas,  hous¬ 
ing  and  insurance,  and  also  organize  a 
calendar  of  social  and  cultural  events  dur¬ 
ing  their  traineeships. 

AIESEC-US  is  currently  celebrating  its 
25th  year.  It  is  located  on  60  college  cam¬ 
puses  across  the  country,  with  national 
headquarters  based  in  New  York  City. 
The  US  operation  is  recognized  as  having 
some  of  the  best  opportunities  in  busi¬ 


ness  management,  and  traineeships  are 
extremely  competitive.  This  year  there 
were  1 ,500  applicants  for  positions  in  the 
U.S.;  only  350  placements  occurred. 

Each  local  AIESEC  committee  is  re¬ 
sponsible  for  raising  traineeships  from 
companies,  and  for  every  foreign  student 
placed  in  the  U.S.,  an  American  student  is 
sent  abroad.  In  essence,  by  participating 
in  the  program,  a  company  creates  two 
opportunities:  one  for  a  foreign  student  to 
come  into  the  country,  and  another  for  an 
American  student  to  work  in  a  foreign  en¬ 
vironment. 


Actual  administration  and 
operation  of  the  program 
in  400  worldwide  locations 
is  done  by  the 
1 8-  to  23-year-old  students. 


This  year,  AIESEC-US  is  included  in 
the  "President’s  Initiative  on  International 
Youth  Exchange."  The  Initiative  is  de¬ 
signed  to  create  an  exchange  between  fu¬ 
ture  leaders  of  the  economic  summit  part¬ 
ner  countries:  Canada,  France,  Ger¬ 
many,  Italy,  Japan,  the  United  Kingdom 
and  the  U.S.  Through  the  exchange  pro¬ 
gram,  AIESEC  is  recognized  as  a  viable 
mechanism  for  increasing  understanding 
between  countries.  AIESEC-US  presi¬ 
dent,  Martha  S.  Keaveny,  views  the  in¬ 
volvement  as  extremely  significant,  be¬ 
lieving  that  tomorrow’s  business  and  gov¬ 
ernment  leaders  are  in  AIESEC. 

Charles  Wick,  director  of  the  United 
States  Information  Agency,  agrees. 
"Business  Internships  for  talented  stu¬ 
dents  in  commerce  and  industry  have  al¬ 
ways  been  a  strong  emphasis  of  the  Inter¬ 
national  Youth  Exchange  Initiative,”  he 
said.  "We  believe  the  opportunity  for 
young,  corporate  leaders  of  tomorrow  to 
get  together  is  extremely  valuable  over 
the  long-term." 

Because  of  the  Initiative,  a  renewed 
cooperation  between  government  and 
the  private  sector,  and  profit  and  nonprofit 
organizations,  is  expected.  In  addition, 
AIESEC’s  participation  will  enable  it  to 
further  develop  local  committees  in  an  ef¬ 
fort  to  increase  the  number  of  exchanges 
between  the  U.S.  and  foreign  countries. 

The  student  exchange  is  not  the  only 
AIESEC  program  preparing  students  to 
become  effective  global  managers.  The 
actual  administration  and  operation  of  the 
AIESEC  program  in  400  locations  around 
the  world  is  performed  by  the  18-  to  23- 
year-old  students.  At  the  local  committee 
level,  management  includes  running  the 
committee  as  well  as  selling  the  AIESEC 
program  to  corporations.  It  is  comparable 
to  managing  a  small  business. 


Sooner  or  later. . . 


we  all  ride  the  bus. 

We’re  tired  of  the  other  guys  calling  us  second  best  just 
because  we’re  an  “off"  airport”  car  rental  company.  When  you  rent 
a  car  from  them,  you  ride  the  bus  too!  At  Holiday ^ Payless,  we 
guarantee  reservations  on  Ford  automobiles  and  other  fine 
cars  backed  by  friendly,  efficient  service  from  nearly 
300  locations  coast- to- coast. 
I  /i'holidayl  corporate  discount  rates 

[/i  pa^Bss  to  business  travelers  too.  So 

what’s  the  difference  between 
the  on- airport  guys  and 
Holiday- Payless? 
Price,  pure  and 
simple.  Compare 
our  rates  to 
theirs  and  see 
for  yourself. 
If  you’re  going 
to  ride  the 
bus  anyway, 
why  pay  more? 


HARTFOID 

HONOIULU 

MILWAUKEE 

ATUKTA 

NEW 

OlUANS 

lot 

ANGELES 

rONTlAND 

rinsiuNSH 

WASHINGTON 

O.C. 

HOUSTON 

GNAND 

CATHAN 

TOUR 

DESTINATION 

HERTZ® 

$42 

$24 

$41 

$39 

$36 

$36 

$34 

$41 

$48 

$39 

$25 

AVIS® 

$36 

$30 

$42 

$44 

$39 

$36 

$37 

$45 

$53 

$41 

$22 

BUDGET® 

$37 

$21 

$40 

$36 

$30 

$25 

$29 

$41 

$46 

$35 

$18 

US 

$25 

$19 

«23 

$25 

$22 

$22 

$25 

$21 

$27 

$23 

*16 

Least  expensive  rate  quoted  by  respective  reservation  centers 6/1/83  for  unlimited  mileage,  for  one  day  (weekday  rates). 
Our  rates  good  through  9/30/83.  Their  rates  subject  to  change  without  notice. 


Featuring  a  full  Une  of  fine  Ford  automobiles. 

800-237-2804 

In  Florida  800-282-4682,  In  Canada  800-268-3997. 
Franchises  available  to  qualified  applicants.  Call  800-541-0881. 


/i 


holiday" 

payless"^ 

rent-a-car 
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Kelly  Lewis,  an  AIESEC  National  Com¬ 
mittee  representative  and  a  junior  at  the 
University  of  North  Carolina,  has  been  in¬ 
volved  with  AIESEC  since  her  freshman 
year.  In  her  two  years  with  the  organiza¬ 
tion,  she  has  raised  local  traineeships,  co¬ 
ordinated  a  national  account  and  has 
been  asked  to  attend  next  year’s  Interna¬ 
tional  Congress  in  Avignon,  France,  with 
representatives  from  59  other  countries. 
Since  she  joined  AIESEC-US,  Lewis  has 
enhanced  her  formal  education  in  interna¬ 
tional  studies  by  supplementing  it  with  a 
wealth  of  practical  business  experience. 

Joseph  Loughrey,  chairman  of  the 
AIESEC-US  25th  Anniversary  Local  Con¬ 
ference  and  director  of  Internal  Manage¬ 
ment  for  Cummins  Engine  Company  in 
Ohio,  believes  that  the  local  committee  is 
the  one  student  organization  where 
people  actually  "do”  something.  Manag¬ 
ing  a  local  AIESEC  chapter  is  a  learning 
experience  which  a  student  would  not 
even  encounter  in  business  school,  said 
Loughrey.  Though  he  did  not  participate 
in  a  traineeship  when  he  was  a  student 
with  AIESEC,  Loughrey  did  have  the 
opportunity  to  run  different  levels  of 
AIESEC-US.  The  experience  gave  him  a 
better  understanding  of  corporate  dynam¬ 
ics,  promoting  the  development  of  his 
career  in  business. 


Annual  elections  are  held 
at  the  national  level  for 
selection  of  local  members 
to  manage  AIESEC-US 
for  a  one-year  term. 


At  the  national  level,  annual  elections 
are  held  to  select  a  committee  of  highly 
qualified  local  members  to  manage 
AIESEC-US  for  a  one-year  term.  Interna¬ 
tional  elections  are  also  held  to  select  offi¬ 
cers  for  coordination  of  AIESEC  opera¬ 
tions  in  all  60  nations.  Finally,  AIESEC 
students  host  numerous  regional,  na¬ 
tional  and  international  conferences  and 
seminars. 

FI.G.  Welles  once  wrote,  "History  is  a 
race  between  education  and  catas- 
trophy.”  As  our  world  adapts  to  rapid  tech¬ 
nological  development,  decisions  reflect¬ 
ing  a  national  scope  are  no  longer  ade¬ 
quate  or  realistic.  A  global  approach  is 
crucial  in  economic  decision-making,  and 
it  is  Important  for  people  to  have  the  inter¬ 
national  experience  necessary  to  operate 
effectively  In  this  sphere.  AIESEC  offers 
both  students  and  companies  an  opportu¬ 
nity  to  gain  a  global  perspective  through 
actively  participating  in  an  international 
environment. 

For  more  information  on  AIESEC,  write 
to:  AIESEC-US.  622  Third  Avenue,  New 
York,  New  York  1001 7. 


AIESEC  Calendar  of  Events 
1983-1984: 

August  28  -  September  2 

National  Seminar,  New  York  City 

October  7 -9 

Western  Regional  Conference, 
Berkeley 

October  14-16 

Northeastern  Regional  Conference, 
Smith  College 

October  14-16 

Southern  Regional  Conference, 
University  of  Houston 


October  28 -30 

Central  Regional  Conference, 
University  of  Cincinnati 

October  16-24 

AIESEC  Presidents'  Meeting,  Norway 
December  26 -31 
XXV  National  Conference, 

New  York  City 

December  29 

XXV  Anniversary  Day,  New  York  City 
February  26  -  March  3 
XXVI  International  Congress, 
Avignon,  France  Q 


LET  THESE 

COACHING  LEGENDS  BUILD 
YOUR  WINNING  TEAM! 


If  you  nnanage  people,  you  know  one  of  your  toughest  challenges  is 
motivating  them  to  do  their  best  -  consistently.  Now  you  can  put  two  of 
college  football’s  greatest  motivators  to  work  for  you.  All  three  of  these 
incisive  films  are  perfect  for  sales  meetings,  training  sessions,  man¬ 
agement  seminars  and  educational  instruction.  Available  on  16mm 
film  or  video  tape ...  for  purchase  or  rental. 

Believe  In  Yourself:  New!  Lou  Holtz  offers  a  roadmap  to  becoming  more 
productive  through  positive  thinWng.  (23  min.) 

Managing  To  Win:  New!  A  detailed  Lou  Holtz  game  plan  for  managers 
to  achieve  through  others.  (23  min.) 

Nothin’  But  A  Winner:  Bear  Bryant,  the  supreme  master  of  beating  the 
odds,  shares  a  lifetime  of  experience.  Filmed  during 
his  record-breaking  season.  (30  min.) 

CALL  TOLL-FREE  TO  ORDER 
800-328-5636  ext.  5972 

Special  savings  when  you  order  more  than  one! 

Sports  Films  and  Talents  •  12755  State  Highway  55  •  Minneapolis,  MN  55441 

Division  of  The  Carlson  Marketing  Group 
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One  way  Stouifer  Hotels  helps  relieve  the  stress  of  business  travel  is  by  serving  good  meals. 
By  good,  we  mean  nutritious  as  well  as  delicious,  and  we  can  honestly  say  we  know  what 
we^re  talking  about.  Years  before  we  were  in  the  hotel  business,  we  were  a  pioneer  in  the 
resjaurant  business.  All  of  our  hotels  are  built  around  fine  food  and  quality  service.  Today  that 
includes  a  variety  of  low-calorie  entrees  we  call  light  &  Lean. 

Feel  your  best  on  your  next  business  trip.  Stay  at  Stouffer's  where  you'll  always  get  a  good  meal. 
For  reservations,  call  your  Travel  Agent  or  800/325-5000.  In  Canada,  call  collect  (216)  248-4343. 


Atlanta,  Georgia 
The  Waverly 
Pinelsle,  A  Stouffer  Resort 
(Lake  Lanier  Islands,  GA) 

Battle  Creek,  Michigan 
Stouffer's  Battle  Creek  Hotel 
Boston,  Massachusetts 
Stouffer's  Bedford  Glen  Hotel 
(Bedford,  MA) 

Cedar  Rapids,  Iowa 
Five  Seasons  Hotel 
Chicago,  Illinois 
The  Hamilton  (Itasca,  IL) 

The  Oakbrook  (Oak  Brook,  IL) 
Cleveland,  Ohio 
The  Inn  on  the  Square 
Columbus,  Ohio 

Stouffer's  Dublin  Hotel  (Dublin,  OH) 
Dayton,  Ohio 
Dayton  Plaza  Hotel 


Houston,  Texas 
Greenway  Plaza  Hotel 
Los  Angeles,  California  (Opening  1985) 
Mobile,  Alabama 
Riverview  Plaza  Hotel 
Monterey,  CaUfomia  (Opening  i985) 
Palm  Springs,  California  (Opening  1985) 
Philadelphia,  Pennsylvania 
Valley  Forge  Hotel  (Valley  Forge,  PA) 
Phoenix,  Arizona 
The  Cottonwoods,  A  Stouffer  Resort 
Rochester,  New  York 
Rochester  Plaza  Hotel 
Washington,  D.C. 

The  Mayflower 

National  Center  (Crystal  City) 

White  Plains,  New  York 
The  Westchester 

Winston-Salem,  North  Carolina 

Winston  Plaza  (Opening  1984) 


GRIDIRON 


GREAT 

RIVALRIES 

BY  JODY  BROWN 


In  college  football, 
winning  isn ’t  everything  - 
sometimes,  it’s  the  only  thing, 
for  fans  as  well  as  players! 


“Beating  Southern  California  is  not  a 
matter  of  life  and  death;  it’s  more  impor¬ 
tant  than  that’’  -  Henry  “Red"  Sanders, 
reflecting  on  his  days  as  UCLA  head 
coach  and  the  great  rivalry  with  USC. 

Born  in  tradition  and  nourished  by  crisp, 
autumn  days,  bands  of  brass,  vivid  colors, 
and  by  legendary  queues  of  Saturday 
heroes,  there  is  simply  nothing  to  com¬ 
pare  with  the  intense  competitiveness  of 
the  collegiate  football  teams  -  the  fury  on 
the  field,  followed  by  the  pride  of  victory 
...  or  the  dismay  of  defeat.  Probably 
nowhere  else  in  the  vast  arena  of  sports 


does  the  spirit  of  rivalry  bristle  more 
keenly  than  In  the  game  of  college  foot¬ 
ball. 

It  is  not  possible  to  Identify  America’s 
greatest  gridiron  rivalry.  But  it  is  possible 
to  read  about  several  of  the  nation’s  most 
storied  competitions  in  detailed,  game- 
by-game  history  books  that  are  laced  with 
factual  reporting,  intriguing  vignettes,  old 
and  not-so-old  photographs,  newspaper 
headlines,  quotations  and  a  bevy  of 
statistics. 

The  idea  may  or  may  not  have  been 
original,  but  a  sports-minded  fellow  from 
South  Georgia  named  Bill  Cromartie  had 

Continued 


Cross-town  Contest:  USC's  homefield,  the  Coliseum;  proved  victorious  for  the  Trojans  in  1981, 
as  UCLA's  Pasadena  Rose  Bowl  did  for  the  Bruins  in  J,982  with  (inset)  UCLA's  Montgomery 
(27)  and  USC's  Gibson  (24). 
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Ivy  League  Encounter:  The  game’s  oldest  active  rivalry,  Princeton-Yale,  portrayed  in  this  rendering  of  the  1889  Thanksgiving  Day  Scrimmage. 


never  seen  any  book  describing  a  football 
rivalry  between  two  institutions.  So  he  de¬ 
cided  to  write  one.  That  was  six  years 
ago,  and  from  this  endeavor  evolved 
Clean,  Old-Fashioned  Hate,  the  story  of 
gridiron  clashes  between  (who  else?)  the 
University  of  Georgia  and  GeorgiaTech. 

“The  idea  came  when  a  group  of  my 
friends,  which  included  both  Tech  and 
Georgia  fans,  were  discussing  some  past 
games  between  the  two  teams,”  said 
Cromartie.  “This  led,  naturally,  to  some 


friendly  arguments  and  I  was  nominated 
to  ‘look  it  up’  and  settle  the  issues. 

“It  suddenly  dawned  on  me  there  was 
really  no  place  to  find  the  answers.  That’s 
when  the  idea  first  hit  me  to  write  a  history 
-  a  game-by-game  revelation  -  of  the 
Georgia-Georgia  Tech  football  rivalry.  It 
was  also  the  beginning  of  a  fascinating 
journey  all  the  way  back  into  the  1890s, 
as  those  old,  perhaps  forgotten  games 
and  names  suddenly  became  alive  and 
real  as  they  jumped  from  the  microfilm 


pages  of  the  Atlanta  Journal  and  Con¬ 
stitution  sports  sections.” 

The  Tech-Georgia  book  was  a  re¬ 
sounding  success,  encouraging  Cromar¬ 
tie  to  further  his  own  pursuits,  as  well  as 
to  enlist  other  authors  to  write  “rivalry” 
books  about  other  schools. 

To  strengthen  the  adventure,  Cromar¬ 
tie  joined  forces  with  Dr.  James  Peterson, 
president  of  Leisure  Press,  a  New  York 
publishing  house  affiliated  with  Charles 
Scribners.  The  combined  result  was  eight 
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additional  books,  touching  on  schools 
from  coast-to-coast.  In  addition  to  several 
books  by  Cromartie  (The  Big  One,  Michi- 
gan-Ohio  State;  Annual  Madness,  Texas- 
Oklahoma;  Braggin’  Rights,  Alabama- 
Auburn),  the  series  includes  Beast  of  the 
East,  Penn  State-Pittsburgh,  by  Tim  Pi- 
naccio;  Mississippi  Mayhem,  Ole  Miss- 
Mississippi  State,  by  Bill  Barner;  Big 
Thursdays  and  Super  Saturdays,  Clem- 
son-South  Carolina,  by  Don  Barton;  The 
Big  Game,  Stanford-California,  by  John 
Sullivan;  and  The  Best  Little  Rivalry  in 
Town,  Southern  Cal-UCLA,  by  this  writer. 

And  there’s  more  on  the  way  from  this 
stable  of  authors:  Duke-North  Carolina, 
Arizona-Arizona  State,  Nebraska-Ok- 
lahoma,  Notre  Dame-Southern  Cal,  to 
namejustafew. 

Many  colleges  focus  their  rivalries  upon 
an  animate  object,  and  of  course,  to  the 
victor  belongs  the  spoils.  Minnesota  and 
Michigan  fight  for  the  Little  Brown  Jug  .  . . 
Texas  and  Oklahoma  vie  for  The  Golden 
Hat  .  .  .  Stanford  and  California  argue 
over  The  Ax  .  .  .  Indiana  and  Purdue  bat¬ 
tle  for  the  Old  Oaken  Bucket ...  Ole  Miss 
and  Mississippi  State  crow  about  The 
Golden  Egg.  And  Southern  California  and 
UCLA  crack  heads  each  year  to  claim 
possession  of  The  Victory  Bell. 

How  The  Bell  took  its  place  in  the  cross¬ 
town  rivalry  Is  described  In  The  Best  Little 
Rivalry  in  Town: 

“For  many  years.  The  Victory  Bell  rang 


from  atop  a  Southern  Pacific  freight  en¬ 
gine.  Since  1942,  it  has  been  the  symbol 
of  supremacy  in  each  year’s  gridiron  bat¬ 
tle  between  the  two  cross-town  rivals. 

“When  did  it  start?  How? 

“In  1 939,  the  UCLA  Alumni  Association 
secured  a  large,  gold-plated  bell  which 
once  adorned  a  locomotive,  mounted  the 
bell  on  a  wagon,  and  presented  it  to  the 
Uclan  student  body. 

“Weary  from  years  of  travel,  the  bell 
was  happy  to  settle  down,  so  it  rang  loud 
and  clear  at  every  UCLA  pigskin  party,  tol¬ 
ling  each  and  every  point  posted  on  the 
scoreboard  by  the  Bruins  ...  for  two 
years. 

“Then  the  bell,  wagon  and  all,  disap¬ 
peared  in  1941.  In  the  Ukes’  opening 
game  with  Washington  State,  several 
use  students  slipped  into  the  Bruin  root¬ 
ing  section,  offering  -  at  game’s  end  -  to 
assist  in  loading  the  bell  aboard  a  truck 
bound  for  Westwood. 


History  repeats  itself 
in  intensity,  fervor 
and  excitement 
each  fall  season . . . 


“One  of  the  Trojan  rascals  confiscated 
the  key  to  the  truck,  and  when  the  Bruins 
went  to  fetch  another,  the  Trojan  guys 
scratched  off  amid  gleeful  howls,  with 
truck,  bell,  clapper,  wagon  and  key. 

“The  search  began.  But  the  Trojan 
snipers  were  always  one  step  ahead, 
moving  their  loot  from  Hollywood  Hills,  to 
a  haystack,  to  Orange  County,  to .  .  .  well, 
who  knows? 

“A  truce.  That  was  the  only  solution.  Bill 
Farrer,  student  body  president  of  UCLA, 
met  with  Bob  McKay,  his  counterpart  at 

use. 

“The  negotiation.  Southern  Cal  would 
return  the  bell,  with  assorted  accessories, 
and  share  whatever  expenses  might  have 
accrued,  if  UCLA  would  agree  to  desig¬ 
nate  it  as  a  trophy  for  the  big  game  winner. 

“The  Bruins  agreed,  and  in  a  fateful  act 
of  poetic  justice,  proceeded  to  whip  the 
Trojans  for  the  first  time  since  the  series 
began,  thus  becoming  the  initial  host. 
Since  then,  however,  the  bell  and  the  Tro¬ 
jans  have  become  bosom  buddies.’’ 

On  occasion,  the  heated  rivalry  be¬ 
tween  two  hell-bent-for-leather  teams  can 

Continued 


Tradition  reigned  as  Princeton's  Woods  (5)  rushed  against  Yale  last  year. 
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Southern  Scramble:  MSU's  McEnany  (66)  stopped  Ole  Miss’  Fourcade  in  1981  play;  it’s  one  of  the  Deep  South’s  most  heated  contests. 


lead  to  rather  bizarre  situations.  Consid¬ 
er,  for  example,  the  1904  contest  be¬ 
tween  Oklahoma  and  Oklahoma  A&M 
(now  State). 

Playing  at  Guthrie,  Oklahoma  A&M 
punted.  A  strong  wind  blew  the  football 
backward,  out  of  the  end-zone  and  into 
the  nearby  Cottonwood  River.  Out-of¬ 
bound  rules  were  different  then,  so  into 
the  river  dived  five  players,  uniforms  and 
all,  splashing  frantically  in  pursuit  of  the 
ball.  The  Sooners’  Ed  Cook  finally  re¬ 
trieved  it,  thereby  scoring  the  wettest 
touchdown  in  football  history. 

And  if  that  was  football’s  most  liquid 
touchdown,  the  Tech-Georgia  fracas  that 
same  year  came  up  with  a  touchdown  that 
could  be  labeled  only  as  zany.  Here’s  how 
Clean,  Old-Fashioned  Hate  described  it: 

“In  the  1904  Tech-Georgia  game  at 
Piedmont  Park,  Georgia’S  Arthur  Sullivan 
punted  from  his  end  zone.  The  ball  struck 
the  goalposts  -  on  the  goal-line  in  those 
days  -  and  bounded  over  a  wooden  fence 
behind  the  gridiron.  Officials  signaled  ‘live 
ball,’  and  players  from  both  teams  franti¬ 


cally  began  climbing  over  the  fence. 
Tech’s  Red  Wilson  was  first  to  scale  it, 
and  his  recovery  of  the  ball  resulted  in  one 
of  football’s  zaniest  touchdowns.” 

Certainly  on  days  approaching  the  “Big 
Game,”  it  is  not  unusual  for  boosters  by 
the  thousands  to  follow  their  beloved  war¬ 
riors  to  the  four  corners  of  elsewhere,  to 
shout  their  allegiance  to  alma  mater  and 
their  disdain  toward  “the  enemy.” 


Pep  rallies,  half-time 
extravaganzas  and 
four  familiar  colors .  .  . 


But  Natalie  Cohen,  resident  of  Atlanta 
and  a  graduate  of  the  University  of 
California,  Class  of  1934,  doesn’t  wait 
until  a  day  or  so  before  kickoff  when  her 
Golden  Bears  square  off  against  arch¬ 
rival  Stanford. 


Cohen,  a  member  of  the  Southern 
Tennis  Association  Hall  of  Fame,  bids 
farewell  to  Peachtree  Road  and  makes 
the  3,000-mile  trek  to  Berkeley  -  five 
whole  weeks  before  California  tangles 
with  the  Cardinals.  And  she  has  been 
doing  this  since  1974. 

“I  just  made  up  my  mind  I  wasn’t  going 
to  miss  another  California-Stanford  game 
on  the  West  Coast,  and  I  haven’t,”  ex¬ 
plains  Cohen,  blithely. 

Now  that’s  loyalty. 

And  the  fierce  infatuation  shown  by  this 
rabid  alumna  is  shared  by  Joe  Kapp,  head 
coach  at  California. 

At  a  press  conference  announcing  his 
hiring  in  late  1981 ,  Kapp  spotted  a  fellow 
wearing  a  track  cap  with  the  UCLA  in¬ 
signia.  Instantly,  Kapp  jerked  the  cap  off 
the  startled  man’s  head,  stomped  it  on 
the  floor,  kicked  it  out  the  door,  and 
exclaimed,  “Every  other  school  is  the 
enemy.” 

Without  a  doubt,  one  of  the  nation’s 
most  glowing  rivalries  is  the  Deep  South 

Continued 
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Academy  Action:  Navy's  Solomon  (18)  kicked  past  Army’s  blockers  in  Navy's  1982  triumph. 


confrontation  between  Mississippi  and 
Mississippi  State.  From  Mississippi 
Mayhem: 

“Rivalry  between  the  University  of  Mis¬ 
sissippi  and  Mississippi  State  University 
is  not  just  an  on-field  thing.  It’s  an  ongoing 
thing.  Like  a  smoldering  feud.  But  more 
than  a  feud,  this  one  never  wanes  in  inten¬ 
sity.  Some  schools  feud  all  season.  Ole 
Miss  and  State  feud  all  year  long.” 

Not  to  be  outdone  by  the  folks  down  on 
the  delta,  the  military  men-of-tomorrow  at 
the  Army  and  Navy  Academies  take  their 
83-game  rivalry  just  as  seriously. 

That’s  why  the  midshipmen  of  An¬ 
napolis,  upon  being  provoked  by  a  West 
Point  exchange  student  last  season,  plas¬ 
tered  the  Invader’s  entire  body  with 
peanut  butter,  honey,  maple  syrup,  pow¬ 
der  and  shaving  cream  . .  .  just  because 
the  visiting  cadet  yelled  “Go  Army,  beat 
Navy.”  Strange?  You  decide. 

Army-Navy  and  ancient  Ivy  League 
series  notwithstanding,  the  most  signifi¬ 
cant  rivalry  in  the  East  today  is  Penn 
State-Pittsburgh.  From  Beast  of  the  East: 

“More  than  any  other  Eastern  football 
rivalry,  Pitt-Penn  State  has,  over  the 
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years,  taken  on  a  meaning  entirely  its 
own.  Like  the  major  collegiate  rivalries  of 
its  day,  this  one  leaves  an  everlasting  im¬ 
pression  upon  you  because  in  Pennsyl¬ 
vania,  this  is  the  only  game  that  really 
counts,  year-in,  year-out.  Records  don’t 
mean  a  thing.  Just  who  wins  this  game.” 


Thrilling  fourth  quarters, 
frequent  overtimes  and 
rousing  10-yard-line  plays. . . 


Tom  Flynn,  Panther  safetyman,  would 
buy  that.  After  losing  to  the  Nittany  Lions 
in  1981,  Flynn  was  asked  what  bothered 
Pitt’s  players  most  about  the  loss.  Was  it 
losing  the  No.  1  spot  in  the  polls,  watching 
a  17-game  unbeaten  streak  come  to  an 
end,  or  spoiling  coach  Jackie  Sherrill’s 
38th  birthday? 

“None  of  those  things,”  Flynn  replied, 
bitterly.  “It’s  losing  to  Penn  State.” 

Princeton  and  Rutgers  played  college 
football’s  first  game  on  November  6th, 
1 869  at  New  Brunswick,  New  Jersey.  But 


the  two  schools  haven’t  met  on  the  field  of 
battle  since  1980,  so  the  oldest  active 
rivalry  is  between  Yale  and  Princeton.  Eli 
and  Tiger  rooters  have  now  endured  105 
encounters. 

Close  behind  and  meeting  for  the  1 00th 
time  this  fall  will  be  Harvard  and  Yale.  In 
the  1 923  clash,  Yale  coach  T ad  Jones  de¬ 
livered  one  of  the  most  quoted  lines  in 
football  history.  “Gentlemen,”  he  ad¬ 
dressed  his  players,  “you  are  about  to 
play  football  for  Yale  against  Harvard. 
Never  in  your  lives  will  you  ever  do  any¬ 
thing  so  important.”  Yale  won,  1 3-0. 

The  three  active  rivalries  coming  next  in 
order  may  come  as  a  surprise;  William 
and  Mary-Richmond  along  with  Min- 
nesota-Wisconsin  have  each  played  92 
times,  while  the  Missouri-Kansas  rivalry 
has  now  reached  91  games.  Seventeen 
active  rivalries  have  been  involved  in  80 
or  more  engagements,  with  Nebraska- 
Kansas,  Cornell-Pennsylvania,  T exas- 
Texas  A&M  and  Baylor-TCU  topping  the 
list  at  89  each.  Two  intense  but  late- 
blooming  rivalries  are  Maryland-West  Vir¬ 
ginia  with  20  conflicts  and  Florida-FSU 
with  25. 


Clyde  Bolton,  author  and  sports  colum¬ 
nist  for  the  Birmingham  News,  doesn’t 
feel  longevity  is  a  necessary  prerequisite 
for  a  strong  rivalry. 

“It  is  true  that  most  rivalries  are  based 
on  time  and  proximity,”  he  stated,  “but 
they  can  also  be  based  on  prestige  and 
prominence,  such  as  Notre  Dame- 
Alabama.  They  have  played  only  a  few 
times,  but  it’s  a  huge  rivalry,  very  in¬ 
tense.  ” 

Perhaps  it  remains  for  Edwin  Pope,  au¬ 
thor  and  veteran  sports  editor  of  The 
Miami  Herald,  to  attach  an  appropriate 
handle  to  the  complexities  of  football  rival¬ 
ries. 

Drawing  upon  the  words  of  erstwhile  Il¬ 
linois  coach  Bob  Zuppke  (“The  trouble 
with  a  truly  intriguing  experience  is  that 
the  suspense  is  often  so  agonizing,  it 
takes  a  great  deal  of  pleasure  out  of  it”). 
Pope  said:  “A  true  rivalry  is  a  relationship 
which,  over  the  years,  becomes  emo¬ 
tional  to  the  point  of  agony.  Rivalries 
‘make’  college  football,  but  I  frankly  think 
the  over-emotionalism  takes  away  some 
of  the  sportsmanship,  which  should  be  a 
large  part  of  every  true  rivalry.”  Q 
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expenses  and  concentrate  on  the  important  busi¬ 
ness  at  hand. 


We’re  Dedicated  To  Meeting 
Your  Business  Needs. 

At  Citicorp  Diners  Club  we  want  your  business 
and  we’re  willing  to  work  hard  to  get  it.  Since 
Citicorp  joined  forces  with  Diners  Club  we’ve 


been  on  the  move  to  make  Citicorp  Diners  Club 
the  best  charge  card  for  today’s  executive. 

In  the  first  full  year  that  Citicorp  owned  Diners 
Club  over  75,000  names  were  added  to  the  long 
list  of  establishments  that  now  accept  the  card. 

Citicorp  Diners  Club  has  also  recently  doubled 
the  amount  of  automatic  travel  accident  insurance 
you  receive.  You  now  get  $150,000? 

We’re  also  giving  you  cash  in  more  ways  and 
in  more  places  than  ever  before.  With  your 
Citicorp  Diners  Club  Card  you  can  now  cash 
personal  checks**  even  at  odd  hours  and  unheard 
of  places: 

•  Overseas  at  Citibank  branches. 

•  Nationwide  at  approximately  1,000  partici¬ 
pating  Western  Union  offices  and  agencies, 
including  many  24-hour  locations. 

•  At  more  participating  hotels  and  motels  than 
ever  before. 

Plus  Citicorp  Diners  Club  provides  the  addi¬ 
tional  features  you  require  to  handle  your  de¬ 
manding  business  needs: 

•  Worldwide  acceptance  where  you  do  business 
most. 

•  Confirmed  Reservations?" 

•  Commission- free  currency  exchange  at  Citi¬ 
bank  branches  overseas. 

•  No-  fee  Citicorp  Travelers  Checks. 

•  Receipts  returned  with  your  bill. 

CaU  ToU  Free  (800)  525-7000. 

Call  this  number  today  for  an  application  or 
additional  information. 

You’ll  discover  that  this  is  just  the  beginning 
of  our  commitment  to  make  Citicorp  Diners  Club 
the  premiere  charge  card  for  today’s  executive. 


♦This  policy  is  underwritten  by  Commercial  Insurance  Company  of 
Newark,  N.J.The  cost  of  insurance  benefits  is  included  in  the  annual 
cardmembership  fee.  This  insurance  not  available  to  residents  of 
Mississippi  and  South  Carolina. 

♦♦Subject  to  local  laws  and  varied  check  limits;  also,  in  some  cases,  cash 
availability  restrictions  and/or  modest  service  charges. 
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CmCORPO  DINERS  CLUB 

Worldwide  financial  and  traveler  services 


When  you  mean  business: 


PROFILE 


CYRUS  VANCE 


BY  ROBBIE  VORHAUS 


Busier  now  than  at  any  point  in  his  life,  the  highly  respected 
former  Secretary  of  State  still  finds  time  to  speak  out  on  the  important  issues. 


People  have  a  way  of  making  things 
clearer  by  association,  and  in  politics,  as¬ 
sociation  often  clarifies  a  person’s  char¬ 
acter  as  well  as  his  actions. 

A  little  over  three  years  ago,  Cyrus 
Vance,  then  Secretary  of  State,  was  con¬ 
fronted  with  a  policy  decision  -  the  rescue 
attempt  of  the  American  hostages  in  Iran 
-  which  he  strongly  opposed,  and  with 
which  he  did  not  want  to  be  associated. 
His  action  was  to  resign  his  cabinet  post. 

Vance’s  resignation  was  news  -  big 
news.  But  the  real  story  was  not  so  much 
his  reason  for  quitting,  although  he  did  so 
because  the  military  action  was  against 
his  beliefs.  More  newsworthy  was  the 
simple  fact  that  Vance,  the  diplomat’s  dip¬ 
lomat,  had  quit;  by  doing  so,  he  placed  his 
beliefs  and  opinions  in  a  higher  priority 
than  the  post  he  occupied,  and  that  was 
what  made  people  who  knew  him  sit  up 
and  take  notice. 

Cyrus  Roberts  Vance  is  now  66.  A 
gentleman  whose  name  could  be  next  to 
“integrity”  in  the  dictionary,  he  is  busier 
today  than  at  any  point  in  his  life. 

“I  came  back  to  New  York  about  a 
month  after  my  resignation,”  said  Vance 
with  a  calm  softness,  “and  went  back  to 
my  old  love,  the  practice  of  law.” 

When  Vance  says  this,  it  sounds  as 
though  he  left  Washington  to  come  back 
to  New  York  to  be  a  lawyer.  The  truth, 
which  you  will  always  get  from  Vance,  but 


often  only  if  you  look  beyond  his  under¬ 
statements,  is  that  he  returned  to  New 
York  to  become  the  presiding  partner  of 
one  of  the  largest  law  firms  in  the  world, 
Simpson  Thacher  and  Bartlett. 

Cyrus  Vance  speaks  in  two  very  distinct 
ways.  The  first,  which  Is  the  way  he  pre¬ 
fers,  is  when  he  wants  you  to  hear  him. 
Not  just  listen,  but  really  hear  him. 

The  first  thing  he  will  do,  almost  imper¬ 
ceptibly,  is  try  to  make  himself  taller  by 
straightening  up.  If  he  is  sitting,  his  back 
will  arch  against  the  back  of  the  chair,  and 
he  will  slowly  bend  forward  from  the  waist, 
making  his  point  with  his  voice,  strong  and 
direct;  with  what  he  says,  always  exact, 
clear  and  concise;  and  by  pointing  some¬ 
thing  -  his  glasses,  a  pen,  his  finger.  If  he 
is  standing,  he  will  do  the  exact  same 
thing,  without  the  chair. 

The  second  way  he  speaks,  which  he 
favors  least,  is  when  asked  a  question  di¬ 
rectly  related  to  Cyrus  Vance,  the  man, 
the  father,  the  husband.  He  will  try  to 
make  himself  smaller  by  slumping  and  sit¬ 
ting  back,  and  he  uses  phrases  like  “I’ve 
been  very  fortunate,”  and  “I’ve  been  very 
lucky.”  In  those  moments,  he  is  prone  to 
pause,  as  if  trying  to  decide  if  the  answer 
to  the  question  is  that  he’s  been  lucky  or 
fortunate.  Clearly,  Cyrus  Vance  was  a 
public  servant  extraordinaire,  and  today, 
a  spokesperson  for  the  decent. 

No  longer  working  in  government. 


Cyrus  Vance  is  beginning  to  talk  up,  and 
out.  Not  in  a  rebellious  or  angry  way,  but 
simply  without  the  restraints  of  other 
people’s  policies  to  mold  his  words. 

In  the  summer  of  1 982,  Vance  finished 
his  year  and  one-half-long  project  of  writ¬ 
ing  his  book.  Hard  Choices,  Critical  Years 
in  America’s  Foreign  Policy,  which  Simon 
&  Schuster  released  in  June. 

“Although  I  have  not  been  holding  this 
book  inside  of  me  for  all  these  years,”  said 
Vance,  “I  felt  very  much  that  I  should  write 
a  book  about  foreign  policy  and  the  ex¬ 
periences  which  I  have  had  in  the  foreign 
policy  field,  particularly  as  Secretary  of 
State.” 

Cyrus  Vance’s  experience  in  foreign 
policy  is  extensive.  He  served  as  counsel 
to  the  Department  of  Defense  from  1961 
to  1 962;  Secretary  of  the  Army  from  1 962 
to  1963,  under  President  Kennedy;  and 
as  President  Lyndon  B.  Johnson’s  Depu¬ 
ty  Secretary  of  the  Defense.  In  those 
years,  Vance  quickly  garnered  points  as 
a  quiet,  team-playing  negotiator,  along 
with  being  Johnson’s  personal  envoy  in 
crisis  situations  here  and  abroad. 

Earning  his  reputation  as  one  of  Ameri¬ 
ca’s  peacemakers,  Vance  was  Deputy 
Chief  Delegate  to  the  Paris  Peace  Talks 
on  Vietnam  in  the  late  1960s.  In  January 
of  1977,  Vance  became  Secretary  of 
State,  and  was  welcomed  by  American 

Continued 
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CYRUS  VANCE 

Continued 


officials  and  foreign  governnnent  leaders 
alike  with  warm  enthusiasm.  The  word 
“respect”  appeared  often  when  the  media 
referred  to  Cyrus  Vance. 

“I  have  tried  to  handle  myself,  and  deal 
with  matters,  in  ways  which  were  honest 
and  straightforward,”  said  Vance.  “If  re¬ 
spect  comes  out  of  trying  to  do  that,  then 
I  have,  in  a  sense,  worked  for  it.  But, 
primarily,  it  was  because  of  my  feeling 
that  the  only  way  to  deal  with  people,  any¬ 
where  in  the  world,  under  any  situation,  is 
in  an  honest  fashion,  and  not  to  mislead 
others.” 

Vance  grew  up  in  Clarksburg,  West  Vir¬ 
ginia.  The  two  people  who  shaped  Cy 
Vance’s  mold  were  his  mother  and  his 
first  cousin,  John  W.  Davis,  the  Democra¬ 
tic  presidential  candidate  who  was  de¬ 
feated  by  Calvin  Coolidge  in  1 924. 

Many  years  Vance’s  senior,  “Uncle 
John”  was  the  man  who  inspired  Vance 
with  a  love  of  the  law.  His  mother  was  the 
one  who  taught  him  the  importance  of  in¬ 
tegrity. 

Raised  in  a  Philadelphia  Quaker  family. 


Amy  Roberts  Vance  learned  to  be  active 
and  involved  with  her  community.  Little 
did  she  know  at  the  time  that  she  passed 
her  values  on  to  her  children  that,  for  her 
second  son,  Cyrus,  his  community  would 
be  the  world. 


On  the  Presidency: 
Vance  favors  a  single, 
six-year  term. 


“I  feel  that  I’ve  been  immensely  fortu¬ 
nate,”  said  Vance.  “I  was  fortunate  in  hav¬ 
ing  a  wonderful  family  and,  although  my 
father  died  before  I  really  knew  him,  I  had 
a  marvelous  mother  from  whom  I  learned 
a  great  deal.” 

Graduating  from  the  Kent  School  in 
Connecticut,  Vance  entered  Yale  as  an 
economics  major,  getting  his  B.A.  degree 
in  1 939,  and  continued  on  at  the  Yale  Law 
School,  where  he  earned  his  L.L.B.,  with 
honors,  in  1942. 

After  a  term  in  the  Navy,  Vance  briefly 
served  as  the  assistant  to  the  president  of 
a  paper  manufacturer,  until,  in  1947,  he 
passed  the  New  York  State  Bar  Exam, 


and  joined  the  Wall  Street  law  firm  of 
Simpson  Thacher  and  Bartlett. 

“I  was  very  fortunate  to  end  up  In  New 
York  practicing  law,”  Vance  said.  “I  al¬ 
most  went  to  the  West  Coast  to  practice, 
but  decided  I  would  come  back  here,  be¬ 
cause  I  wanted  to  be  a  trial  lawyer.  Here, 
In  New  York,  you  can  go  right  Into  a  spe¬ 
cialty  like  that,  whereas  I  could  not  at  the 
time  in  California.” 

Vance  is  tall,  with  thinning  dark  silver 
hair.  His  half-moon  tortoiseshell  glasses 
sit  pleasantly  on  his  nose.  His  dress  is 
conservative;  he  sticks  close  to  browns 
and  blues,  with  an  occasional  subtle 
plaid.  His  desk  is  uncluttered. 

Up  a  little  after  six  every  morning, 
Vance  is  in  his  Manhattan  office  by  eight. 
Never  missing  lunch,  he  will  work  until  six- 
thirty  in  the  evening. 

With  administrative  responsibility  for  an 
office  of  270  lawyers  and  500  additional 
employees,  Vance  is  always  Involved. 
Never  too  involved,  however,  to  keep  his 
hands  in  some  issues  which  he  feels  are 
paramount. 

For  instance,  therels  the  Presidency.  “I 
have  a  keen  interest  in  trying  to  do  some¬ 
thing  about  changing  the  current  system 
of  electing  our  presidents,”  Vance  said, 
leaning  forward,  pointing  with  his  half- 


ME  YOU  ON  THE 
PUNE? 


Ours  leaves  when  you  want  to,  flies 
where  you  want  to  and  returns  when 
you  want  to.  The  Diamond  I  business  jet. 
It  doesn't  just  put  you  in  fast  company. 

It  makes  you  one. 


JL  MITSUBISHI 

M^ouality  takes  wing 


0  239-9275. 

5400  LBJ  Freeway,  Suite  1 500,  Dept.  DSRP3,  Dallas,  TX  75240. 
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glasses.  “It  takes  nine  months  for  a  presi¬ 
dent  to  learn  his  job.  He  then  has  a  year 
and  a-half  in  which  he  can  act  with  a  de¬ 
gree  of  comfort  in  dealing  with  immensely 
difficult  problems.  But  then  he  finds  him¬ 
self  faced  with  running  for  a  second  term 
and,  when  the  political  heat  is  high,  mak¬ 
ing  decisions  which  may  not  be  sound.’’ 
Vance  favors  a  single,  six-year  term. 

He  is  also  a  trustee  of  Yale,  working 
with  the  University  to  continue  their  “blind 
admission’’  program. 

“I  think  people  should  not  be  hobbled 
by  the  circumstances  of  the  money  their 
family  may  or  may  not  have,’’  Vance  said. 
“Preserving  a  high  quality  education,  an 
excellent  education,  such  as  you  get  at 
Yale,  and  making  it  available  to  people 
from  all  financial  backgrounds  is  abso¬ 
lutely  imperative.  It’s  not  easy  to  do  today, 
particularly  because  government  funding 
(forthe  universities)  is  shrinking.’’ 


“I  think  I’ve  been  able 
to  repay  to  society 
a  part  of  what  I  owe 
for  all  the  opportunities 
that  have  come  my  way.” 


Cyrus  Vance  smiles  often.  Mention  the 
practice  of  law,  or  foreign  affairs,  and  he 
grins;  mention  his  wife.  Gay,  and  he 
beams. 

Vance  dedicated  his  book,  and  his  life, 
to  Gay,  who  is  Grace  Sloane,  the  daugh¬ 
ter  of  a  former  board  chairman  of  the 
home  furnishings  firm  of  W  &  J  Sloane. 

Vance  is  genuinely  devoted  to  Gay, 
and  they  spend  very  little  time  apart.  He 
remembers  fondly  the  first  time  he  set 
eyes  on  his  future  mate. 

“It  was  in  my  junior  year  at  Yale,’’  re¬ 
called  Vance.  “A  lot  of  us  had  gone  out  to¬ 
gether  to  see  the  boat  races  one  sunny  af¬ 
ternoon,  and  there  she  was,  just  standing 
there  smiling,  talking  to  one  of  my  friends 
.  .  .  We  are  very  happy.’’ 

Cyrus  Vance  feels  he  has  been  im¬ 
mensely  fortunate  -  and  lucky.  If  one  be¬ 
lieves  luck  is  where  preparation  meets 
opportunity,  Cyrus  Vance  has  been  fortu¬ 
nate. 

“I  think  I’ve  been  able  to  repay  to  soci¬ 
ety  a  part  of  what  I  owe  for  all  the  oppor¬ 
tunities  and  advantages  that  have  come 
my  way,’’  said  Vance,  relaxing,  smiling, 
and  not  pointing  anything.  “Some  people 
think  that  I’ve  done  some  things  that  may 
be  useful;  I’m  sure  there  are  others  who 
feel  very  strongly  the  other  way,  and  dis¬ 
agree  with  me.  I  expect  that.  I  think  if 
you’re  willing  to  go  out  and  participate  in 
the  activities  of  your  community,  and  of 
the  country,  and  if  you’re  willing  to  stand 
up  and  be  counted,  as  you  must  be, 
you’re  going  to  make  enemies  as  well  as 
friends.  I  just  think  I’m  a  lucky  fellow.’’  Q 


America’s  highest-flying  airport 
hotel  in  Miami  welcomes  America’s 
newest  airport  hotel  in  Dallas. 


The  Sheraton  River  House  at 
Miami  International  Airport 
has  been  consistently 
ranked  as  either  the  number 
one  or  number  two  airport 
hotel  in  the  entire  United  States* 
And  now  were  proud  to 
welcome  the  Sheraton  Grand  Hotel  at  the  Dallas/ Ft.  Worth 
Airport  as  Americas  newest  addition 
to  the  Sheraton  tradition  of  world 
class  airport  hotels. 

Both  of  these  Sheraton  hotels  are 
true  business-resort  hotels,  with 
tennis,  health  spas,  easy  access  to 
golf  and  more.  Both  feature 
convenient  airport  locations  so 
you  can  check  in  moments  after 
you  arrive.' And  check  out  shortly 
before  boarding.  And  both  feature 
famous  Daphnes  Restaurant  &  Lounge,  the  wining  and 
dining  rendezvous  acclaimed  by  travelers  from  across  the 
nation  and  around  the  world.  And  consistently  ranked 
among  the  top  25  restaurants  in  the  entire  CI.S.** 

So  the  next  time  you  head  for  Miami  or  Dallas/ Ft.  Worth, 
land  at  one  of  our  high-flying  Sheratons. 

*  Lodging  Hospitality  Magazine  *  ^Restaurant  Hospitality  Magazine  (Miami) 


Sheraton  River  House 

A  business-resort  hotel  on  the 
Miami  River,  offering  plush 
guest  rooms  and  bi-level  suites, 
lighted  tennis  courts,  pool, 
Jacuzzi,  health  club,  saunas, 
jogging  path,  golf  nearby  and 
more.  Within  minutes  of 
downtown  Miami,  Coral  Gables 
and  Miami  Beach.  Meeting 
facilities  for  up  to  1,000.  Free 
transportation  to  the  airport, 
which  is  just  one  minute  away. 


Sheraton  River  House 

atiMiaini  liilernational  Aiipoit 

SHERATON  HOTELS  &  INNS.  WORLDWIDE 
3900  NW  21  ST  STREET 
MIAMI.  FLORIDA  33142 
305/871-3800 


Sheraton  Grand  Hotel 

This  brand  new  business-resort 
hotel  is  located  just  minutes 
from  the  airport.Complete  with 
luxurious  guest  rooms  and 
bi-level  suites,  lighted  tennis 
courts,  racquetball,  health  club, 
saunas,  indoor/outdoor  pool 
and  more;  including  golf  club 
privileges.  Outstanding  meeting 
and  banquet  facilities  for  up  to 
1,000.  Free  transportation  to 
and  from  the  airport. 


Sheraton  Grand  Hotel 

at  Dalla.s/Fl.VVtMTh  Air|X)rt 

SHERATON  HOTELS  &  INNS,  WORLDWIDE 
HIGHWAY  114  &  ESTERS  BOULEVARD 
DALLAS,  TEXAS  75261 
214/258-4900 


For  reservations  anytinne,  call  toll  free  1-800-325-3535. 

The  Continental  Companies,  Miami,  Rorida.  Developers.  Owners  and  Operators  of  Distinguished  Hotels. 
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A  Marathon 
that  runs 
uphill  and 
downhill. 


Recently,  Xerox  unveiled  a  run¬ 
ning  machine  unlike  any  the 
world  had  ever  seen.  The  Xerox 
1075  Marathon.  The  first  of  a 
new  generation  of  copiers  de¬ 
signed  to  withstand  the  greatest 
tests  of  endurance  and  stamina. 

Now,  the  second  of  this  new 
breed  is  here.  The  Xerox  1035. 

It’s  the  world’s  first  desktop 
copier  that  has  four  reduction 
and  two  enlargement  modes.  So 
you  can  turn  an  original  into  just 
about  any  size  copy  you  could 
want.  The  1035  wiU  even  select 
the  best  reduc-  xerox  > 

tion  or  enlarge-  iflTRi 
ment  for  your 
purposes,  auto-  ^ 
matically. 

But  what  makes 


XEROX 


1035 


MARATHON 


the  Xerox 1035  Marathon  outrun 
every  competitor  in  its  class  are 
features  you’d  expect  to  find  only 
in  a  big  copier. 

For  instance,  with  the  help  of 
advanced  electronic  technology. 


XEROX 


the  Xerox  1035  copier  is  so  intel¬ 
ligent,  it  can  actually  “think 
through”  difficult  copy  jobs  and 
then  show  you  how  to  do  them. 


Just  press  the  “Help”  button 
that’s  linked  to  a  message  display 
panel,  and  in  plain  English  the 
1035  can  walk  you  through  what 
needs  to  be  done. 

Advanced  electronics  also 
enable  the  Xerox  1035  to  make 
copies  so  crisp  and  clear  they’re 
difficult  to  tell  from  the  original. 

And  features  like  five  contrast 
settings  for  colored  or  problem 
originals,  an  optional  sorter,  job 
interrupt  and  two  paper  trays 


make  it  hard  to  believe  that  the 
1035  is  only  a  desktop  copier  at 
a  desktop  copier  price. 

But  when  you  see  how  the 


Xerox  1035  is  as  reliable  as  it  is 
advanced,  you’ll  also  see  how 
this  Marathon  has  been  designed 
to  run  and  run  and  run. 

Hour  after  hour  after  hour. 

For  more  informaUon,  call  800648-5888,  operator  654,  or  your  local  Xerox  office,  or  mail  in  this 

coupon:  Xerox  Corp.,  Box  24,  Rochester,  New  York  14692. 

□  Please  have  a  sales  representative  contact  me.  □  Please  send  me  more  information. 

name  title 

COMPANY - 

ADDRESS  gty - 

state  zip  phone 

654  331-8-83 


XEROX®,  Marathon,  1075  and  I035  are  trademarks  of 
XEROX  CORPORATION. 


Rod  Caudle 


For  just  a  ni 
1015  peiior 
percolating 
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YESTERDAY'S  MACHINES 


BY  WAYNE  R.  MARSHALL 


From  antique  juke  boxes  to  old-time  slot  machines,  these 
“functional”  collectibles  appeal  to  the  nostalgia  in  all  of  us. 


Question:  A  Wurlitzer  1015  Bubble 
Machine  is _ ? 

a)  a  necessary  item  for  anyone  who 
wants  to  replace  Lawrence  Welk; 

b)  a  prized  collectible  antique  juke  box; 

c)  a  proviso  in  the  T reaty  of  Versailles. 


Question:  A  Mills  Bonus  Hi-Top  is _ ? 

a)  the  most  popular  sneaker  in  the  Na¬ 
tional  Basketball  Association; 

b)  a  prized  collectible  antique  slot  ma¬ 
chine; 

c)  one  of  the  Ritz  Brothers. 


Question:  An  International  Mutoscope 
is _ ? 

a)  an  agreement  between  foreign 
countries  to  make  less  noise; 

b)  a  prized  collectible  antique  viewing 
machine; 

c)  a  town  near  Paramus,  New  Jersey. 


To  all  the  above  questions,  the  answer 
is  B.  However,  that  really  doesn’t  answer 
any  questions  unless  you  list  yourselves 
among  the  owners  of  one  of  these 
memorable  machines.  And  there  are 
plenty  of  them,  from  Anaheim  to  Austria, 
all  In  the  possession  of  people  fascinated 
by  machinery  of  yesterday. 

A  little  less  than  1 00  years  ago,  the  first 
slot  machine  was  produced  by  the  Fay 
Company,  in  San  Francisco.  Today,  ac¬ 
cording  to  Stephen  Squires  of  Squires 
and  Corrie  of  San  Mateo,  California,  “The 
slot  machine  is  the  fastest-appreciating 
collectible  in  the  United  States.’’  And 


Squires  should  know,  since  his  store 
houses  as  extensive  an  array  of  antique 
slots  as  can  be  found  anywhere,  in  addi¬ 
tion  to  having  the  largest  cache  of  parts  in 
the  country. 

Squires  goes  on  to  say  that  the  reason 
for  the  rapid  acceleration  in  interest  in 
these  machines  is  “.  .  .  because  they 
don’t  appeal  primarily  to  collectors. 
People  put  them  in  their  rumpus  rooms, 
they  put  them  In  their  boats,  they  put  them 
intheir  bars,  in  their  homes .  .  .’’ 

We’re  not  just  talking  about  serious  col¬ 
lectors  here.  It  seems  that  many  of  the 
slots  Squires  sells  are  seen  as  adult  toys, 
and  at  prices  ranging  from  $2,000  to  as 
much  as  $1,000,000,  a  pocketful  of 
nickels  won  in  a  jackpot  will  hardly  foot  the 
bill. 

The  million-dollar  machine,  by  the  way, 
is  a  jewel-encrusted  slot  built  on  a  basic 
Caille  Saper/or-  another  big  slot  machine 
name.  It  was  designed  and  constructed 
by  Squires  and  Sidney  Mobell,  a  San 
Francisco  jeweler.  They  covered  the 
machine,  inside  and  out,  with  over  800 
gems  and  13  ounces  of  gold,  and  to  top 
it  off,  it’s  played  with  200  gold-plated  Lib¬ 
erty  Head  nickels.  And  if  you’re  inter¬ 
ested,  no  one  has  bought  it  yet. 

Even  so,  collectors  do  pay  consider¬ 
able  sums  for  vintage  restored  machines. 
At  an  auction  in  Las  Vegas  recently,  sev¬ 
eral  went  in  the  $30,000  to  $50,000 
range;  other,  rarer  upright  slots  can  go  for 
as  much  as  $90,000.  (Of  course,  if  you 
have  a  friend,  someone  in  the  business, 
you  can  be  out  the  door  for  as  little  as 
$78,000.) 

What  is  the  primary  appeal  of  these  re¬ 
liquiae?  Squires  thinks  the  Mephistophe¬ 
lean  touch  of  taboo  has  a  lot  to  do  with  it. 
The  idea  of  owning  something  that  was  il¬ 


legal  (and  still  is,  outside  Nevada);  some¬ 
thing  connected  with  a  lawless  period  in 
American  society,  when  gangsters  rou¬ 
tinely  had  shootouts  on  the  street.  It’s  a  bit 
on  the  romantic  side,  but  not  without 
some  merit.  But  the  mechanical  nature  of 
these  devices  is  also  a  consideration: 
these  are  not  mute  antiques. 

Squires  again,  “This  is  not  like  a  Gala 
vase,  or  a  Chippendale  secretary,  or  a 
Hemple-White  hi-boy,  or  a  Rockwell 
plate.  This  is  a  functional  antique;  this 
does  something.’’ 

It  appears  that  the  very  fact  that  the 
machines  are  operative,  and  operative  in 
an  understandable  way,  lends  to  their  ap¬ 
peal.  Computer  and  micro-chip  tech¬ 
nologies  are  fascinating,  but  seem  to 
work  in  strange  and  mysterious  ways. 
Watching  a  set  of  gears  move  a  set  of 
rods  which  results  in  some  definite  func¬ 
tion  can  be  very  reassuring. 

Ken  Taylor,  who  is  the  owner  of 
C.  B.  C.  Wholesale  Antiques  in  North 
Miami,  Florida,  tends  to  agree.  He  puts  it 
in  terms  of  how  well  the  slots  were  built. 
“People  sat  there  and  pounded  those 
things  for  hours,  and  when  you  figure, 
after  all  that  pounding,  all  that  handle-pul¬ 
ling,  they’re  still  working  fine,  it's  amaz¬ 
ing.’’  Taylor  notes  an  element  of  nostalgia 
-  a  longing  for  the  better,  happier  days  of 
years  gone  by,  when  things  were  easier. 

“They  relate  to  it,’’  says  Taylor.  “It’s  like 
a  juke  box,  with  bubble  tube.  They  (older 
collectors)  relate  back  to  1948,  after  the 
war.  All  the  big-band  sounds  were  out  - 
James  and  Dorsey,  for  example.  They  re¬ 
membered  the  box  because  it  used  to  be 
in  stores,  back  in  high  school;  you’d  get  a 
hamburger  and  listen  to  the  juke  box.  The 
era  is  gone  now.  You  don’t  see  many  juke 
boxes.”  Continued 
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Steven  Patience 


MACHINES  Continued 


Squires'  million-dollar  relic  gleams  with  81 8  gems  and  13.2  ounces  of  gold. 


C.  B.  C.  is  known  for  its  outstanding 
workmanship.  Taylor  has  one  of  the  best 
reputations  in  the  business  when  it  comes 
to  restoration,  and  describes  himself  as  a 
"perfectionist.”  That’s  one  of  the  reasons 
he  has  clients  all  over  the  world. 

Behind  his  desk  sits  a  Mills  Upright  slot 
machine,  sent  to  him  "in  a  basket”  (a 
phrase  he  uses  to  describe  a  machine  in 
a  particularly  bad  state  of  disrepair),  by  a 
client  in  England.  The  piece  now  looks 
like  fine  furniture  instead  of  something 
that  takes  your  money.  Encased  in  a  tall 
wooden  cabinet,  with  filigree  decorating 
the  front.  It’s  an  amazingly  respectable¬ 
looking  bit  of  history. 

Restoration  is  as  important,  if  not  more 


so,  than  finding  the  piece  to  begin  with. 
Many  machines  look  like  "junk”  before 
the  restorative  process.  And  the  restora¬ 
tion  can  be  even  more  costly  than  the 
value  of  the  machine. 

The  ultimate  example  of  such  a  restora¬ 
tion  may  be  in  Taylor’s  office.  It’s  a  Mills 
Bonus  which  sat  in  Lake  Michigan  for  30 
years.  Taylor  tells  the  story:  "An  old 
operator  in  Sawgatuck  had  taken  15 
machines  out  to  the  end  of  the  pier  when 
the  crunch  came,  and  the  law  said  ‘get  rid 
of  them  or  go  to  jail,’  and  threw  them  into 
Lake  Michigan.  (More  on  how  manufac¬ 
turers  dealt  with  the  "crunch”  later.)  I 
came  on  the  contact  through  another  old 
operator  and  went  and  saw  the  man,  who 


was  then  close  to  80  years  old.  He  said  he 
threw  them  into  the  lake  right  off  the  end 
of  the  pier.  So  I  got  a  SCUBA  tank  and 
some  gear.  It  was  only  in  25  feet  of  water. 

I  went  down  and  started  digging  in  the  silt. 

I  was  down  there  for  four  or  five  tankfuls, 
and  that’s  the  only  one  I  could  find.”  He 
pointed  to  the  Mills  slot  machine,  immacu¬ 
lately  restored.  "I  kept  the  machine  to  re¬ 
mind  me  to  never  do  another  one  that 
came  out  of  the  lake.” 

The  machine  is  undeniably  beautiful, 
but  it  cost  far  more  in  time  and  money  than 
it  could  ever  be  worth,  and  Taylor  often 
tells  a  potential  client  exactly  that  before 
agreeing  to  do  a  restoration. 

The  aforementioned  "crunch”  led  to 
some  interesting  developments  in  the 
old  gambling  machines,  which  have  in¬ 
creased  the  value  of  specific  ones  over 
the  years.  Instead  of  throwing  the  slot  in 
a  lake,  some  not-so-ingenious  ways  of 
getting  around  the  legal  system  were  built 
into  the  slots. 


Restoration: 

It  can  be  more  costly 
than  the  value 
of  the  machine. 


There  were  musical  slots,  which  played 
a  little  tune  on  an  old  piano  roll  built  into 
the  bottom  of  the  machine  at  the  same 
time  it  was  taking  your  savings.  The  ac¬ 
tion  of  pulling  the  handle  wound  the  roll 
and  kept  the  music  going.  When  the  pow- 
ers-that-be  came  to  destroy  or  confiscate 
the  illegal  gambling  device,  the  operator 
pointed  out  that  the  "patron”  got  a  song 
for  his  nickel,  so  he  was  really  buying 
music.  The  strange  part  of  all  this  was  the 
police  actually  bought  the  explanation  for 
several  years  before  deciding  they  were 
still  slot  machines  and,  therefore,  against 
the  law. 

Even  more  outrageous  was  the  mint- 
vendor  slot.  A  "patron”  would  deposit  his 
coin,  get  a  play  of  the  wheel  and  a  pack¬ 
age  of  mints.  Hence,  these  were  not  slot 
machines  but  candy  dispensers.  The  ruse 
was  pretty  clever,  and,  once  again,  the 
authorities  said  okay  -  for  three  or  four 
years  before  they  reached  the  startling 
conclusion  that  there  was,  indeed,  illegal 
gambling  going  on  down  at  the  corner 
candy  store. 

But  the  problem  with  these  mechanical 
misdirections  was  the  candy  -  it  was  vile! 
The  stuff  tasted  so  bad  and  word  of  how 
bad  it  tasted  spread  so  fast  that  operators 
could  leave  the  same  15  rolls  of  mints  in 

Continued 
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‘At  our  hotels,  checking  out  is  as 
easy  as  walking  out  of  your  room!’ 


“Marriott’s  reputation  for 
giving  you  a  pleasant,  hassle- 
free  stay- for  doing  things 
right-is  really  a  matter  of 
our  paying  attention  to  a  lot 
of  little  details. 

We  know  you  hate  stand¬ 
ing  in  line  at  the  cashier’s 
counter,  for  example.  So 
we’ve  figured  out  a  way 
to  reduce  check-out  time 
to  zero. 

Our  system  works  auto¬ 
matically  when  you  use  a 
major  credit  card  to  register. 
On  the  morning  you  are 
scheduled  to  depart,  your 
itemized  bill  and  receipt  are 
simply  slipped  under  vour 
door.  Just  phone  the  front 
desk  that  you’re  leaving, 
drop  your  room  key  on  the 
dresser,  and  walk  away. 
You’re  gone! 

Guaranteed  reservations. 
Quick,  painless  check-ins 
and  check-outs.  Comfort  and 
superb  service  in  between. 

I  have  to  make  sure  we 
do  things  right.  After  all,  it’s 
my  name  over  the  door.” 

President,  Marriott  Corporation 


Harriott  Hotels 

- 8()()-228-929() - 


Prepared  in  cooperation  with  the 
Broward  County  Tourist 
Development  Council. 


ev\ 


Hook  a  bruiser,  like  this 
Marlin,  only  minutes  off 
shore  or  head  a  few 
miles  west  for  Bass  in 
the  Everglades.  Year- 
round  fishing  and  diving  in 
Pompano  Beach,  Florida. 

Greater  Pompano  Beach 
Chamber  of  Commerce 
2200  East  Atlantic  Blvd. 
Pompano  Beach, 
Florida  33062 
(305)  941-2940 


the  Company  We  Keep! 

Are  You  Tired  of  the  “company” 
your  keeping?  Tired  of  running 
to  catch  a  plane?  Of  waiting  30 
minutes  for  your  reserved  rent-a* 
car?  Of  finding  your  guaranteed 
hotel  reservation  was  cancelled 
by  the  computer? 

SOLUTION? 

Change  the  “Company” 
your  keeping! 

A  BUSINESS  OF  YOUR  OWN! 

Docktor  Pet  Centers,  Inc.  is  the  nation’s 
largest  chain  of  department  stores  for 
pets  with  1 60  outlets  in  regional  malls. 
We  still  have  opportunities  In  selected 
markets  for  aggressive  franchisees. 
Join  us  in  our  controlled  expansion 
program.  Our  1 5-year*old  company  fully 
supports  its  franchisees  in  all  facets  of 
store  operations. 

Our  Franchisees  find  Docktor  PetCen- 
ters  so  rewarding  that  over  two-thirds 
own  more  than  one  store. 

If  you  have  $30,000 -$50,000  in  cash, 
and  would  like  further  details,  call 
collect:  Clyde  H.  Treffeisen, 

1-800-325-6011 

DUNDEE  PARK,  ANDOVER,  MA  01 81  0 
(not  available  in  all  states) 


MACHINES 


Continued 


Admiral  Dewey's  picture  adorned  many 
early  slots,  such  as  Taylor’s  antique  Mills. 


the  machine  until  they  rotted  out,  because 
nobody  was  going  to  eat  them. 

Slot  machines  seem  to  be  the  hot  item 
right  now,  but  there  are  plenty  of  other  ar¬ 
chaic  devices  available. 


Investment: 
Vintage  memorabilia 
with  prices 
ranging  from 
$2,000  to  $1,000,000. 


The  Wurlitzer  1015  Bubble  Machine  is 
actually  more  Art  Deco  masterpiece  than 
juke  box.  The  big  mahogany  box,  which 
looks  like  a  giant  stand-up  radio  from  the 
same  era,  sells  for  around  $6,500,  when 
you  can  find  one.  It  plays  78s  of  that  era, 
while  percolating  colored  water  courses 
through  tubes  surrounding  the  outside  of 
the  box.  It’s  as  much  fun  to  watch  as  it  is 
to  listen  to,  and  the  sound  is  surprisingly 
good. 

Music  machines  are  an  integral  part  of 
this  memorabilia.  Some  of  the  most  ex¬ 
quisite  music  boxes  available  were  made 
by  the  Stella  Company.  One  plays  a  Bach 
tune  as  little  brass  birds  strike  bells  in  time 
with  the  music.  Another  has  three  deli¬ 
cately  painted  Chinese  figures  sitting  be¬ 
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fore  the  bells  they  use  to  accompany  the 
melody.  As  they  strike  the  percussion, 
their  heads  turn  in  the  direction  of  the  bells 
they’ve  hit. 

The  most  amazing  musical  mechanism 
of  all  is  a  Violina-Virtuoso,  built  around 
1915.  A  small  plaque  on  the  amusement 
states,  "Designated  by  the  U.  S.  Govern¬ 
ment  one  of  the  eight  greatest  Inventions 
of  the  decade.’’ 

It  is  a  wonder  of  engineering.  It’s  the 
size  of  two  large  refrigerators  side  by  side, 
and  within  its  fine  wood  cabinet  are  two 
violins  and  hundreds  of  gears  and  wires 
and  levers.  The  musical  score  Is  created 
in  the  same  way  old  player  pianos 
worked:  a  punched  sheet  of  music  travel¬ 
ing  over  a  roller.  But  instead  of  keys  being 
manipulated  when  the  device  is  activated, 
little  wheels  -  four  per  instrument  -  spin¬ 
ning  at  varying  speeds  descend  upon  the 
strings.  While  that  happens,  small  levers 
depress  the  strings  on  the  neck  to  give  the 
right  notes. 

Standing  and  watching  and  listening  to 
this  magical  music  box,  one  can’t  help  but 
break  into  a  silly  grin,  marveling  at  the 
complexity  carrying  the  tune  of  Let  Me 
Call  You  Sweetheart. 

There’s  also  a  mechanized  world  for 
the  whimsical  .  .  .  arcade  pieces.  They 
include  gypsy  fortunetellers,  he-man 
strength  testers,  punching  bags,  clam 
diggers  (where  the  prizes  were  usually 
nailed  to  the  floor)  and  a  variety  of  arcane 
devices  known  as  shock  machines. 

People  collect  things,  all  kinds  of 
things,  for  many  different  reasons,  and  so 
it  is  with  these  mechanisms  of  recent  his¬ 
tory.  Perhaps  they  please  the  eye  or  pro¬ 
duce  memories.  But  are  they  a  good  in¬ 
vestment? 

Ken  Taylor  says,  "You’re  betting  on  the 
future.  Most  people  keep  these  machines 
for  twenty  years  or  more,  and  who  knows 
what’s  going  to  happen  next  year,  let 
alone  twenty?’’ 

But  the  pieces  have  appreciated  and 
continue  to  do  so. 

The  wise  collector  does  his  homework. 
He  becomes  knowledgeable  before  ever 
putting  down  a  dollar  for  anything  and, 
in  something  as  esoteric  as  antique 
machines,  where  even  the  expert  is 
fooled  occasionally,  it’s  a  good  rule  to  live 
by. 

By  the  way,  for  you  younger,  invest¬ 
ment-minded,  digitalized,  videotized 
readers:  if  someone  offers  you  a  good 
price  on  a  PAC-MAN  or  a  Space  Invaders 
game,  jump  on  it.  The  way  things  go, 
they’ll  be  memorable  machines  in  another 
50  or  1 00  years .  .  .  Q 


How  will  you  spend  your  vacation 

after  Disney? 


Disney  is  the  world  of  fantasy.  EPCOT  Center  is  the  world  of  the  future. 
But  your  vacation  isn’t  complete  without  spending  a  day 
at  Orlando’s  bright,  breathing  playground  of  life:  Sea  World. 

We’re  Florida’s  real  life  adventure. 

Plan  a  day  for  us. 


SeaWrid-^ 

Between  Orlando  and  Walt  Disney  World? 


FLORIDA: 

SEASONS  IN  THE  SUN 


BYBERNIEWARD 


The  quiet  times  of 
Autumn  in  Central  Florida 
may  well  be  the  state 's 
best-kept  secret.  . . 


There’s  really  no  truth  to  the  tale  that 
Florida  has  only  two  seasons  -  winter  and 
summer,  hot  and  hotter.  It  does  have 
other  seasons,  seasons  of  quiet  joy,  of 
private  fun;  seasons,  also,  of  great  sub¬ 
tlety  that  slip  in  and  out  with  the  gentle¬ 
ness  of  a  lifting  morning  fog. 

Florida’s  seasons  are  a  dish  of  Neo- 
politan  ice  cream  left  too  long  in  the  sun, 
its  colors  running  silently  together  into  a 
smoothly  melding  blend  of  textures.  To  a 
visitor,  they  may  become  indistinguish¬ 
able,  but  for  those  with  a  few  grains 
of  sand  in  their  shoes  the  taste  of  each 
season  retains  its  own  special  flavor. 
After  a  time  spent  in  Florida,  the  changing 
of  the  seasons  Is  experienced  more  as  a 
blossoming  of  the  senses,  rather  than  the 
explosion  of  springtime  color  and  new 
growth,  or  in  the  crackling,  potato-chip 
crispness  of  shirttail  summer. 

Especially  Autumn. 

Especially  In  Central  Florida. 

Florida  as  winter’s  sun-drenched  play¬ 
ground  is  known  around  the  world;  sum¬ 
mertime  Florida  as  a  vacationland  mother 
lode  is  a  national  treasure. 

But  Autumn,  that’s  different,  and  it  well 
may  be  Florida’s  best-kept  secret.  It’s  that 
quiet  time  after  Labor  Day  and  the  sum¬ 
mer  rush;  it’s  recess  time  for  all  those  who 
work  so  hard  at  playing  genial  host  to  the 
world;  it’s  the  time  for  Florida  to  pause  and 
catch  its  breath  during  an  Indian  summer 
season  of  incredible  loveliness  that  feels 
like  it  could  reach  into  infinity. 

It’s  a  time  when  the  tour  guide  stands 
aside  for  the  poet,  for  the  artistry  of  this 
time  and  place  Is  the  province  of  the  artist. 
And  none  have  painted  It  more  lovingly, 
more  vividly,  than  Marjorie  Kinnan  Rawl¬ 
ings;  her  novels,  like  The  Yearling,  drew 
their  vitality  and  rich  imagery  from  the  wild 
beauty  she  found  near  her  Central  Florida 
home  close  to  what  is  now  the  Ocala  Na- 


Amidst  towering  oaks  and  Spanish  moss,  Ocala’s  tranquil  countryside  is  laced  with  horse  farms. 
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Air  boats  wind  through  Shingle  Creek 
in  Kissimmee. 


tional  Forest  (which  she  dubbed  “Big 
Scrub,’’  a  name  still  preferred  by  locals 
today). 

“  When  the  September  storms  are  over, 
we  have  some  of  our  most  superb  wea¬ 
ther,’’  she  wrote  in  Cross  Creek,  an  auto¬ 
biographical  novel  whose  recent  film  ver¬ 
sion  won  plaudits  at  this  year’s  Cannes 
Film  Festival. 

“The  oranges  take  on  color,  the  red- 
birds  are  delirious,  and  in  the  morning  and 
evening  long  shadows  lie  under  the  citrus 
trees.  The  skies  are  the  brightest  of 
robin’s-egg  blue  and  the  air  has  a  translu¬ 
cent  quality,  as  though  the  storms  had 
washed  it  with  a  fine  gold  dust.  The  bear 
grass  blooms,  and  we  shall  use  the  harsh 
strips  of  the  leaves  for  hanging  our  fall 
hams  and  bacons  in  the  smokehouse. 
The  deer  tongue,  or  wild  vanilla,  blooms 
in  the  flat-woods,  and  when  we  step  on 


the  leaves,  crushing  them,  the  scent  is 
spilled  perfume  on  the  air.” 

Those  who  already  have  made  Florida 
a  fall  destination  know  that  this  is  when 
the  crowds  have  thinned  and  the  accom¬ 
modations  more  plentiful  than  during  the 
busy  winter  and  summer  seasons.  There 
is  a  kind  of  leisurely  haze  enveloping  the 
area’s  many  theme  parks. 

“It  almost  feels  like  it’s  my  private  gar¬ 
den  out  there,”  mused  Sea  World’s  John 
Rutherford.  “I  can  go  out  and  wander 
around  and  feed  the  whales  and  the  dol¬ 
phins  myself.  And,  of  course,  anyone  who 
lives  here  knows  this  is  absolutely  the 
most  gorgeous  time  of  the  year  to  be  in 
Florida.” 

Most  of  the  parks  guard  their  statistics, 
but  the  Orlando  Chamber  of  Commerce 
said  that  attendance  between  Labor  Day 

Continued 
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Wli^  we  make  diecking  out  of  a  K^att 
just  as  pleasant  as  staying  at  one. 


The  way  we  figure 
it,  we  give  you  so 
many  extra  touches  at 
Hyatt,  it  would  be  a 
pity  to  have  a  long 
check-out  line  spoil 
them  for  you. 

That’s  why  when 
you  check  out  of  a 
Hyatt  you  simply 
hand  in  the  passport 
you  received  when 
you  checked  in.  You’re 
checked  out.  Your  bill 
is  mailed  to  you  within 
24  hours,  so  there’s 
absolutely  no  waiting 
in  line.  Absolutely  no 
way  you  can  forget 
how  pleasant  your 
stay  was. 

Any  hotel  can  give 
you  the  essentials,  but 
it’s  those  extra  touches 
. . .  like  express  check¬ 
out,  that  make  the  trip. 

For  reservations 
at  109  hotels  world¬ 
wide,  call  your  travel 
planner  or 
800  228  9000. 


Hyatt  is 

next  to  the  Miami 
Convention  Center 
with  its  sophisticated 
communications 
capabilities. 

Orlando  Thrive 

in  the  sunshine  at 
Hyatt,  neighbor  to 
Walt  Disney  World. 

Palm 

Beaches  Enjoy 

golf,  swimming, 
tennis  and  jai-dai,  all 
around  Hyatt. 

Sarasota  swim, 

golf,  water  ski,  sail 
and  play  tennis  at 
Hyatt  on  the  Bay. 

Tampa  Hyatt 

Regency  Tampa  is 
downtown,  6  miles 
from  airport,  with 
health  club,  indoor 
whirlpool,  outdoor 
pool. 


©1983  Hyatt  Hotels  Corp. 
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Southern  belles  and  blooming  flowers,  at  Cypress  Gardens. 


and  the  start  of  the  winter  season  in  late 
November  drops  “substantially.” 

“The  fall  typically  has  been  a  good  time 
for  visitors  to  come  to  Florida,”  Chamber 
representative  Bonnie  Manjura  said.  “It’s 
a  time  when  you  needn’t  be  too  con¬ 
cerned  about  reservations  and  bookings. 
The  rates  usually  are  down  significantly, 
the  lines  are  shorter  and  it’s  generally 
much  easier  to  get  around.” 

Thus,  not  only  is  the  fall  an  ideal  time 
for  an  unhurried  visit  to  those  popular 
destination  attractions  -  Disney  World, 
EPCOT  Center,  Sea  World,  Cypress  Gar¬ 
dens,  et  al  -  it’s  also  the  perfect  time  to 
leave  the  Interstates  for  the  roads  less 
traveled,  to  discover  that  “other”  Florida 
nature  built  and  to  join  in  as  Floridians 
take  the  time  to  celebrate  themselves  and 
their  melange  of  cultures,  heritages,  life¬ 
styles  and  life  settings.  From  the  Ocala’s 
brooding  natural  beauty  on  the  north, 
down  to  the  broad  Kissimmee  flatlands  to 
the  south  with  their  somehow  out-of¬ 
place,  out-of-time  old  Wild  West  cowboy 
flavor,  the  variety  is  endless. 

It’s  no  accident,  for  instance,  that  the 
state’s  grandest  folk  festival,  Orlando’s 
Pioneer  Days,  capitalizes  on  that  fall 
hiatus  (October  22-23)  at  Pine  Castle 
Center  for  the  Arts,  a  community-based 
art  center  specializing  in  traditional  crafts 
instruction. 

Often  the  new  dominates  the  old  in 
Florida  -  the  rows  of  coastal  condos,  or 
the  high-rise  hotels  in  the  central  grove 


country.  But  during  Pioneer  days,  the 
state  honors  its  colorful  past  and  invites 
its  visitors  to  share  such  uniqueness  as 
sugarcane  grinding,  and  syrup  making  - 
Autumn’s  primary  social  necessity  for 
those  early  settlers  who  shaped  a  vaca¬ 
tion  paradise  out  of  a  hostile  wilderness. 

Just  north  of  Orlando,  there’s  another 
bit  of  seldom-seen  Florida  that  struts  its 
stuff  when  Autumn  tiptoes  in  and  that  may 
astonish  the  wanderer  from  the  well-worn 
Interstates. 

Here,  around  Ocala,  where  massive 
oaks  and  Spanish  moss  are  still  Tara-like 
symbols  of  the  Old  South  in  the  New  Age, 
is  horse  country  -  Florida  green  -  incredi¬ 
bly  beautiful,  incredibly  rich  and  an  incre¬ 
dible  rival  to  Kentucky  blue. 

A  few  decades  ago  there  were  perhaps 
a  dozen  thoroughbred  farms  scattered 
across  the  rolling  hills.  Today,  there  may 
be  as  many  as  350  stabling  up  to  30,000 
of  the  finest  thoroughbreds  in  the  world, 
including  such  champions  at  stud  as  Af¬ 
firmed,  the  1 979  T riple  Crown  winner. 

This  area  -  with  its  nearly  year-round 
sunshine,  limestone  soil  and  almost  pure 
spring  mineral  water  -  has  become  the 
fastest-growing  thoroughbred  community 
in  the  world.  Not  only  that,  it  is  also  be¬ 
coming  a  favored  location  for  owners  of 
other  breeds  -  Arabians  (the  national 
headquarters  of  that  association  recently 
moved  to  the  area),  Morgans,  quarter 
horses,  Appaloosas,  etc. 

All  that  is  celebrated  in  early  October 


with  Ocala  Week,  a  series  of  social 
events,  horse  shows  and  sales  which 
have  amounted  to  more  than  $100  mil¬ 
lion,  according  to  Charles  Frentz,  of  the 
Florida  Thoroughbred  Breeder’s  Associa¬ 
tion. 

Moreover,  Frentz  said  that  most  of  the 
farms  are  open  to  the  public. 

“Visiting  the  farms,  seeing  their  favorite 
stallions,  is  a  marvelous  thing  to  do  for  the 
people  who  are  interested  in  thorough¬ 
breds,”  Frentz  added.  “We  can  provide 
them  with  a  farm  directory  and  a  map,  and 
they  can  take  a  drive  through  the  hills.  At 
this  time  of  year,  the  weather  is  perfect 
and  for  people  who  haven’t  seen  this  part 
of  the  state  they  won’t  believe  they’re  in 
Florida.” 

Almost  across  the  road  from  horse 
country,  and  the  perfect  counterpoint  to 
the  sights  and  the  scenes  of  Ocala  Week, 
is  the  Ocala  National  Forest,  with  its 
381 ,000  acres  of  working  forest,  hunting 
areas,  and  campgrounds  surrounding 
some  of  the  most  shockingly  clear,  clean 
natural  springs  found  anywhere. 

As  the  southernmost  national  forest  in 
the  continental  U.S.,  the  Ocala  is  also  one 
of  the  most  popular,  especially  with  its 
capability  of  entertaining  visitors  and 
campers  year-round. 

During  the  spring  and  summer,  the 
forest  campgrounds  are  taken  over  by 
school  groups  on  outings  and  families  on 
vacations.  But  with  the  fall,  the  personality 
of  the  park  changes,  even  if  the  leaves 
never  do  in  this  perpetually  green  man¬ 
sion.  This  is  hunting  season  and  special 
areas  of  the  park  are  set  aside  for  that  pur¬ 
pose,  leaving  the  rest  of  the  park  open 
and  cathedral-like  in  its  ethereal  solitude. 

“One  of  the  great  attractions  of  the 
forest  are  the  undeveloped  and  relatively 
untamed  natural  springs,”  said  U.S. 
Forestry  Service  representative  Paul 
Steinmetz.  “The  waters  are  warm  enough 
for  swimming  in  the  fall  with  their  almost 
constant  68  to  72  degree  temperatures, 
but  the  air  is  cool  enough  that  hiking  and 
camping  are  really  enjoyable.  You  don’t 
have  that  oppressive  heat  and  all  the 
bugs  that  come  with  the  summer. 

“You  don’t  have  the  big  dramatic 
change  in  foliage  here  that  is  usually  the 
big  selling  point  for  fall  travel,  but  there  still 
is  a  crispness  in  the  air  here  and  it’s  just 
about  the  most  pleasant  place  I  can  think 
or  to  spend  your  days  -  and  nights  -  out- 
of-doors.” 

The  springs  of  the  forest,  indeed,  are 
the  gleaming  jewels  in  this  emerald 
crown.  Juniper  Springs,  for  example,  is 
the  smallest  in  the  park,  yet  flows  over  20 
million  gallons  per  day.  And  bordering  the 
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park  is  another  view  of  these  marvelous 
springs  -  the  largest  group  of  artisan 
limestone  springs  in  the  world  under  com¬ 
mercial  development. 

These  are  Silver  Springs,  the  ABC  Lei¬ 
sure  Co.  attraction  with  the  world  famous 
glass-bottom  boats,  those  time-warp  win¬ 
dows  to  another  universe. 

It  was  here  that  portions  of  Cross  Creek 
were  filmed,  as  was  this  fall’s  James  Bond 
thriller.  Never  Say  Never  Again,  and  just 
about  every  underwater  film  or  series  to 


Viewing  the  area 's  crown  Jewel,  Silver  Springs,  in  glass-bottom  boats  -as  a'  ‘native  ’  ’  looks  on. 


The 

"Suite-Heoft" 

of 

Central  Florida 


At  Days  Lodge,  you’re  in  the  middle  of  all  the  fun  and 
excitement  of  Central  Florida.  We  are  located  just  3 
miles  from  Walt  Disney  World  Vacation  Kingdom 
and  Epcot  Center,  and  10  minutes  from  Sea  World 
and  Circus  World. 

Plus,  our  spacious  suites  (700  sq.  ft.)  give  you  3 
rooms  for  the  price  of  1 !  Each  suite  has  a  bedroom,  full 
electric  kitchen,  and  a  living-dining  area  with  a  con¬ 
vertible  sofa  that  sleeps  two. 

With  all  this,  is  it  any  wondor  we  are  the 
“Suite-Heart”  of  Central  Florida?  Write  us  for  a 
brochure  and  room  rates,  or  call  TOLL  FREE 
1-800-327-9126  (In  Florida  1-800-432-9103). 

Days  Lodge,  5820  Spacecoast  Paricway,  1-4  and 
U.S.  192,  Kissimmee,  FL  32741  (305)  396-7900 
Telex  80-3807. 


I 
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Please  send  me  your  color  brochure  and  room  rates  for  the 
vacation  dates  I've  Indicated. 


Name  _ 

Address  _ 

City _ State _ Zip 

Telephone  _ 

Vacation  Dates _ 


Mall  coupon  to:  Days  Lodge  Reservations,  5820 
Spacecoast  Pkwy.,  Kissimmee,  FL  32741.  (305) 
396-7900  TOLL  FREE  1-800-327-9126  (in  Florida 
1-800-432-9103)  Telex  80-3807. 


hit  the  screen  since  Lloyd  Bridges  learned 
to  swim. 

“October  is  one  of  the  best  times  of  the 
year  to  visit  the  park,”  Silver  Springs 
spokeswoman  Patti  Griffiths  remarked. 
“The  attendance  drops  off  after  Labor 
Day  and  while  there  still  are  enough 
people  in  the  park  to  make  it  interesting 
you  won’t  hit  the  heavy  people  traffic  you 
do  during  the  summer.  And  the  weather  is 
beautiful!  It  is  starting  to  cool  off  a  little  bit, 
but  you  still  have  that  wonderful  Florida 
sun.  The  campgrounds  won’t  be  as  full 
and  the  rates  in  the  motels  are  very 
good.” 

Not  only  do  the  hotel  and  motel  rates 
bend  to  the  changing  season  in  the  fall, 
but  so  do  many  of  the  major  theme  park 
attractions  throughout  Central  Florida. 
This  is  the  time  of  year  when  many  of 
them  offer  significant  senior  citizen  dis¬ 
counts,  not  only  as  an  attendance  boost 
during  the  lag  time,  but  as  an  opportunity 
for  these  visitors  to  tour  the  parks  during 
a  less  frantic  period. 

Others,  such  as  Sea  World,  shift  to 
more  educational-oriented  programs  in 
keeping  with  the  back-to-school  season. 

But  while  some  parks  and  communities 
in  Central  Florida  pay  homage  to  fall  in 
their  individual  and  isolated  ways,  the 
Kissimmee-St.  Cloud  area  is  the  only  one 
that  makes  Autumn  its  own  special  sea¬ 
son  in  the  sun  on  an  organized  basis. 

Billing  itself  as  the  Gateway  to  Disney 
World,  the  area,  long  before  the  mouse 
arrived,  was  equally  famous  as  the  “Cow 
Capital  of  the  South,”  situated  as  it  is  on 
the  shore  of  that  huge  grassland  sea  to 
the  south  that  encompasses  more  than 
220  cattle  ranches. 

While  not  forgetting  their  past  (the  now- 
vanished  Calusa  Indians  left  Kissimmee 
Its  name  -  “Heaven’s  Place”),  area  busi¬ 
ness  leaders  have  seized  the  day  with 
their  “Great  Fall  Getaway”  campaign. 

“Almost  all  our  advertising  Is  in 
Florida,”  Gary  Powell,  the  director  of  the 
Kissimmee-St.  Cloud  Convention  and 
Visitors  Bureau,  said. 

“The  people  we  are  trying  to  reach  are 
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An  Invitation. 


Something  Exceptional  is  Happening 
on  Florida’s  East  Coast 


We  have  begun 
construction  of 
the  community 
of  Aquarina, 
located  on  the 
ocean*  eleven 
miles  north  of 
Vero  Beach  and 
Johns  Island. 

We  would  like  to 
share  with  you 
the  elements 
which  will  make  living  here  unique 
. . .  and  will  make  our  community 
one  of  the  most  desirable 
communities  in  America. 


OUR  RESIDENCES 

Designed  to  our  specifications  by  the  interna¬ 
tionally  noted  firms  of  Oru  Bose,  and  Schwab  and 
Twitty,  our  fifteen  residential  designs  in  phase  one 
alone  present  an  unusual  combination  of  dramatic 
architectural  appeal  and  luxurious  practicality. 
These  ocean  residences,  townhomes  and  garden 
suites  are  priced  initially  from  one  hundred  thirty- 
nine  thousand  to  four  hundred  and  two  thousand 
dollars.  Ocean  penthouses  are  available  from  one 
million  dollars. 


AN  UNUSUAL 
APPLICATION 
OF  ARTWORKS 


Our  property  will 
serve  as  the  setting  for 
original  commissioned 
works  of  stained  glass 
art  created  by 
America’s  foremost 
interpreters  of  nature  in 
stained  glass,  Preston 
Studios.  These  works 
will  be  placed  through¬ 
out  Aquarina’s 
property. 


OUR  BOARD  OF 
GOVERNORS.  Sixteen 
hundred  residents  from  many 
parts  of  the  world  will  eventually 
be  members  of  the  Aquarina 
community.  Aquarina’s  Board 
of  Governors,  including  author 
George  Plimpton,  is 
for  translating  our  members’ 
interests  into  the  elements 
which  will  comprise  the 
Aquarina  lifestyle. 

Board  Member  George  Plimpton 


A  SIMPLE  PHILOSOPHY:  THERE  IS 
A  PLACE  FOR  THE  EXCEPTIONAL,  and  we 
feel  that  place  is  Aquarina.  From  the  beach  club 
to  the  Skimmer  Club,  our  inland  tennis  facility,  the 
amenities  of  Aquarina  will  allow  you  to  be  as 
active  as  you  desire. 
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The  Townhomes  of  Blue  Heron 

THE  LAND 


Name- 


Address^ 


Stretching  from  the  ocean  to  the  Indian  ^ 


River,  two  hundred  acres  popu¬ 
lated  with  great  oaks,  mangroves, 
wild  bromeliads  and  exotic  wild 
orchids.  Nature  walks  will  enable 
you  to  visit  these  natural  areas 
without  disturbing  them. 


AQUARINA 

7535  South  AlA 

Melbourne  Beach,  Florida  32951 
(305)  729-0677 


aty _ 

State _ Zip. 

Phone _ 
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ROYCE 

HOTEL 

The 

newest  in 
suite  hotels 


And  a  special  introductory  suite  rate  starting 
at  $50  per  night,  single  or  double  occupancy 

Royce  features  include:  108  suites  . .  .Courtesy  car  to  and  from 
airport . . .  Complimentary  continental  breakfast  every  morning  and 
cocktail  party  every  evening  . . .  Swimming  pool,  tennis,  health  club  . . . 
Complete  meeting  facilities  for  up  to  700  people.  For  reservations,  see 
your  travel  agent  or  call  toll  free  800-327-0475  ...  in  Florida  call 
collect  305-689-6400. 

ROYCE  HOTEL 

1601  Belvedere  Road,  West  Palm  Beach.  FL  33406 
at  the  Palm  Beach  International  Airport 
$10  for  each  additional  person  in  room.  Rate  subject  to  change  without  notice. 


fall,  with  its  take-it-easy  atmosphere,  also 
affords  the  time  to  search  out  those 
unique,  sometimes  exotic  little  places  and 
events  that  can  make  a  routine  vacation 
unexpectedly  memorable. 

The  free-spirited  ethnic  celebrations  of 
Oktoberfest  in  Melbourne  on  the  Space 
Coast,  or  the  Italian  Festival  in  Orlando’s 
recreated  Church  Street  Station  could  be 
the  fall  vacation  cappers. 


FLORIDA 
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those  visitors  who  have  come  to  another 
destination  in  Florida  and  are  looking  for 
something  else  to  do. 

“This  is  the  slowest  time  of  the  year  for 
us,  but  we  decided  that  rather  than  being 
negative  about  it,  we  would  make  that 
good  news  for  the  tourists.  We  stress  in 
our  campaign  that  the  lines  at  the  attrac¬ 
tions  are  almost  non-existent,  the  rates 
come  down  considerably,  and  the  wea¬ 
ther  is  very  nice  with  very  little  rain  in  the 
fall,  so  all  put  together  it  is  a  good  time  to 
be  outdoors.’’ 

To  support  its  fall  advertising  cam¬ 
paign,  the  resort  area  also  promotes  a 
number  of  “Great  Fall  Getaway’’  events. 

The  Kissimmee  Boating  Jamboree,  for 
example,  Is  a  three-day  cruise  along  Cen¬ 
tral  Florida’s  chain  of  lakes  beginning  on 
Lake  Tohopekaliga  (another  Calusa 
name  meaning  “sleeping  tiger’’)  and 
featuring  several  onshore  activities  along 
the  route  for  the  landlubbers  in  the  crowd. 
Another  event  is  the  Florida  State  Air  Fair 
in  late  October  that  ordinarily  attracts 
40,000  or  more  ardent  aviation  buffs. 

Not  only  is  it  a  relaxing  time  to  visit  the 
area’s  major  attractions,  but  the  Florida 


Daring  feats  by  the  Eagles  Aerobatic  Flight  Team  highlight  this  fall’s  Air  Fair  in  Kissimmee. 


Perhaps  that  special  moment  will  also 
come  in  a  visit  to  some  of  the  more  un¬ 
usual  industries  in  the  area:  a  free  tour 
and  tasting  experience  at  an  honest-to- 
goodness  Florida  vineyard  and  winery 
near  Anthony;  a  trip  to  the  Davidson  of 
Dundee  plant  at  Dundee  to  watch  candy 
being  made  from  citrus;  even  a  tour  of 
Tupperware  International  Headquarters 
near  Orlando  and  Its  museum  of  food  con¬ 
tainers  from  the  Stone  Age  to  the  present. 

Fall  is  also  the  time  to  discover  some  of 
the  hidden  grace  and  charm  of  small-town 
Florida  that  makes  the  center  of  the  state 
so  unique.  Inverness  is  one  of  those;  not 
much  there,  really,  except  the  startling 
Crown  Hotel  -  a  destination  unto  itself 
for  aficionados  who  jealously  guard  its 
secret. 

There  is  also  something  old-worldly, 
other-worldly,  about  the  villages  clustered 
on  the  lake  shores  northwest  of  Orlando 
-  Eustis,  Tavares  or  Mt.  Dora.  The  last 
looks  like  it  has  been  lifted  from  a  Norman 
Rockwell  print  or  transported  whole  from 
a  New  England  countryside,  so  true  to  life 
you  can  almost  hear  the  maple  syrup  drip. 

It  is  this  Florida  that  lies  fallow  through 
the  bustle  of  spring  and  summer  only  to 
bloom  with  life  in  the  Autumn. 

It  is  this  Florida  that  Marjorie  Kinnan 
Rawlings  called  her  “enchanted  land.” 

“But  the  magic  here,  strangely,  is  not 
apparent  from  the  road,”  she  warned.  “It 
is  necessary  to  leave  the  impersonal 
highway,  to  step  inside  the  rusty  gate  and 
close  it  behind. 

“By  this,  an  act  of  faith  is  committed, 
through  which  one  accepts  blindly  the 
communion  cup  of  beauty.  One  is  now 
inside  the  grove,  out  of  one  world  and  in 
the  mysterious  heart  of  another.  Enchant¬ 
ment  lies  in  different  things  for  each  of  us. 

“Here  is  home.  An  old  thread,  long 
tangled,  comes  straight  again.” 
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Delta  Dream  Vacations 


Now’s  the  time  to  plan  your  fall  and 
winter  vacations  to  Florida.  Fly  there  on 
Delta  and  take  advantage  of  Delta’s  host 
of  economical  vacation  packages,  includ¬ 
ing  the  super  low-cost  Value  Fest  vaca¬ 
tions. 

Delta  covers  Florida  like  the  sunshine, 
with  daily  flights  into  nine  Florida  cities. 
From  North  to  South,  and  from  the  Gold 
Coast  to  the  Gulf  Coast,  you’re  headed  in 
the  right  direction  with  a  Delta  Dream  Va¬ 
cation  to  the  Sunshine  State. 

Consult  the  Expert  on  Florida 

Vacations:  Your  Travel  Agent 

Florida  is  constantly  changing  -  with 
new  attractions,  resorts,  restaurants  and 
vacation  bargains.  Only  your  Travel 
Agent  can  keep  up  with  all  the  latest 
news.  Your  Agent  is  the  expert  in  coordi¬ 
nating  every  last  detail  of  your  Florida 
Value  Fest  vacation,  from  making  your 
Delta  flight  reservations  to  making  sure 
you’re  close  to  all  the  action.  Call  your 
Travel  Agent  today  and  make  your  Delta 
Dream  Vacation  to  Florida  come  true. 

ORLANDO  VALUE  FEST 
4  days,  3  nights,  from  $89 
8  days,  7  nights,  from  $1 39 
per  person,  double  occupancy 

Your  Dream  Vacation  package  in¬ 
cludes  accommodations  at  hotel/motel 
selected  for  three  or  seven  nights;  on 
three-night  stay,  one-day  admission  to 
the  Magic  Kingdom  plus  one-day  admis¬ 
sion  to  EPCOT  Center  (one  per  paid 
adult);  on  seven-night  stay,  one  three- 
day  “World  Passport”  including  admis¬ 
sion,  all  attractions  and  transportation 
within  the  Magic  Kingdom  and  EPCOT 
Center  (one  per  paid  adult);  an  Alamo 
economy  rental  car  for  three  or  seven 
days  including  unlimited  free  mileage 
(gas,  tax,  collision  damage  and  any  drop¬ 
off  charges  extra);  Alamo’s  city/state  map 
and  discount  coupon  book  featuring  at¬ 
tractions,  restaurants  and  specialty 
shops;  Delta  Value  Fest  Bonus  -  two 
adult  admissions  for  the  price  of  one  at 
“Church  Street  Station,”  two-for-one  din¬ 
ing  at  Florida  Festival  (except  Al  E. 
Gator’s),  one  free  child  or  junior  with  two 
paid  adults  at  Shakespeare’s  Tavern  for 
five-course  medieval  feast  and  entertain¬ 
ment,  complimentary  children’s  breakfast 
dally  (maximum  two  children  per  family, 
under  12  years  of  age)  and  one  com¬ 
plimentary  dessert  with  each  dinner  pur¬ 
chased  at  any  Howard  Johnson’s  Restau¬ 
rant  throughout  the  State  of  Florida.  Add 
air  fare  to  Orlando,  local  taxes  and 
gratuities.  Effective  through  December 
14,1983.ITDL3-CTS602. 


Florida’s  autumn  “greens”  are  crowned  with 
sunlight;  pictured  here,  the  Poinciana 
Golf&  Racquet  Club. 


VISTANA  VACATION  VILLAS 
4  days,  3  nights,  from  $21 9 
6  days,  5  nights,  from  $335 
per  person,  double  occupancy 

Your  Dream  Vacation  price  includes 
accommodations  for  three  or  five  nights  in 
a  one-  or  two-bedroom  villa  at  Vistana  Va¬ 
cation  Villas  in  Orlando;  welcome  party 
(Monday  nights),  champagne  upon  arri¬ 
val  ;  Alamo  economy  rental  car  for  three  or 
five  days  with  unlimited  mileage  (gas,  tax, 
collision  damage  waiver  and  any  drop-off 
charges  extra);  Alamo’s  city/state  map, 
two-hour  tennis  clinic  and  unlimited  use  of 
clay  courts;  use  of  chaise  and  towels  at 
pool,  daily  maid  service,  dally  newspaper; 
on  three-night  stay,  two  one-day  admis¬ 
sions  to  either  Walt  Disney  World’s  Magic 
Kingdom  or  EPCOT  Center  (one  per  paid 
adult);  on  five-night  stay,  three-day 
“World  Passport”  to  the  Magic  Kingdom 
and  EPCOT  Center  for  price  of  two  one- 
day  tickets;  Delta  Bonus  -  two  adult  ad¬ 
missions  for  price  of  one  at  “Church 
Street  Station”  and  two-for-one  dining  at 
Florida  Festival  near  Sea  World;  one  free 
child  or  junior  with  two  paid  adults  at 
Shakespeare’s  Tavern  for  five-course 
medieval  feast  and  entertainment.  Add 
airfare  to  Orlando,  local  taxes  and 
gratuities.  Effective  through  December 
14,1983.ITDL3-CTS604. 


AROUND  THE  WORLD- 
RAMADA  RESORT  HOTEL, 
KiSSIMMEE 

3  days,  2  nights,  from  $82 
8  days,  7  nights,  from  $252 
per  person,  double  occupancy 

Your  Dream  Vacation  price  includes 
accommodations  for  two  or  seven  nights 
at  the  Ramada  Resort  Hotel  in  Kissim¬ 
mee;  Alamo  economy  rental  car  for  two  or 
seven  days  with  unlimited  mileage  (gas, 
tax,  collision  damage  waiver  and  any 
drop-off  charges  extra);  Alamo’s  city/ 
state  map;  on  two-night  stay,  one-day  ad¬ 
mission  including  all  attractions  and 
transportation  within  the  Magic  Kingdom 
or  EPCOT  Center  (one  per  paid  adult);  on 
seven-night  stay,  one  three-day  “World 
Passport”  including  all  attractions  and 
transportation  within  the  Magic  Kingdom 
or  EPCOT  Center  plus  admission  to  Sea 
World  (one  each  per  paid  adult);  Delta 
Bonus  -  two  adult  admissions  for  price  of 
one  at  Florida  Festival  near  Sea  World 
and  one  free  child  or  junior  with  two  paid 
adults  at  Shakespeare’s  Tavern  for  five- 
course  medieval  feast  and  entertainment. 
Add  air  fare  to  Orlando,  local  taxes  and 
gratuities.  Effective  through  December 
14,1983.  ITDL3-CTS603. 


BEST  OF  THREE  WORLDS 
5  days,  4  nights,  from  $1 78 
per  person,  double  occupancy 

Your  Dream  Vacation  price  includes 
accommodations  for  four  nights  at  hotel 
selected;  round-trip  airport/hotel  transfers 
and  unlimited  shuttle  transportation  be¬ 
tween  hotel  and  attractions,  or  National 
Economy  rental  car  for  four  days  with  un¬ 
limited  mileage  (gas,  tax  and  collision 
damage  waiver  extra);  one-day  admis¬ 
sions  to  Walt  Disney  World’s  Magic  King¬ 
dom,  EPCOT  Center,  Sea  World  and  Cir¬ 
cus  World.  Add  air  fare  to  Orlando,  local 
taxes  and  gratuities.  Effective  through 
December  31, 1983.  ITDL3-SEATW4. 


DAYTONA  BEACH 
SUMMER  SUN  SALE 
4  days,  3  nights,  from  $55.50 
8  days,  7  nights,  from  $1 03 
per  person,  double  occupancy 
Your  Dream  Vacation  price  includes 
accommodations  for  three  or  seven 
nights  at  hotel/motel  selected  In  Daytona 
Beach;  Alamo  economy  rental  car  for 
three  or  seven  days  with  unlimited 
mileage  (gas,  tax,  collision  damage 
waiver  and  any  drop-off  charges  extra); 
Alamo’s  city/state  map;  Delta  Bonus  - 
free  admissions  plus  one  complimentary 
drink  at  the  Bavarian  Beer  Garden  (one 
per  paid  adult).  Add  air  fare  to  Daytona 
Beach,  local  taxes  and  gratuities.  Effec¬ 
tive  through  December  14,  1983.  ITDL3- 
CTS101.Q 
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Of  the  more  than  one  million  kinds  of 
animals  in  the  world  today,  only  seven 
constitute  sea  turtles.  The  geographic 
range  of  these  large  reptiles  encompass¬ 
es  a  third  of  the  earth’s  surface  -  the  warm 
seas  of  the  world.  The  ancestors  of  sea 
turtles  lived  200  million  years  ago,  and  al¬ 
though  some  were  bigger,  they  were  little 
different  in  body  form  or  habits  than  their 
descendants  today. 

Despite  their  persistence  through  the 
geologic  ages,  the  advent  of  modern 
times  has  cast  a  shadow  upon  their  suc¬ 
cess.  Today,  sea  turtles  lead  most  other 
groups  of  animals  In  their  representation 
within  the  ranks  of  threatened  or  en- 

Continued 


Separated  from  their  natural  habitat  when  nesting,  these 
calm  creatures  of  the  sea  encounter  numerous  foes 
that  threaten  their  200-million-year-old  existence. 
Luckily,  there  are  friends  who  are  trying  to  heip. 


VA\\9®' 


Special  glands  located  at  the  front  of  the 
eyes  eliminate  salt  from  the  body  of  this 
turtle,  found  on  the  safe,  shell-lined 
beaches  of  Sanibel  Island,  Florida. 


^  fpg  /  Caretta  C.  Caretta 


Edward  A.  Standora 
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Hatchling  green  turtles  scamper  down  a  Costa  Rican  beach;  each  one  may  travel  thousands  of  sea  miles  during  a  lifetime. 


dangered  species.  In  the  U.  S.,  it  is  illegal 
to  harm  or  possess  any  part  of  a  sea  turtle 
because  of  their  rapid  demise  at  the 
hands  of  humans.  But  research  and  con¬ 
servation  efforts  at  home  and  abroad 
have  brought  a  turnaround  in  the  chances 
of  survival  of  these  magnificent  animals. 

In  the  oceans,  sea  turtles  might  be 
found  almost  anywhere  (except  in  the 
coldest  Arctic  and  Antarctic  waters)  for 
some  venture  hundreds  of  miles  from 
tropical  seas.  Leatherbacks  have  been 
sighted  off  the  coast  of  Nova  Scotia  and 
above  the  Arctic  Circle  in  Scandinavia. 
In  the  Southern  Hemisphere,  several 
species  enter  waters  below  New  Zealand. 

But  no  matter  how  far  sea  turtles  range 
in  their  ocean  wanderings,  all  must  return 
to  their  nesting  grounds  in  the  tropical  or 
subtropical  regions  of  the  world.  During  its 
lifetime,  an  individual  sea  turtle  may  travel 
hundreds  or  even  thousands  of  miles. 
Green  turtles  tagged  for  identification  by 
Dr.  Archie  Carr  off  the  Costa  Rican  coast 


have  been  recorded  to  move  at  least 
1 ,400  miles  between  nesting  seasons. 

The  life  cycle  of  sea  turtles  is  fascinat¬ 
ing  from  the  standpoint  of  this  depen¬ 
dence  upon  land.  Were  it  not  for  a  need 


Most  males  enter 
the  sea  forever, 
never  to  return  to  land. 


to  nest  on  a  beach,  sea  turtles  would 
probably  be  no  worse  off  today  than  most 
other  ocean  animals. 

Sea  turtles  concentrate  salt  in  glands 
located  in  front  of  the  eyes.  The  constant 
secretions  from  these  glands  can  give  an 
impression  that  a  nesting  sea  turtle  is  cry¬ 
ing. 


All  marine  turtles  have  a  protective 
outer  covering.  The  shell  is  like  a  hard 
shield  on  the  top  and  bottom.  In  the  leath¬ 
erback,  the  shell  is  a  tough  covering  that 
may  have  some  function  in  temperature 
regulation  in  this  most  northerly  ranging  of 
all  the  large  reptiles.  Tipping  the  scales  in 
excess  of  one-half  ton,  these  enormous 
creatures  attain  lengths  of  more  than 
seven  feet.  Leatherbacks  are  the  most 
easily  distinguishable  of  the  sea  turtles 
because  of  the  seven  longitudinal  ridges 
running  the  length  of  the  back. 

Each  of  the  remaining  six  species  has 
its  unique  features  in  shell  pattern  and 
coloration,  but  to  the  casual  observer,  all 
are  superficially  similar  in  appearance. 

The  green  turtle,  whose  shell  Is  actually 
brownish-olive  in  color,  gets  its  name 
from  the  large  quantity  of  greenish,  inter¬ 
nal  body  fat.  Green  turtles  reach  lengths 
of  almost  five  feet,  and  are  found  through¬ 
out  the  tropical  seas  of  the  world. 

Continued 
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American  International  Rent  A  Car  Asks: 


What’s  the  difference  between  our  6-cylinder  Ford  LTD 

and  their  6-cylinder  Ford  LTD? 


About  $2.66  a  cylinder. 


When  you  rent  from 
American  International,  the 
world’s  sixth  largest  car  rental 
company,  you  don’t  give  up  a 
single  thing,  except  high 
rates.  We’ll  rent  you  virtually 
the  same  kind  of  car  as  the 
big  guys,  for  around  $16  less 
per  day*.  And,  we  don’t  ask 
you  to  give  up  any  of  the  ser¬ 
vice  you  expect  and  deserve 
from  a  car  rental  company; 

Today,  you’ll  find  us  at  over 
1,300  locations  throughout  the 
world.  Wherever  you’re 
going,  we’re  just  as  easy  to 


rent  from  as  the  competition. 
Just  call  our  24-hour  toll-free 
reservation  number,  or  your 
favorite  travel  agent,  and  we’ll 
reserve  and  confirm  your 
rental  quicker  than  you  can 
say  American  International. 

Once  you  reach  your  desti¬ 
nation,  just  pick  up  the  near¬ 
est  telephone  and  give  us  a 
call.  We’ll  immediately  dis¬ 
patch  our  courtesy  van.  Give 
you  a  helping  hand  with  your 
luggage.  And  speed  you  on 
your  way  in  a  nice,  clean  well- 


maintained  Ford  LTD  or  other 
fine  car. 

Full  service  for  less.  That’s 
why  the  sign  of  American 
International  is  the  sign  of  the 
times.  We’re  big  enough  to 
rent  you  a  car,  wherever  you 
happen  to  be  going.  But  not 
too  big  to  save  you  money, 
once  you  get  there. 

Call  toll  free: 
1-800-527-0202 
In  Texas:  1-800-442-5757 
In  Alaska  or  Hawaii: 
1-800-527-0160 


m  American 
international 


RENTACAR 


Sign  Of  The  Times 

We  feature  Fords 
and  other  fine  cars. 


’•'Based  on  calls  to  Avis,  Budget,  Hertz  and 
National  reservation  centers  requesting  a  mid¬ 
size  car  for  1  day  on  5/3/83  in  25  major  U.S. 
cities.  Rates  averaged  for  comparison. 
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Fly  Skyline 


to  your  next 
trade  show. 


SHoTEL'*^  portable  displays  fly  with  you 
as  regular  baggage.  Just  carry  the 
compact  cases  from  airport  to  tradeshow 
and  set  up  your  low  cost  SHoTEL® 
display  in  minutes. 

For  more  information  on  this  or  other 
SKYLINE  products  write  or  call. 

Toll  Free 

1-800-328-2725 


SKYLINE  DISPLAYS,  INC. 

12123  16th  Avenue  South 
Burnsville,  Mn  55337  /  (612)  894-3240 


The  hawksbill,  with  its  powerful,  hook¬ 
like  beak  and  ferocious  nature,  is  a  smal¬ 
ler  species  found  in  warm  oceans.  The 
carapace  of  the  hawksbill  Is  the  source  of 
true  “tortoise  shell.” 

The  ridley  turtles  are  comprised  of  two 
species:  Kemp’s  ridley  of  the  Atlantic,  and 
the  olive  ridley  of  the  Pacific.  These  are 
the  smallest  of  the  sea  turtles,  reaching 
maximum  lengths  of  a  little  more  than  two 
feet.  Their  unusual  nesting  behavior  con¬ 
sists  of  hundreds  of  females  arriving  at  a 
nesting  beach  simultaneously,  a  phe¬ 
nomenon  known  as  an  “arribada.” 

Loggerheads  are  noted  for  their  mas¬ 
sive  heads.  Brown  in  color,  these  large 
animals  most  closely  resemble  the  green 
turtle  in  appearance.  The  smaller  flatback 
turtle,  closely  related  to  the  green  turtle,  is 
found  in  Australian  waters,  but  not  in  the 
Western  Hemisphere. 

All  turtles  lay  eggs,  and  all  female  sea 
turtles  who  are  to  reproduce  must,  at 
some  point  in  their  lives,  come  ashore. 
Nesting  females  traverse  the  surf  and 
merge  on  land.  Continuing  their  swim¬ 
ming  movements,  they  travel  up  the 
beach.  The  turtles  usually  choose  a  nest 
site  above  the  hard-packed,  wave- 


washed  area  of  the  beach.  Leatherbacks, 
however,  because  of  their  ponderous 
bulk,  nest  close  to  the  water;  so  close,  in 
fact,  that  In  rare  instances  the  nest  cavity 
and  eggs  can  be  flooded  by  waves  while 
the  female  is  laying. 


Females  must  return 
to  tropical  or 
subtropical  climates 
for  proper  nesting  grounds. 


In  the  U.  S.,  sea  turtle  nesting  beaches 
once  existed  from  the  New  Jersey 
coastline  to  Florida  and  into  the  Gulf.  Few 
turtles  nest  off  the  coast  of  California,  be¬ 
cause  of  the  rocky  shorelines  and  the 
paucity  of  sandy  beaches.  Sea  turtle  nest¬ 
ing  areas  are  particularly  abundant  in 
Central  America  on  both  the  Atlantic  and 
Pacific  coasts,  and  extend  into  the 
warmer  parts  of  South  America.  In  the 
U.  S.,  loggerheads  nest  on  southern 
beaches  In  the  Carolines,  around  Florida, 
and  across  the  Gulf  of  Mexico.  A  female 
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Address 


..State. 


Wild  Dunes,  Dept.RH,  BoxY,  Isle  of  Palms,  SC  29451 

Just  12  miles  from  historic  Charleston. 


Our  new  color  brochures  tell  all  about 
the  luxurious  resort  accommodations, 
2  1/2  miles  of  beach,  complete  Tennis 
Center,  ocean  front  golf,  marina,  and 
fine  dining.  Return  the  coupon  today. 
Or  call  1-800-845-8880  (in  SC  call 
1-800-922-5650). 

□  Family  Vacation  □  Golf  Package 

□  Tennis  Package  □  Group  Meetings 

name _ 


Free  Getaway  Guide. 


can  nest  more  than  five  times  during  a 
summer,  laying  over  100  eggs,  resem¬ 
bling  ping-pong  balls,  each  time. 

In  the  U.  S.,  sea  turtles  nest  from  March 
to  August.  After  about  60  days  of  incuba¬ 
tion  and  several  more  of  scrambling 
around  in  the  nest  and  digging  out,  the 
young  scamper  to  the  surf  under  cover  of 
darkness  and  enter  the  ocean  environ¬ 
ment.  Most  males  enter  the  sea  forever, 
never  to  return  to  land.  Females  do  not 
leave  the  ocean  until  their  first  eggs  are 
laid,  many  years  later.  A  baby  sea  turtle 
successfully  hatching  from  its  egg  must 
still  survive  several  years  In  the  ocean  be¬ 
fore  reaching  maturity. 

No  one  knows  exactly  where  baby  sea 
turtles  spend  their  time,  but  It  is  known 
that  they  must  face  numerous  hardships 
and  dangers,  such  as  seabirds,  sharks 
and  the  nets  of  shrimp  trawlers.  Scientists 
estimate  that  as  few  as  one  in  a  thousand 
survive  to  breeding  age.  So,  despite  re¬ 
markably  high  egg  numbers,  sea  turtles 
justifiably  can  be  considered  an  en¬ 
dangered  species. 

Although  many  females  only  nest  every 
three  or  four  years,  they  take  full  advan- 

Continued 


•RIDGEMERE 

A  Township  of  Traditional  Elegance 

On  the  historical  land  that  is  now  Sandy  Springs  stands 
a  township  of  elegant  new  homes  Imown  as  Ridgemere. 

In  Ridgemere,  the  mingling  ofwood  and  brick  with  brass 
and  glass  conjures  up  all  that’s  truly  traditional.  Ridgemere 
is  a  handsome  cluster  of  fine  traditional  homes  on 
contemporary-size  lots .  There  are  eleven  different  exterior 
styles.  And  the  homes  of  Ridgemere  are  priced  from 
$165,000.  Call  or  write  Ridgemere  for  more  information 
about  these  elegant  traditional  homes. 

Developed  by 
The  Bentley  Group,  Ltd. 
and 

The  Fortis  Corporation 

RIDGEMERE,  9  Ridgemere  Trace,  Atianta,  GA  30328 
(404)  257-1233 


D-8-83 

Name _ 

Address _ 

City _ State _ Zip _ 

□  lam  moving  to  Atlanta  soon. 

□  I  live  in  Atlanta,  but  am  considering  a  move. 
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Ongoing  research  programs  provide  further  clues  on  species  behavior;  here,  a  sea  turtle 
is  temporarily  restrained  while  measurements  are  taken. 


Sheraton 
in  Jacksonville: 
We  mean  Business. 


There's  nothing  in  Jacksonville  like  the 
beautiful  Sheraton  at  St.  Johns  Place.  Our 
riverfront  location  is  a  perfect  business 
base,  just  minutes  from  downtown  and 
adjacent  to  many  major  office  buildings. 
Four  excellent  restaurants  and  lounges 
mean  you  can  wine,  dine  and  dance 
without  ever  leaving  the  property.  Free  in¬ 
room  movies,  lighted  tennis  courts  and  a 
swimming  pool  are  just  some  of  the  extras 
we  offer.  For  information  or  reservations, 
call  904/396-5100,  or  toll-free 
800-325-3535. 

Sheraton  at 
St.  Johns  Place 

SHERATON  HOTELS  AND  INNS  WORLDWIDE 
1515  PRUDENTIAL  DRIVE 
JACKSONVILLE.  FLORIDA  32207 
904/396*5100 
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tage  of  their  ability  to  lay  many  clutches  in 
a  relatively  short  period.  Some  turtles 
have  been  reported  to  nest  up  to  eight 
times  during  a  summer,  with  an  average 
time  between  nests  of  1 2  to  1 3  days.  The 


Sea  turtles  are 
most  vulnerable 
to  predators  during 
the  egg-hatching  stage. 


actual  time  spent  nesting  varies  consider¬ 
ably  among  different  species.  Some, 
such  as  Kemp’s  ridley,  spend  as  little  as 
a  half-hour  on  land,  while  others  take 
hours  to  complete  a  nesting  event. 

For  a  person  unaware  of  the  plight  of 
the  sea  turtle,  it  might  seem  odd  that 
these  animals  are  considered  en¬ 


dangered.  How  can  there  be  any  danger 
of  extinction  for  such  a  prolific  and  persis¬ 
tent  creature?  Herein  lies  a  fundamental 
problem  affecting  the  decline  of  sea  turtle 
population.  Their  unique  dependence 
upon  land  for  nesting  has  made  them  ex¬ 
tremely  susceptible  to  predation.  These 
animals,  who  spend  their  entire  lives  in 
the  sea,  are  well  adapted  for  living  in 
water,  and  are  extremely  competent  and 
graceful  swimmers.  When  on  land,  how¬ 
ever,  the  female’s  flippers  become  a  hin¬ 
drance  when  the  300-pound  animal  tries 
to  swim  on  solid  ground.  That  these  ani¬ 
mals  ever  nest  successfully  is  a  tribute  to 
their  sheer  strength  and  determination. 
An  adult  female  in  a  terrestrial  setting  is 
slow,  lacks  agility,  and  appears  to  be  at 
the  complete  mercy  of  terrestrial  pre¬ 
dators.  However,  few  natural  predators 
can  cope  with  this  huge  animal.  It  is  during 
the  unprotected  egg-hatching  stage  that 
sea  turtles  are  most  vulnerable. 

Predators  such  as  wild  dogs,  raccoons, 
coatimundis,  ghost  crabs  and  ants  can 
destroy  many  eggs  on  a  nesting  beach. 
The  intelligent  mammalian  predators  can 

Continued 


Tiife  without  Mfocals. 

MoretMnlOmillim people  now  wearVarilm, 
theworld'snwst^vancedeyeglmslem. 


IF  YOU  WEAR  bifocals, you  may  not  be  get¬ 
ting  the  best  available  correction  for  your 
vision  needs. 

That’s  the  truth,  harsh  as  it  may  seem. 
Invented  by  Ben  Franklin  nearly  two  cen¬ 
turies  ago,  bifocals  are  literally  antiques  in  a 
modern,  scientific  world. 

Yet  most  people  put  up  with  them,  thinking 
they  have  no  choice.  Day  after  day,  they  suffer 
the  annoyance  of  blurring  at  certain  distances, 
of  sudden  image  jumps,  and  of  highly  visible 
lines  that  give  away  the  wearer’s  age. 

For  people  who  don’t  wear  them  yet,  the 
sad  refrain  is  “...someday  I’ll  need  them,’’  as  if 
bifocals  were  an  inescapable  part  of  life. 

The  fact  is,  they  aren’t. 

The  escape  from  bifocals. 

More  than  10  million  people  all  over  the 
world  are  now  wearing  eyeglass  lenses  that  give 
them  the  most  comfort  and  closest  thing  to  nat¬ 
ural  vision  yet  deviled. 

These  lenses  are  called  Varilux.  They  are 
“progressive”  lenses,  revolutionary  in  optical 
design  and  vision  correction. 

Varilux  is  a  giant  leap  fon^^ard  in  vision  care. 
But  to  understand  what  is  better  about  Var¬ 
ilux,  you  have  to  understand  what  is  obsolete 
about  bifocals. 

Simply  stated,  bifocals  are  divided  into  two 
parts  or  segments.  The  one  above  the  dividing 
line  is  for  far-away  viewing.  The  one  below  the 
line  is  for  reading  and  other  close-  up  work. 

So  far,  so  good.  But  there  is  another  dis¬ 
tance  that  bifocals  don’t  correct  for  at  all.  This  is 
the  “intermediate”  distance  that  falls  between 
close  -  up  and  far  away. 

Depending  on  the  individual,  the  uncor¬ 
rected  intermediate  distance  is  in  the  range  of 
about  20  inches  to  48  inches  away  from  the  eye. 
With  bifocals,  objects  at  intermediate  distances 
may  be  blurry — speedometers,  prices  on  su¬ 
permarket  shelves,  papers  across  a  desk,  and 
hundreds  of  other  things. 

And  just  where  intermediate  correction 
should  be,  the  bifocal  gives  you  the  tell-tale  di¬ 
viding  line.  You  can’t  see  through  it,  and  if  you 
move  your  head  up  and  down,  you  get  discon¬ 
certing  image  jumps. 

Among  the  many  problems  bifocal  wear¬ 
ers  experience  is  the  uneasiness  they  feel  when 
stepping  from  a  curb  or  going  down  a  flight  of 


stairs.  Long-time  bifocal  wearers  get  used  to  this 
by  retraining  their  senses  to  compensate  for  the 
lack  of  correction  at  intermediate  or  to  ignore 
the  bifocal  line.  But  bifocals  are  still  bifocals  and 
the  problem  is  still  there. 

The  great  alternative. 

Most  people  don’t  have  to  put  up  with  that 
kind  of  annoyance  and  discomfort.  Not  today. 
Not  when  modern  optical  science  has  made  the 
bifocal  lens  utterly  obsolete. 

The  Varilux  lens,  made  possible  by  com¬ 
puterized  optical  design,  is  superior  to  the  bifo¬ 
cal  lens. 

There  are  no  segments  for  different  dis¬ 
tances,  and  there  is  no  aging  bifocal  line.  The 
Varilux  lenses  look  like  a  regular  single  vision 
pair  of  glasses. 

But  there  the  resemblance  ends.  Built  into 
this  highly  sophisticated  lens  is  a  continuous 
series  of  corrections  ranging  from  far  away, 
through  intermediate,  to  close- up.  The  correc¬ 
tions  can’t  be  seen,  but  they  are  there. 

You  can  see  everything  you  want  to  see. 
And  you  can  see  clearly,  with  no  image  jumps, 
and  no  ugly  lines  to  contend  with. 

There  is  only  clear,  unobstructed  vision. 
That’s  the  beauty  of  Varilux. 

A  word  of  caution. 

The  Varilux  lens  is  based  on  a  patented 
aspherical  optical  design  which  closely  re¬ 
spects  the  eye’s  needs  from  one  viewing  dis¬ 
tance  to  another. 

This  advanced  lens  design  is  not  for  every¬ 
body.  Wearers  new  to  Varilux  find  that,  as  with 
any  new  glasses,  there  is  a  short  period  of 


two  distances. 


correct  for  only 
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“training”.  During  this  short  getting-acquainted 
period  the  eye  quickly  learns  how  to  use  the 
various  areas  of  the  Varilux  lens  to  find  the  ex¬ 
act  focus  necessary. 

A  worldwide  success. 

Even  though  Varilux  lenses  cost  more  than 
bifocals,  their  enormous  success  demon¬ 
strates  that  their  vision  benefits  far  outweigh 
price. Clinical  studies  conducted  by  U.S.  uni¬ 
versities  published  in  scientific  journals  show 
that  when  people  are  given  a  choice,  Varilux  is 
overwhelmingly  chosen  over  bifocals. 


The  Varilux  2  design  is  based  on  a  complex 
set  of  curves  that  vary  from  ellipses  to  pa¬ 
rabolas  to  hyperbolas.  The  lens  surface  is 
designed  from  a  family  of  conic  sections. 
Starting  from  the  top  of  the  lenses  as  an 
oblate  ellipse  (1),the  section  becomes 
gradually  a  circle  in  the  central  area 
(4),  then  varying  prolate  ellipses 
(5  and  6). then, successively,  par¬ 
abolas  and  hyperbolas  (7  to  10) 
in  the  near  vision  area 


Ask  your  vision  care  specialist. 


When  you  discuss  your  needs  with  your 
vision  specialist,  explain  that  you  are  interested 
in  glasses  with  Varilux  lenses  and  want  to  know 
more  about  them. 

Be  sure  to  ask  for  Varilux  by  name. 

With  your  first  pair,  you’ll  know  you  made 
the  right  decision. 


Send  coupon  today. 


We’ll  be  glad  to  send  you,  at  no  obligation, 
additional  information  about  the  extraordinary 
advantages  of  Varilux. 

Simply  fill  out  the  coupon  below  and 
mail  today. 


VARIUIX2 

Better  than  bifocals. 


©1983  Multi-Optics 


Multi-Optics  Caporation,  1153  D  Triton  Drive,  Foster  City,  CA  94404 
□  Send  literature  about  Varilux  lenses  and  names  of  Varilux  vision 
care  specialists  in  my  area. 
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PHONE 


ADDRESS 
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I  last  purchased  glasses  0  ’/z  1  2  3  3-f  years  ago  (circle) 
They  were  □  single  vision  glasses  □  bifocals.  Del 
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The  royalty  of 
America's 
business  read 
our  magazines 
regulorly. 


Delta  SKY®,  Butler  Aviation's 
SKYLITE,  ond  AIRCAL,  comprise 
Holsey  Publishing  Co.'s  three  in¬ 
flights,  with  o  peerless  readership 
of  3, 500, 000  people  monthly. 
These  ore  the  princes  of  industry, 
decision-mokers  and  top  exec¬ 
utives,  with  regal  incomes.  They 
ore  more-thon-overoge  buyers, 
investors,  entertainers,  trovelers, 
multiple  cor  ond  home  owners. 

The  publicotions  ore  oword- 
winning,  printed  on  heavy  stock 
with  full  color  throughout,  su¬ 
perbly  creoted  for  moximum 
oppeol.  Our  readers  ore  cop- 
tive,  with  no  distroctions,  ond 
con  concentrote  on  our  pages 
ond  your  od  messoge.  In  short, 
Holsey  offers  o  kingdom  of  oc- 
ceptonce  to  o  reolm  of  reoders 
with  discretionory  funds. 

Our  Advertising  Direaor,  Lorry 
Neimon,  will  be  hoppy  to  fill 
you  in  on  detoils.  Coll  collect, 
(305)893-1520. 


tp 
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1 2955  Discoyne  Boulevard 
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Radiotelemetry  allows  biologists  to  track  the  long-range  movements  of  sea  turtles. 


readily  destroy  hundreds  of  nests  in  a 
single  night.  In  some  areas,  raccoons  can 
be  seen  eating  the  eggs  as  fast  as  they 
are  being  dropped  into  the  nest. 


With  proper  planning, 
nesting  can  be 
compatible  with 
coastal  development. 


In  certain  areas  of  the  world,  turtles 
congregate  offshore  to  feed  on  sub¬ 
merged  beds  of  turtle  grass.  Since  the  lo¬ 
cation  of  grass  beds  is  relatively  well 
known  to  inhabitants  of  a  region,  the  con¬ 
gregating  turtles  of  both  sexes  are  ex¬ 
posed,  and  extremely  vulnerable  to  hun¬ 


ters.  Unlike  most  aquatic  organisms, 
these  reptiles  must  emerge  from  their 
watery  sanctuary  from  time  to  time  in 
order  to  breathe.  Thus,  a  hunter  with  a 
harpoon  can  wait  at  the  surface  until  a  tur¬ 
tle  rises  to  take  a  breath. 

Man’s  incentives  for  the  killing  of  sea 
turtles  are  varied.  Turtle  meat  Is  a  deli¬ 
cacy  the  world  over,  and  in  many  areas  it 
is  a  staple.  The  cartilage  from  the  belly 
(called  "callipee”)  is  highly  prized  and 
makes  turtle  soup  a  gourmet’s  delight. 
The  eggs  are  sought  as  a  source  of 
protein  and  are  purported  to  be  an 
aphrodisiac.  The  polished  shell  of  the 
hawksbill  (called  “carey”)  is  extremely 
marketable  and  comprises  the  bulk  of  the 
myriad  turtle  products  sold  in  world  mar¬ 
kets. 

Loggerheads,  the  most  recent  arrival  to 
the  list  prepared  by  the  Endangered 
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GnAFREEUNCOlN 
FROMBUDGn 
WHEN  YOU  STAYAT 
ARADISSONHOTEL 


The  next  time  you  stay  at  a  Radisson  hotel 
you  can  get  a  free  Lincoln  from  Budget. 

In  fact,  for  as  long  as  you  stay,  the 
Lincoln’s  “on  the  house!’ To  reserve  your 
Lincoln,  call  Radisson  or  Budget  toll-free. 
You  can  pick  up  your  Lincoln  at  the  Budget 
airport  location  in  a  participating  Radisson 
city.  When  you  check  out,  you’ll  be  issued 
a  voucher  good  for  a  24-hour  free  rental 
for  each  night  of  your  stay  (one  Lincoln 
per  room).  You  pay  only  for  gas,  taxes, 
optional  coverage  and  any  time  not 
covered  by  your  stay  at  the  Radisson. 

(k)  ahead,  let  Radisson  and  Budget  treat 
you  to  a  Lincoln. 


Offer  good  from  February  1  thru 
December  31, 1983. 

Offer  available  at  these  participating 
locations:  Atlanta;  Boston  (Radisson 
Femcroft;  Danvers) ;  Burlington,  VT; 
Charlotte,  NC;  Dallas;  Duluth,  MN 
(Radisson  Duluth;  Radisson  Superior); 
Kansas  City;  Lexington,  KY;  Minneapolis 
(Radisson  South,  Arrowwood);  Nashville; 
Philadelphia  (Radisson  Wilmington); 
Phoenix  (Radisson  Scottsdale);  Raleigh, 
NC;  Saginaw,  MI;  St.  Louis;  St.  Paul 
(Radisson  Plaza;  Radisson  St.  Paul  Hotel) ; 
Winnipeg  (Minaki  Lodge;  Kenora,  Ont.). 

Offer  applies  tx)  deluxe  double  r<M)ms  only.  Not  available  with 
Radisson  tour  packages.  rtK)m  certificates  or  any  other  pro¬ 
motion  or  di.sc-ount  offers.  Car  must  Ihj  returnefl  to  renting 
location. 


For  reservations  or  information,  call 
toll-free: 

Budget:  800"527~0700 
Radisson:  800-228-9822 

In  Nebraska,  call  collect:  402-393-8700 


RAOSSOT 


A  COLLECTION.  NOT  A  CHAIN. 


FROM  PLANE  TO  POOL  IN  MINUTES. 

Take  an  after-meeting  dip  in  our  outdoor  pool.  Sun  yourself 
at  poolside  while  you  sip  and  snack  in  our  country  club  atmo¬ 
sphere.  At  Appleton's,  savor  Boston's  best  steaks  and  seafood. 
And  after  dinner?  Join  the  fun  at  the  Dovyn  One  for  live 
entertainment  and  dancing.  All  within  minutes  of  your  flight— 
and  right  inside  the  airport. 


LOGAN  AIRPORT  HILTON 
and  conference  center 


For  reservations  contact  Hilton  Reservation  Service,  your  travel  agent,  or  (617)  569-9300  Boston,  MA  02128 


Y)irtxEtND4y2  Million 
Prospects  Qniy 
An  Arm^  LENimi  Awas: 


Take  a  look  around  the  airplane.  Chances 
are,  you’re  flying  with  some  of  the  world’s  most 
prosperous  people. 

People  who  travel  by  air  tend  to  rate  high  in 
the  categories  of  income,  education  and  occupation. 
And,  if  you’re  involved  in  the  marketing  of  prod¬ 
ucts  to  this  “Affluential®”  group,  you  might  suspect 
that  their  collective  buying  power  is  impressive, 
to  say  the  least. 

Not  surprisingly,  you  can  reach  them  most 
effectively  through  the  Inflight  publications  of  Air 
Group  One:  Delta  Sky,  TWA  Ambassador, 
Northwest  Orient,  Frontier,  AirCal  and  Butler 
Skylite  (corporate  jet  inflight).  In  fact,  an  advertise¬ 
ment  in  this  magazine  network  puts  your  message 
in  front  of  41/2  million  affluent  readers? 

Ask  your  agency  or  media  director  to  look 
into  the  topflight  magazines  of  Air  Group  One. 

You  can  buy  all  six  books  and  earn  one  very  nice  discount.  And  your  ad  will  be 
communicating  in  a  fresh,  stimulating  environment. 

To  learn  more,  call  Bob  Halverson  of  the  Webb  Company 


at  612-690-7323  or  Pam  Winter  of  Halsey  Publishing  Company 
at  305-893-1520.  -^1983  Publishers' Estimates  ® 1983  Air  Group  One 
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Species  Program  of  the  U.  S.  Fish  and 
Wildlife  Service,  are  classified  as  threat¬ 
ened,  for  they  experience  many  of  the 
same  problems  as  do  other  sea  turtles. 
Their  eggs  are  heavily  harvested,  and  the 
shells  sold  as  souvenirs.  A  unique  feature 
of  loggerheads  is  that  they  have  the  most 
northerly  nesting  range  of  all  sea  turtles. 


Thanks  to  combined  efforts, 
the  ecology  of  the 
sea  turtle  is  finally 
becoming  understood. 


This  puts  much  of  their  nesting  ground  on 
the  southeastern  coast  of  the  U.  S.,  in¬ 
cluding  the  barrier  islands.  This  prime  real 
estate  becomes  more  populated  each 
year.  Since  this  is  associated  with  in¬ 
creased  urban  development,  such  as 
towns,  roads  and  construction,  the  en¬ 
croachment  upon  these  natural  nesting 
beaches  seems  inevitable,  as  Is  the  con¬ 
comitant  increase  in  raccoon  and  dog 
populations. 

Only  through  continued  research  and 
conservation  efforts  will  sea  turtles  sur¬ 
vive,  but  positive  signs  are  emerging  that 
people  of  many  nations  are  willing  to 
contribute  in  any  way  necessary.  The  re¬ 
cent  meeting  of  the  Western  Atlantic  Sea 
Turtle  Symposium  in  San  Jose,  Costa 
Rica,  featured  presentations,  not  only  by 
biologists,  but  by  concerned  citizens  on 
the  welfare  and  ecology  of  the  different 
species.  Sea  turtle  research  programs 
are  in  progress  throughout  the  world,  and 
some  of  the  most  notable  are  in  the  U.  S. 
The  research  program  on  Little  Cumber¬ 
land  Island,  Georgia,  has  been  underway 
for  1 9  years.  Kiawah  Island  has  altered  its 
beach  lighting  and  initiated  research  to 
determine  how  to  make  sea  turtle  nesting 
compatible  with  coastal  development. 

As  a  consequence  of  continued,  sin¬ 
cere  efforts  by  various  commercial  enter¬ 
prises,  government  funding  agencies  and 
dedicated  biologists,  the  life  history  and 
ecology  of  sea  turtles  Is  becoming  under¬ 
stood.  This  understanding,  coupled  with  a 
spirit  of  caring  for  the  welfare  of  these  be¬ 
leaguered  animals,  should  lead  to  a  pros¬ 
perous  future  for  these  most  impressive 
marine  reptiles. 


Whit  Gibbons  and  Steve  Morreale  are 
research  ecologists  at  the  University  of 
Georgia’s  Savannah  River  Ecology  Lab¬ 
oratory  in  Aiken,  South  Carolina.  Q 
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^Ifou  rarely  think  about  it.  But  many  of  us 
depend  upon  coal  for  our  everyday  living. 
Throughout  America,  more  than  50  percent 
of  our  electricity  is  generated  by  burning 
COAL,  our  most  abundant  energy  resource. 
The  morning  toast  and  coffee,  the  morning 
news  on  radio,  the  newspaper,  the  electric 
heat  pump  warming  us  in  winter  and  cooling 
in  summer,  the  lights  after  dark,  the 
television  set,  the  electric  blanket  and  even 
the  blasted  alarm  clock!  All  made  possible, 
along  with  many  other  things  we  enjoy 
every  day,  by  COAL-powered  electricity. 


JUST  TURN  US  ON. 

In  more  than  half  of  America,  we  depend 
upon  coal  today,  even  more  so  than  before 
And  at  AMAX  Coal,  we  pride  ourselves  on 
being  the  responsible  coal  miners  that 
“CAN  DO”  the  job  America  of  assisting 
the  United  States  in  meeting  its  energy 
needs.  COAL  . . .  today  it  warms,  cools, 
lights  and  powers  America’s  homes  like 
never  before. 


AnAA> 


COAL  COMPANY 


Illustration;  Bob  Jones 
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ACADEMIA  NERVOSA 

BY  PERRY  W.  BUFFINGTON,  Ph.D. 


The  ringing  of  the  school  bell  is  a  truly 
fearful  sound  to  many.  First-graders 
openly  express  their  trepidations.  Older 
“kids,”  including  many  adults  who  are  re¬ 
turning  to  school,  express  their  worries 
indirectly,  ultimately  sabotaging  their 
scholastic  performance. 

This  tendency  to  clutch  in  the  face  of 
schoolwork  has  no  formal  name  but  is 
called  “academia  nervosa”  for  this  article. 
Symptoms  may  include  cutting  classes, 
disrupting  a  class,  failure  to  complete  as¬ 
signments,  putting  down  other  students 
(and,  of  course,  teachers),  self-isolation, 
panicking  on  tests,  or  any  combination 
thereof.  The  most  common  subset  of 
academia  nervosa,  however,  is  known  as 
school  phobia. 

School  phobia  is  a  condition  which  first 
appeared  about  four  decades  ago  as  a  re¬ 
sult  of  legislation  making  school  atten¬ 
dance  mandatory  up  to  a  certain  age.  Ap¬ 
proximately  two  to  eight  percent  of  all  re¬ 
ferrals  to  child  guidance  clinics  today  are 
diagnosed  as  school  phobic,  and  this  con¬ 
dition  is  steadily  increasing.  Occurrence 
is  highest  up  to  the  fourth  grade,  and  de¬ 
clines  thereafter.  Fewer  children  from 
lower  socio-economic  homes  suffer  from 
this  problem;  in  fact,  school  phobia  is  a 
middle-class  problem. 

The  symptoms  of  this  Irrational,  un- 
shakeable  fear  of  school  are  relatively 
standard.  When  the  child  thinks  about 
school  or  approaches  the  grounds,  he  be¬ 
comes  extremely  anxious.  The  child  may 
complain  of  headache,  nausea,  or  similar 
problems.  Often,  the  child  will  feign  sick¬ 
ness,  a  behavior  he  has  learned  from 
adults  who  avoid  doing  things  which  are 
unpleasant  by  the  same  technique.  For 
the  child,  this  works  frequently. 

The  school-phobic  child  fears  that 
something  terrible  is  about  to  happen,  but 
he  cannot  explain  his  dread.  Reassuring 
him  rarely  helps  deal  with  the  intense  anx¬ 
iety  which  he  is  experiencing,  and  bribes, 
threats,  and  pressures  produce  only 


panic  and  additional  resistance. 

This  phobia  emerges  with  no  apparent 
reason  or  as  an  ostensible  result  of  a 
seemingly  minor  event.  In  a  majority  of 
cases  (estimated  to  be  seventeen  per 
thousand  among  school-age  children), 
the  child  will  simply  state  that  he  does  not 
want  to  go  to  school.  Not  curiously,  this 
declamation  usually  follows  a  weekend  or 
holiday.  To  complicate  the  issue  further, 
school  phobics  usually  have  above-aver- 


Dealing  with  school  phobia  - 
an  affliction  which  hits 
epidemic  proportions  around 
this  time  of  year -is  a  matter 
of  patience  and  resolve. 


age  intelligence  and  previously  have 
done  well  in  school. 

There  are  many  who  believe  that 
school  phobia  is  a  form  of  generalized 
anxiety.  Such  a  condition  is  characterized 
by  unrealistic  fears,  over-sensitivity,  self- 
consciousness,  nightmares  and  chronic 
anxiety. 

The  child  who  is  a  “textbook”  school 
phobic  is  one  who  is  roughly  six  years  old 
and  terrified  of  being  separated  from  his 
mother,  even  for  brief  periods  of  time. 
Lacking  self-confidence,  this  child  is  ap¬ 
prehensive  in  new  situations,  tends  to  be 
immature  for  his  age,  and  is  overdepend¬ 
ent  on  parents.  Such  children  are  often 
described  as  shy,  sensitive,  nervous, 
submissive,  easily  discouraged,  worried, 
and  frequently  tearful.  Still  It  is  amazing 
how  a  48-inch  tall  kid,  using  simple  de¬ 
fiance,  can  bring  an  entire  family  to  a 
screeching  halt.  Any  form  of  defiance,  it 
seems,  intimidates  Mom  and  Dad. 

Reactions  range  from  over-clinging  to 
decibel-shattering  tantrums.  One  case  re¬ 
ported  a  child  who  found  out  that  tantrums 


would  not  work,  but  that  disrobing  as 
his  mother  dragged  him  to  class  so  em- 
barassed  her  that  she  promptly  took  the 
child  home.  In  this  situation,  the  score 
was  Child  “1  ”;  Mother,  “0.” 

Not  all  school  phobics  manifest  such  in¬ 
tense  anxiety,  but  they  will  do  anything 
and  everything  to  upset  their  parents, 
who,  totally  frustrated,  give  in  to  the  child 
and  remove  him  or  her  from  school. 

The  exact  cause  of  this  problem  Is  un¬ 
known.  Many  psychologists  and  psychia¬ 
trists  suspect  that  the  cause  is  rooted  in 
the  mother-child  relationship.  When  the 
early  dependency  ties  are  not  resolved, 
the  first  enforced  separation-school  pro¬ 
duces  a  tense  climate.  Because  the  child 
Is  often  overvalued  at  home,  school  rep¬ 
resents  a  challenge  to  his  power.  If  this  is 
so,  then  school  phobia  is  not  really  a  fear 
of  school,  but  a  fear  of  losing  mother’s 
love  and  attention,  instead. 

There  is  some  evidence  that  major 
traumas  tend  to  produce  school  phobics. 
For  instance,  after  a  devastating  tornado 
demolished  Xenia,  Ohio,  psychologists 
were  shocked  when  they  analyzed  the  re¬ 
sidual  effects.  The  most  significant  effect 
was  found  among  the  very  young  who  de¬ 
veloped  a  school  phobia  characterized  by 
a  fear  of  leaving  home  and  a  refusal  to  re¬ 
turn  to  school;  these  children  had  no  his¬ 
tory  of  school  fears.  Many  of  their  parents 
did  not  help  solve  the  problem  when  they, 
in  turn,  indirectly  exhibited  their  own  fears 
when  time  came  for  the  children  to  return 
to  school.  This  anecdote  supports  the 
theory  that  the  children  do  not  fear  school, 
but  fear  losing  their  families’  attention 
more.  In  other  words,  while  the  child  Is  at¬ 
tending  school,  he  cannot  be  sure  that  his 
family  is  safe;  he  must  stay  home  and 
see. 

School  phobia  has  been  referred  to  as 
one  of  the  “emergencies”  of  child  psy¬ 
chology.  Its  prognosis  varies  inversely 
with  the  length  of  absence  from  school.  In 
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short,  the  longer  the  child  stays  out  of 
school,  the  more  difficult  it  is  to  re-enroll 
him  in  a  regular  classroom.  Hence,  it  is 
essential  to  engineer  the  child  back  to 
school  as  quickly  as  possible  utilizing 
whatever  manipulations  (i.e.,  classroom 
placements,  or  hours)  are  necessary. 

Although  most  school  phobics  eventu¬ 
ally  do  return,  about  half  of  all  children 
who  once  suffered  from  this  problem 
will  continue  to  manifest  some  clinical 
symptoms,  such  as  anxiety  or  bodily  com¬ 
plaints,  throughout  their  entire  school 
career.  School  phobic  boys,  however, 
tend  to  have  slightly  greater  difficulty  re¬ 
orienting  than  do  girls  with  similar  prob¬ 
lems. 

Treatments  range  from  very  compli¬ 
cated  regimens  of  behavior  modification 
to  the  simplicity  of  a  father’s  stepping  in 
and  assuming  responsibility  for  taking  the 
child  to  school  each  day.  It  is  usually  nec¬ 
essary  for  the  father  to  physically  stay  in 
the  classroom  until  the  child  calms  down. 
Fathers,  as  compared  to  mothers  and 
other  relatives,  appear  to  be  more  suc¬ 
cessful  agents  in  redirecting  school 


phobics.  This  may  be  due  to  the  fact  that 
children,  who  are  conditioned  to  expect 
their  mothers  to  handle  school-related  be¬ 
haviors,  are  thoroughly  surprised  that 
their  fathers  will  invest  the  time. 

However  else  they  may  differ,  most 
treatment  approaches  recognize  certain 
common  steps.  First,  seek  assistance  as 
soon  as  the  problem  is  identified.  Do  not 
allow  the  problem  to  continue  for  weeks. 


Parents  must  remain  firm; 
they  should  not  fluctuate 
in  their  attitude 
towards  school  attendance. 


Second,  most  school  phobics  begin 
with  bodily  complaints,  like  headaches 
and  stomachaches.  Pay  attention  to  such 
complaints,  as  they  may  be  medically 
based,  and  consult  a  doctor  if  it  seems  to 
be  in  order.  However,  when  an  organic 
basis  is  ruled  out,  and  you  recognize  that 
the  child  is  attempting  to  manipulate  you 
or  “test  the  parental  limits,”  handle  the 
bodily  complaints  In  a  very  casual  man¬ 
ner.  And  do  not  be  surprised  If  the  number 
of  body  ailments  increases  until  the  child 
catches  on  that  you  are  not  to  be  had. 


Third,  the  child  must  be  forced  to  attend 
school  and  to  stay  in  the  classroom. 
Runaway  behavior  must  not  be  tolerated. 
Utilize  school  assistance,  if  possible,  in 
keeping  the  child  at  school.  Fathers 
should  be  prepared  to  stay  with  their  chil¬ 
dren;  mothers  may  visit,  but  usually  are 
advised  not  to  stay. 

The  fourth  step  involves  the  parent  ex¬ 
plaining  appropriate  school  behavior  and 
attendance  to  the  child.  Parents  must 
remain  firm;  they  cannot  fluctuate  in  their 
attitude  towards  school  attendance.  It’s  al¬ 
right  to  reward  children  with  material  ben¬ 
efits  when  they  stay  in  school,  but  once 
they’re  successfully  reenrolled,  material 
benefits  should  be  removed. 

Behaviors  which  interfere  with  the 
child’s  schooling  cannot  be  tolerated  or 
allowed  to  continue.  For  instance,  some¬ 
times  when  a  child  cries,  he  must  be  given 
the  “privilege”  of  crying  all  the  way  to 
school. 

Although  most  of  this  article  has  fo¬ 
cused  on  school  phobia,  all  teachers 
know  that  this  is  only  one  problem  which 
affects  school  performance.  We  have 
coined  the  phrase  academia  nervosa  but 
it  deserves  definition.  Generally,  it  means 
any  condition  or  behavior  with  the  poten¬ 
tial  to  decrease  performance,  to  produce 
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You  have  a  Rendez-vous 
with  a  Legend! 


More  than  400  years  ago  Columbus  brought  a 
select  group  of  mares  and  stallions  to  the  New  World. 
Meticulous  breeding  of  these  naturally-gaited 
horses  have  led  to  the  development  of  the  American 
Paso  Fino. 

The  American  Paso  Fino,  once  near  extinction  on 
this  continent,  has  long  been  called  .  .  the 
smoothest  riding  horse  in  the  world!” 

Now,  the  Paso  Fino  is  being  called  .  .  the  plea¬ 
sure  horse  of  the  future!”  And  businessmen  are  call¬ 
ing  it  .  .  the  investment  choice  of  the  Eighties!” 

Come,  learn  more  about  these  remarkable,  natu¬ 
rally  smooth-gaited  horses.  Their  ride,  their  pleasure 
disposition  —  and  their  unforgettable  eyes — must 
be  experienced  first-hand  to  be  believed. 


For  more  information  on  the  Legend,  call  Henderson’s  at  1(404)763- 
3939  or  the  Paso  Fino  Owners  and  Breeders  Association,  P.O.  Box 
600,  Bowling  Green,  Fla.  33834;  call  1(813)375-4721. 


PASO  FINO 


^Owners  S  Breeders^ 
Associat:ion, 

Inc. 


ELEVENTH  ANNUAL 
CHAMPIONSHIP  SHOW  & 
SECOND  ANNUAL  AUCTION 

PASO  FINO  OWNERS  AND  BREEDERS  ASSOCIATION 

September  16, 17, 18, 1983 

(Auction:  Sept.  17:  7:00  p.m.) 


Dewey  Henderson’s  Atlanta  Auction 
Sales  and  Show  Center 

4380  Stacks  Road,  U.S.  295,  Atlanta,  Georgia  30349 
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THE  SHAVE  THAT  SAVES 


,  J There^  no  arguing  with 
I#  John  McEnroe  when  he;say5, 

M  "Why  pay  more  fpr  fancy  handles 

W  .  and  tricl^  tops  vyhen  4  get  Tots  of 

^  clos^'shavesvVith  Bid' 

BIC.THE  SHAVE  THAT  SAVeS 


wonder f^tfiercs  a  restaurant 
mtfieworCd  tfiais  more  Seaut^uC  tfiar^ 
Tfie  S^ngf tde  Dove! 


Robert  Levine 


The  Sign  Of  The  Dove 

20 j/ears  of eC^ant  dmnj 

Lunch,  Dinner,  After  Theatre 
o  Sunday  Brunch,  Sunday  Dinner 

Reservations  (212)  861-8082 

THIRD  AVENUE  at  SIXTY  FIFTH  ST.,  NEW  YORK,  N.Y. 

Sign  of  the  Dove, The  Sign, The  Dove,'*'*  are  federally  regi.stered  trademarks 


BEN  FRANKLIN  Retail  Franchises! 

We  have  over  100  years  of  success  in  the  American  free  enterprise 
system  and  we’d  like  to  share  it  with  you.  If  you  want  to  be  your  own  boss 
in  your  own  business  .  .  .  the  chance  to  put  your  experience  and  exper¬ 
tise  to  work  for  yourself . . .  then  we  are  interested  in  you. 

Our  program  helps  you  every  step  of  the  way: 

■  Accounting  ■  Merchandising  ■  Store  lay-out 

■  Inventory  control  ■  Grand  opening  ■  Branded  merchandise 

■  12  month  advertising  program  ■  Terms  and  dating 

■  20,000  line  item  warehouse  stock  ■  Weekly  deliveries 

Maximum  Franchise  Fee  only  $125.00  per  month. 

Equity  investment  requires  $80,000.  (less  for  existing  stores  for  sale.) 

Write  or  call  for  full  information  Packet 

Director  of  Franchising,  Ben  Franklin,  Division  of  Household  Mer¬ 
chandising,  Inc.,  Box  5938,  Chicago,  IL  60680  Call  312-824-0777 
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inappropriate  behaviors,  and  ultimately, 
to  create  an  “I  don’t  want  to  go  to  school 
anymore”  attitude.  Current  dropout  rates 
attest  to  this  condition’s  pervasive  pres¬ 
ence. 

Academia  nervosa  is  a  family  problem, 
because  one  child’s  refusal  to  attend 
school  can  disrupt  all  family  behaviors.  It 
is  a  condition  where  the  breakfast  table 
becomes  a  battleground,  parents  surren¬ 
der  control  to  their  children,  and  the  child 
openly  defies  his  parents’  wishes  that  he 
attend  school. 

Children,  and  even  some  adults,  with 
such  school-related  problems  will  delay, 
drag  feet,  refuse  to  get  dressed,  and  en¬ 
gage  in  behaviors  which  can  cause  a  par¬ 
ent,  spouse  or  other  family  member  to  be 
late  for  work  or  less  attentive  to  the  job 
when  they  get  there.  Loved  ones  like  that 
are  masters  at  manipulating  you  and  your 
anger. 

Although  there  are  cases  where  school 
phobia  is  a  serious  condition,  escalating 
to  the  point  where  the  child  may  attempt 
to  hurt  himself,  most  cases  can  be  han¬ 
dled  with  a  parent’s  remaining  firmly  com¬ 
mitted  and  insistent  that  the  child  attend 
school.  But  parents  must  consistently  en¬ 
force  this  requirement,  and  be  prepared 
to  take  whatever  stand  is  necessary. 

Parents  of  children  who  display  inap¬ 
propriate  school  room  behaviors  must 
learn  a  new  set  of  “3  R’s.”  These  are  Re¬ 
spond,  Reinforce  and  Resolve. 

To  explain,  if  your  child  displays  an  Irra¬ 
tional  fear  of  school  and  refuses  to  attend, 
you  must  respond  firmly  and  consistently. 
The  child  must  understand  that  you  will 
not  tolerate  this  behavior.  Next,  you  must 
reinforce  him  positively.  That  means,  pat 
the  child  on  the  back  for  those  behaviors 
which  are  appropriate,  and  ignore  those 
which  are  not.  By  responding  firmly  and 
reinforcing  positively,  you  will  resolve  the 
problem. 

One  concluding  point  must  be  made. 
Teachers  cannot  be  held  totally  responsi¬ 
ble  for  children  who  refuse  to  learn.  To  do 
this  is  not  only  unfair,  it  is  also  tantamount 
to  shirking  one’s  duty  as  a  parent.  To  re¬ 
spond  effectively,  reinforce  correctly,  and 
successfully  resolve  the  problem,  parents 
and  teachers  must  work  together. 
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INTRODUCING  THE 
NEWEST  NAME  IN  THE  AREA 
OF  HIGH  TECHNOLOGY 


You  can  hardly 
turn  around 
these  days 
without  another 
new  name  pop¬ 
ping  up  in  the 
area  of  high 
technology. 

Well,  now  the 
newest  name  in 
the  area  is  also  an  old  familiar  one- 
Marriott.  Introducing  the  new 
Boston  Marriott  Hotel  Burlington. 


Set  on  ten  beautifully  landscaped 
acres,  the  Burlington  Marriott  is 
located  right  in  the  middle  of  the 
area’s  high  tech  industries  and 
corporate  headquarters.  And  by 
putting  a  Marriott  where  your  busi¬ 
ness  is,  you’ll  never  be  more  than  a 
few  minutes  away  from  important 
meetings  and  sales  calls. 

You’ll  find  luxurious  rooms, 
ample  meeting  facilities  and  all 
the  amenities  you’d  expect  from  a 
Marriott.  Including  fine  dining  in 
our  Champlain’s  and  Foxglove 


restaurants  and 
lively  entertain¬ 
ment  in  Diamond’s 
Lounge.  And  of 
course,  you’ll 
appreciate  our 
heated  indoor 
and  outdoor 
pools,  health 
club,  sauna  and 
a  Marriott  staff  that  has  earned  a  repu¬ 
tation  for  courteous,  professional  service. 

As  you  know,  on  Rte.  128,  America’s 
Technology  Highway,  innovative 
businesses  have  made  a  name  for 
themselves  by  setting  exacting  and 
demanding  standards  of  quality.  Now 
there’s  a  new  name  in  the  area  that  not 
only  meets  those  standards,  it’s  built  a 
reputation  on  them.  The  new  Boston 
Marriott  Hotel  Burlington. 


Harriott 


BosTONUarriott 

^BURLINGTON 
Rts.  128,  and  3A  Burlington,  MA  01803, 1-800-228-9290 


RUN  BEFORETHE  WIND 

by  Stuart  Woods 
W.  W.  Norton  &  Co. 

337 pages,  $16.50 

Mystery  is  no  mystery  to  Stuart  Woods. 
Run  Before  the  Wind  is  a  definite  thriller, 
packed  with  action  and  interesting  indi¬ 
viduals. 

Protagonist  Will  Lee  finishes  his  junior 
year  at  the  University  of  Georgia  Law 
School  only  to  be  told  by  the  dean  to  “take 
a  sabbatical ...  to  gather  your  wits  about 
you.”  It  seems  that  young  Will  has  been 
performing  at  school  -  but  only  that.  His 
mind  is  elsewhere.  From  here  on,  Will’s 
adventures  take  a  series  of  immediate 
giant  steps;  happily,  with  the  endorse¬ 
ment  of  his  father,  who  is  governor  of  the 
State  of  Georgia. 

The  locale  then  switches  to  Ireland, 
where  Will’s  grandfather  lives. 


Searching  for  “something  in  myself  that 
I  could  admire  without  shame,”  Will  meets 
Mark  Pemberton-Robertson,  a  30-year- 
old  ex-Royal  Marine,  and  his  wife  Annie. 
The  trio  that  forms  the  book’s  nuclear 
family  is  thus  born.  Mark  has  just  been 
commissioned  to  build  a  sailboat  de¬ 
signed  to  win  the  coveted  Singlehanded 
Transatlantic  Race  -  and  he’s  to  be  cap¬ 
tain  in  that  race.  It  is  quickly  agreed  that 
Will  be  part  of  the  entire  expedition. 

Things  begin  to  get  suspicious  right 
away.  Oddly  enough,  Derek  Thrasher, 
multimillionaire  sponsor  of  the  boat, 
wants  no  publicity.  In  revealing  to  Will  how 


he  got  his  limp,  Mark  indicates  that,  while 
in  his  country’s  service,  he  killed  a  mem¬ 
ber  of  the  IRA.  As  a  result,  we  watch  him 
become  a  target  of  an  I RA  splinter  group. 

As  the  boat  project  gets  underway.  Will 
becomes  romantically  involved  with  a 
country  lass  named  Connie,  yet  is  also 
greatly  taken  by  the  jet-set  nature  of 
Derek’s  society,  to  which  he  is  introduced 
by  sensuous  Lady  Jane  Berkeley.  Jug¬ 
gling  these  two  ladies  while  at  work  with 
Mark  and  Annie  keeps  Will  pretty  busy,  so 
we  leave  him  occasionally  to  take  side¬ 
steps  -  literally  -  into  the  world  of  the  IRA. 
Though  the  book  is  written  mainly  as 
Will’s  first-person  narrative,  several  chap¬ 
ters  are  taken  over  by  another  “voice”  - 
that  of  the  hidden  revolutionary  members. 
These  small  diversions  into  terrorist  think¬ 
ing  are  quite  distressing,  terse  and  horri¬ 
bly  real. 

Although  a  native  Georgian,  Woods 


has  lived  in  London  and  Ireland,  and  this 
is  clearly  reflected  in  Run  Before  the 
Wind.  His  familiarity  with  local  terminol¬ 
ogy  and  dialect,  as  well  as  specific  geo¬ 
graphic  and  cultural  facts,  add  authenticity 
to  the  tale.  When  Will,  a  genuine  Southern 
gentleman,  describes  his  British  car  (a 
Mini  Cooper)  as  going  around  corners  “at 
a  great  rate  of  knots,”  we  feel  that  we  are 
reading  the  genuine  article. 

A  cast  of  natives  spills  into  the  tale: 
Connie’s  best  friend.  Sister  Mary  Mar¬ 
garet  (a  nontraditlonal  nun  they  all  call 
“Maeve”);  twin  brothers,  Denny  and 
Donal  O’Donnell,  who  work  at  the 


boatyard  and  exemplify  good  and  bad 
personalities;  Patrick  Fitzgerald  Pearce 
who,  along  with  his  brother  Michael, 
sneak  up  on  us  and  perform  dastardly 
deeds;  assorted  local  thugs;  and  a  private 
Investigator  who  finds  out  more  than  Is 
good  for  him. 

With  a  tragic  yet  positive  finale.  Will 
emerges  from  his  nascent  wandering 
stage  ready  to  move  on  to  another  book. 
Let’s  hope  that  Stuart  Woods  brings  it  to 
us  soon. 


BANKER 

by  Dick  Francis 
G.  P.  Putnam’s  Sons 
306 pages,  $14.95 

Former  steeplechase  jockey  Dick  Fran¬ 
cis,  who  has  trotted  with  the  likes  of  the 
Queen  Mother,  certainly  knows  what 
makes  horse  races.  Those  familiar  with 
his  previous  books  are  aware  that  the 
world  of  horses  is  his  favorite  and  peren¬ 
nial  venue.  It’s  often  a  detour  of  the 
course  which  is  the  subtheme,  and  In 
Banker  we  wander  into  a  thicket  of  mer¬ 
chant  banking  through  the  doors  of  Ekate- 
rin’s,  a  highly  respected  London  estab¬ 
lishment. 

“At  Ekaterin’s,  one  never  actually  saw 
any  money”  describes  the  investment- 
oriented  milieu.  Fascinating  proposals 
and  deals  pass  around  those  who  pass 
around  the  papen/vork,  and  the  people  are 
fascinating,  too.  Indeed,  some  are  down¬ 
right  eccentric. 

The  protagonist -Tim  Ekaterin,  young, 
and  fresh  to  the  family  business  -  nar¬ 
rates  in  the  first  person,  plunging  the 
reader  into  the  action.  Within  60  pages  or 
so,  Tim  manages  to  rescue  one  of  his 
bosses  (Gordon  Michaels)  from  an  hal¬ 
lucinatory  episode  (and  from  scandal, 
as  well);  save  the  “faith  healer”  (Calder 
Jackson)  from  attempted  murder;  pick  the 
winning  combination  at  Ascot;  catch  the 
unending  attention  of  Gordon  Michaels’ 
young  wife;  stake  his  first  winning  claim 
on  a  risky  loan  to  a  cartoonist;  and  get 
promoted  to  a  directorship  at  the  bank. 

Mystery,  of  course,  rears  its  head.  (Ac¬ 
tually,  mystery  has  been  with  us  all  along. 
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although  we  didn’t  know  it.)  The  detour  - 
a  fact-filled  sidetrip  through  merchant 
banking  -  is  but  a  preparation.  Tim  de¬ 
cides  on  a  £5  million  (roughly  $2.3  million) 
deal  on  the  breeding  of  Sandcastle,  a 
prize  stallion.  Tragedy  strikes  when  the 
horse’s  progeny  are  born  with  severe,  dis¬ 
abling  disfigurements.  Ekaterin’s  faces 
bankruptcy,  and  so  does  Sandcastle’s 
owner,  Oliver  Knowles,  whose  daughter, 
Ginnie,  becomes  innocently  and  unfortu¬ 
nately  involved.  Murder  then  takes  the 
lead  on  the  list  of  calamities. 

Tim  roams  through  corrals,  laborato¬ 
ries,  and  even  the  arms  of  Gordon 
Michaels’  wife,  until  the  culprit  is  discov¬ 
ered.  He  also  continues  to  wander  the 
rooms  and  ranks  of  the  bank,  to  our  de¬ 
light.  It  is  in  these  two  arenas  that  we 
meet  Francis’  unique,  and  often  strange, 
characters.  There  is  John,  Tim’s  co¬ 
worker,  who  grows  increasingly  and  out¬ 
spokenly  jealous  as  Tim  moves  up  the 
company  ladder.  Alec,  with  his  often  out- 
of-place  sense  of  humor,  constantly 
chuckles  at  the  fact  that  leaks  from  within 
that  stuffy  banker’s  covey,  Ekaterin’s,  are 
appearing  in  the  notorious  London  gossip 
dailies.  The  leaks  concern  suspicious  go¬ 
ings-on,  the  stability  of  the  company  and 
those  who  make  Its  decisions  (such  as 
backing  a  stallion  for  stud).  There’s  Cal- 
der  Jackson,  the  faith  healer,  about  whom 
one  wonders:  Can  he  really  heal  horses 
with  herbs  and  the  “laying  on  of  hands”? 
Or,  is  he  a  faker  -  a  crook?  And  there  is 
Penelope  Warren,  conveniently  a  phar¬ 
macist,  who  falls  in  love  with  young  Tim 
and  becomes  a  damsel  to  his  distress. 

The  major  difficulty  with  Banker  is  that 
unmasking  people  takes  a  long  time.  Of 
course,  Tim  is  but  a  beginner,  a  novice  to 
banking.  But  ...  to  life  itself?  To  suspi¬ 
cion,  and  putting  two  and  two  together? 
Tim’s  greatest  quality  ends  up  being  that 
he’s  just  plain  lucky.  Charm,  wit,  perhaps 
even  charisma,  canter  to  his  gait.  In  the 
end,  we  are  satisfied,  and  have  met  a  vari¬ 
ety  of  Individuals.  We  have  met  the  world 
of  merchant  banking,  especially  as  it  Is  in 
England.  And,  as  Dick  Francis  would 
have  it,  we  have  learned  once  more  what 
makes  a  horse  race. 

—  Barbara  Kate  Linick 

SKY’S  Literary  Editor  is  on  vacation.  In 
her  absence,  other  members  of  our  edito¬ 
rial  staff  have  contributed  to  this  column. 
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PHIL  USED  TO  RENT  FROM  HERTZ  OR  AVIS.... 

...He’s  now  in  business  for  himself... He  calls  Rent-A-Wreck.  For  business  or 
pleasure  by  the  day,  week  or  month,  rent  yesterday’s  cars  at  yesterday’s 
prices  and  save  a  whole  trunk  full  of  money. 

Call  Rent-A-Wreck.  We  take  a  lot  of  pride  in  our  cars. 

For  Rent-A-Wreck  information  nationwide 

CALL  TOLL  FREE  (800)  421-7253 

In  California  call  (213)  208-7713 

©  1982  Rent-A-Wreck 
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[]  AND  SAVE. 


A  BERLITZ®  LANGUAGE  COURSE 

handsome  briefcase 
for  only  $125 
if  you  pay  for  it 
BUT 

. .  .wouldn’t  your  company 
be  interested  in  having  you 
speak  a  second  language? 

These  days  a  second  language  can  help  you  help  your  company  and  so  help  you 
earn  more.  The  many  hispanic  nationals  now  in  our  work  force  respond  more 
readily  to  someone  who  speaks  their  language.  Also,  selling  today  is  interna¬ 
tional.  Whatever  language  it  would  pay  you  to  speak,  Berlitz  has  a  do-it-yourself 
course  in  a  handsome  briefcase  you  can  take  anywhere.  Contents — 90  minute 
introductory  tape,  40  lessons  on  five  60-minute  cassettes,  6  illustrated  word  and 
phrase  books,  rotary  verb  finder  to  help  you  find  verb  tenses  instantly.  If  not 
satisfied,  return  within  10  days  and  get  your  money  back.  Learn  from  the  leader! 


For  your  convenience  on 
credit  card  orders  dial  toll-free 

1-800.228-2028  ext.  35 

and  refer  to  Dept. 3097 
24  hours  a  day, 

7  days  a  week. 

Why  not  give  us  a  ring- 
right  now!  (our  expense) 

(Nebraska  residents 
dial  402-571-4900) 


Berlitz  Publications,  Inc.,  Dept. 3097 
3490  Lawson  Blvd.,  Oceanside,  NY  11572 
Send  Berlitz  Comprehensive  Cassette  Course(s)  checked.  $125 
each  in  briefcase  plus  $4  for  shipping  and  insured  delivery. 

□  French  □  German  □  Italian  □  Spanish 
86100  86101  86102  86103 

Enclosed  check _ money  order _ payable  to  Berlitz. 

Or  charge  my  AMEX _ Diners  Club _ VISA _ 

MasterCard  Interbank  ^ _ Exp.  Date _ 

Card  ^ - - - Exp.  Date _ 

Name _ 

Address _ 

City _ State _ Zip _ 

N.Y.  residents  add  sales  tax.  Allow  4  weeks  for  delivery. 


Frank  Connor  /  Lucasfilm,  Ltd. 


CRITICAL  PERCEPTIONS 


BY  RICK  BRIANT-DANDES 


A  few  of  the  nations’s  most  influential  critics  share  their  thoughts 
on  the  pleasures  and  pitfalls  of  a  mystique-laden  profession. 


How  many  times  have  you  read  a  nega¬ 
tive  movie,  television,  or  theatrical  review, 
only  to  later  see  the  production  yourself 
and  actually  enjoy  it?  How  often  do  you 
disagree  with  a  so-called  expert,  whose 
job  it  is  to  analyze  and  evaluate  a  work  of 
art?  If  you’re  like  most  people,  your  an¬ 
swer  to  that  question  probably  is;  a  lot. 

Well,  critics  aren’t  infallible  -  nor  do 
they  pretend  to  be.  Being  a  critic  Is  often 
unenviable  work,  for  while  the  job  re¬ 
quires  taste  and  judgment,  it  carries  with 
it  a  greater  probability  of  error  than  any 


other  artistic  activity  of  comparable  dis¬ 
tinction.  Most  critics  agree:  evaluating  a 
work  of  art  is  at  best  a  difficult,  thankless 
task.  Only  time  can  really  judge  the  value 
of  artistic  achievement,  and  even  then,  an 
aesthetic  judgment  cannot  be  conclusive 
in  the  same  way  as  a  scientific  hy¬ 
pothesis. 

Dr.  John  English,  author  of  Criticizing 
the  Critics,  estimates  that  there  are  about 
one  thousand  critics,  or  reviewers,  work¬ 
ing  In  America  alone.  Many  are  journalists 
who  cover  the  arts  on  a  dally  basis;  many 


often  have  very  little  to  say.  These  review¬ 
ers  must  meet  rigid  deadlines,  rely  on  in¬ 
stantaneous,  snap  judgments,  and  usu¬ 
ally  do  not  spend  a  great  deal  of  time  re¬ 
flecting  on  what  they  have  written. 

But  our  best  critics  -  James  Agee  and 
Brooks  Atkinson  in  bygone  years;  Pauline 
Kael  today  -  are  themselves  artists,  using 
the  object  of  the  review  as  the  starting 
point  from  which  they  write.  We  read  and 
enjoy  them  for  the  delights  their  prose 
provides;  as  artists,  we  admire  their  work 
as  we  would  a  play,  movie  or  book. 


Critic-proof:  This  summer’s  blockbuster,  Return  of  the  Jedi,  is  one  example  of  a  movie  impervious  to  negative  reviews. 
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Film  director  Paul  Schrader  (Ameri¬ 
can  Gigolo,  Cat  People)  once 
called  her  work  “the  finest  criticism  written 
by  any  American”;  William  Shawn,  editor 
of  The  New  Yorker,  writes  that  her  re¬ 
views  “reveal  what  (movies)  mean,  the 
many  ways  in  which  they  affect  our  lives 
and  how  shifts  in  society  affect  the 
movies.  As  an  analyst  of  the  art  form  that 
has  become  central  to  American  culture, 
she  is  peerless.” 

“She”  is  Pauline  Kael,  who  as  critic  for 
The  New  Yorker  and  author  of  nine  books 
on  film  (the  latest,  Taking  It  All  In,  to  be 
published  in  the  spring  of  1984,  by  Holt, 
Rinehart,  and  Winston),  may  be  Ameri¬ 
ca’s  most  influential  film  critic,  in  terms  of 
her  ability  to  “make  some  difference”  for 
a  small,  innovative,  or  foreign  film,  or  a 
movie  that  needs  help  in  order  for  people 
to  hear  about  it. 


Kael :  “Peerless”  in  the  field  of  film  criticism. 


“But  I  don’t  think  I  can  make  any  differ¬ 
ence  on  a  film  with  a  huge  advertising 
budget,”  says  Kael.  “I  mean,  the  voice  of 
the  critic  is  tiny  compared  to  the  voice  of 
a  $1 0-million  ad  campaign.” 

Actors  and  film  producers  who  rail 
against  the  influence  of  critics  are  gener¬ 
ally  talking  nonsense,  Kael  believes.  “It’s 
very  tough  to  persuade  people  to  go  to 
see  a  movie.  Even  people  who  read  me  In 
The  New  Yorker  and  say  that  they  enjoy 
my  reviews  often  don’t  go  to  the  movies 
that  I  like  most.”  Unfortunately,  there 
aren’t  many  movies  being  released  these 
days  that  Kael  can  enthusiastically  en¬ 
dorse.  She  sees  an  average  of  six  movies 
a  week,  but  thinks  very  few  this  year  have 
been  interesting.  “That’s  the  awful  thing,” 
says  Kael.  “You  see,  if  films  are  bad,  you 
keep  going  and  going,  hoping  to  find  one 
or  two  worth  writing  about.  Most  of  the 
ones  I  see,  well  ...  I  would  have  to  be¬ 
come  a  total  hack  to  turn  out  reviews  of 
them,  because  I’ve  seen  too  many  better 
movies  just  to  write  about  every  bum¬ 
mer.” 

The  New  Yorker  puts  no  pressure  on 
her  to  cover  particular  movies;  It’s  an  envi¬ 
able  position  for  a  critic  to  be  in,  Kael  ad¬ 
mits,  “but  I  wrote  a  lot  of  places  before  I 
found  a  magazine  where  that  kind  of  free¬ 
dom  was  possible.” 

Born  in  Petaluma,  California,  Kael 
studied  philosophy  at  Berkeley,  but  “my 
professors  assumed  I  wanted  to  be  a  writ¬ 
er  because  I  was  a  fast  and  easy  writer,” 
she  says.  A  prodigious  and  wonderfully 


detailed  essayist,  Kael  decided  to  give  the 
profession  a  try.  “I  wasn’t  thinking  of  writ¬ 
ing  about  films,  however.  At  first,  I  was  in¬ 
terested  in  the  theater.  But  I  got  very  little 
encouragement  -  this  was  the  early 
1940s  -  and  I  didn’t  have  much  luck  at 
getting  my  plays  produced,  except  on 
radio.” 

Her  career  as  a  film  critic  began  as  a 
fluke.  “I  was  overheard  arguing  with 
Robert  Duncan,  the  poet,  about  a  movie, 
and  a  friend  asked  me  to  write  a  review  of 
it  for  his  new  magazine.  City  Lights,”  she 
says.  “I’d  never  thought  about  movie  criti¬ 
cism,  but  it  amused  me  to  do  because  I 
had  always  been  interested  in  all  the 
arts.”  Kael  discovered,  much  to  her  sur¬ 
prise,  that  her  work  was  easily  published; 
editors,  she  recalls,  responded  well  to  her 
article  submissions. 

Kael  began  reviewing  films  for  KPFA,  a 
San  Francisco  radio  station,  and  assorted 
literary  journals  and  cultural  quarterly 
magazines  like  Partisan  Review  and 
Sight  and  Sound.  Her  pay  was  token. 
Says  she:  “I  didn’t  really  start  to  make  a 
living  as  a  film  critic  until  after  my  first 
book,  /  Lost  It  At  The  Movies,  came  out 
and  I  moved  to  New  York”  -  at  the  invita¬ 
tion  of  McCall’s  magazine,  for  whom  she 
served  as  critic.  That  professional  mar¬ 
riage  was  not  made  in  heaven  and  ended 
In  divorce.  “I  recall  a  point  of  considerable 
demoralization,”  says  Kael.  “I’d  been 
forced  out  of  my  job  at  a  few  other 
magazines  by  the  advertisers  because  I’d 
given  negative  reviews  to  pictures  with 
big  advertising  budgets,  and  it  was  easier 
to  drop  me  than  to  lose  the  accounts.” 
About  that  time,  in  1968,  she  was  asked 
to  join  The  New  Yorker  staff,  and  has 
been  with  the  magazine  ever  since. 

At  The  New  Yorker,  Kael  does  not  write 
with  an  idealized  reader  in  mind:  “If  you 
start  worrying  about  that,  I  think  it  be¬ 
comes  a  little  paralyzing.  I  just  don’t  think 
In  those  terms.  I  write,  hoping  that  other 
people  will  enjoy  it  or  be  interested  or  at 
least  they  will  read  it.” 

Although  Kael  would  have  you  believe 
her  impact  on  moviegoers  is  exagger¬ 
ated,  there  is  little  doubt  that  she  has  had 
great  influence  on  a  number  of  young, 
prominent  film  critics -disciples,  almost - 
who,  like  Kael,  often  analyze  how  movies 
affect  our  feelings. 

Continued 
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CRITICAL  PERCEPTIONS  Continued 


Just  as  Pauline  Kael  has  inspired 
other  writers,  NBC-TV’s  Gene 
Shalit  has  had  an  equally  strong  influence 
over  television  film  criticism.  Shalit,  who 
has  had  great  success  as  the  Today 
show’s  film  critic  for  12  years,  has 
spawned  a  generation  of  bushy-haired 
and  mustachioed  imitators. 

The  quickness  of  wit  that  makes 
Shalit’s  three-minute  reviews  so  clever, 
can,  in  the  hands  of  lesser-talented  indi¬ 
viduals,  make  a  review  superficial.  Too 
much  of  what  passes  as  broadcast  criti¬ 
cism  is  about  as  memorable  as  a  fast- 
food  hamburger,  laced  with  quotable  one- 
liners  to  disguise  a  lack  of  substance. 
Shalit  Is  quotable,  but  he  also  has  some¬ 


thing  to  say.  That’s  what  makes  him  differ¬ 
ent  from  his  imitators. 

His  most  impressive  feature  is  a  color¬ 
ful,  staccato  delivery.  Shalit  shares  his 
feelings  about  a  movie  as  naturally  as  if 
you  were  two  friends  sitting  at  a  bar  hav¬ 
ing  a  drink.  One  Hollywood  producer  has 
been  quoted  as  saying,  “Shalit  is  so 
naturally  funny  that  even  when  he’s  being 
critical,  he  isn’t  obnoxious.’’  He  selects 
the  nuances  of  a  film  most  fans  don’t  see 
and  conveys  his  ideas  In  an  understanda¬ 
ble  patter,  with  punchy,  simple  sen¬ 
tences. 

Shalit  speaks  like  he  writes,  which  is 
how  he  originally  got  the  job.  “In  1 968,’’  he 
says,  “I  was  writing  a  column  for  the 
Ladies  Home  Journal  called  ‘What’s  Hap¬ 


pening,’  and  was  the  film  critic  for  Look, 
when  I  was  contacted  by  an  NBC  presi¬ 
dent  who  was  looking  for  a  movie  critic  for 
television.’’  But  when  Shalit  reported  for 
his  audition,  NBC  took  one  look  at  him 
and  put  him  on  radio.  “They  couldn’t  allow 
anyone  who  looked  like  me  on  television,’’ 
recalls  Shalit  with  some  amusement. 
After  a  year  on  NBC-radio’s  Monitor,  the 
brass  decided  they  liked  Shalit’s  style,  “so 
they  tried  me  on  television  and  it  worked. 
The  reaction  was  good.” 


Like  Kael,  Shalit  is 
one  of  the  few  critics 
whose  good  reviews  can 
affect  box  office  receipts. 


About  his  work  schedule,  Shalit  says,  “I 
see  150  movies  a  year  -  which  I  love 
doing  -  and  I  review  everything  I  see.” 
Shalit  has  a  remarkably  free  hand  to  re¬ 
view  and  say  what  he  wants  on  The  Cri¬ 
tic’s  Corner.  “Nobody  at  NBC  has  ever 
asked  to  look  at  a  script  before  I  go  on  the 
air.  There  is  no  prior  censorship  -  and  not 
only  that,  but  NBC  has  never  second- 
guessed  me  afterward.” 

Like  Kael,  Shalit  is  known  as  one  of  the 
few  critics  whose  good  reviews  can  affect 
box-office  receipts;  also  like  Kael,  he  is 
loath  to  consider  his  influence.  “I  just  tell 
the  audience  what  I  think  of  a  movie,”  he 
says.  “My  impression  of  it.  Sometimes  it’s 
amusing  and  sometimes  I  hope  it’s  mov¬ 
ing.  But  I  never  think  of  influencing  people 
when  I  write  a  script.  I  wouldn’t  want  that 
responsibility.” 

If  Shalit  is  the  leading  individual 
spokesman  of  what  critic’s  critic 
John  English  calls  the  “thumbs  up- 
thumbs  down”  school,  the  Public  Broad¬ 
casting  System’s  Sneak  Previews  has  re¬ 
fined  the  technique  Into  a  very  successful 
weekly  half-hour  program. 

Billed  as  “A  Consumer’s  Guide  to  the 
Movies,”  the  highly-rated  Sneak  Pre¬ 
views,  now  entering  Its  sixth  season,  fea¬ 
tures  advance  screenings  of  film  clips 
from  major  motion  pictures,  plus  com¬ 
ments  and  critiques  from  co-hosts  Jeffrey 
Lyons  and  Neil  Gabler.  The  format  in¬ 
volves  each  critic  discussing  his  reactions 
to,  and  thoughts  on,  current  movies.  A 

Continued 
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This  FLIGHT  IS  EXACTLY 
UKE  YOUR  NEXT  PRESENTATION. 

The  IMPORTANT  mRT  IS 
THE  LANDING. 


^FREE.  Executive  Presentation  Systems  Brochure.  ^ 

Please  put  my  EPS  brochure  in  the  mail  today. Tell  me 
more  about  cost-efficient  visuals  that  put  persuasive 
power  in  my  presentations. 


Name 


Title 


Firm 


Executive  Presentation 
Systems  Corporation" 


AN  INTELLIGENT  SYSTEMS  COMPANY 

5854A  Peachtree  Corners  East,  Norcross.  GA  30092  Dept.  202 


When  this  plane  lands, 
you’re  going  to  be  ex¬ 
actly  where  the  pilot 
intended  you  to  be. 

He’s  a  pro.  He  knows 
what  it  takes  to  get  you 
from  where  you  got  on, 
to  where  you  need  to  be. 

Your  next  presenta¬ 
tion— and  every  presen¬ 
tation  you  make— must 
have  that  same  quality. 

You  must  skillfully  take  people, 
point  by  point,  all  the  way  to 
decision. 

That’s  crucial.  You  must  be 
impressive.  You  must  be  per¬ 
ceived  as  a  highly  competent, 
well-prepared  professional. 
And,  most  important,  your 
presentation  must  contain  the 


persuasion  tools  needed  to 
communicate  clearly  and  bring 
that  meeting  to  consensus. 

The  Executive  Presentation 
System™  can  give  you  that 
persuasion  power.  EPS  is  a 
computerized,  desktop  system 
that  gives  you  total  control  and 
confidentiality.  Remarkably 


easy  to  operate,  EPS 
quickly  and  economi¬ 
cally  produces  high- 
quality  overhead  trans¬ 
parencies,  35mm  slides, 
and  hardcopy  prints. 
They  can  give  your  pre¬ 
sentation  the  impact  and 
instant  communication 
of  visual  data.  In  color. 

And  that’s  the  secret 
of  a  successful  presen¬ 
tation— the  effective  use  of 
color  graphics  to  communicate 
your  information. To  sell  your 
ideas.  To  get  results.  With  The 
Executive  Presentation  Sys¬ 
tem,  you  will  be  able  to  move 
people.  Quickly.  Clearly.  Intel¬ 
lectually  and  emotionally. 

To  where  you  want  them  to  be. 


WTTW  /  Chicago 


CRITICAL  PERCEPTIONS  Continued 


Lyons  and  Gabler:  PBS’s  Consumer’s  Guide  to  the  Movies. 


dialogue,  called  the  crosstalk  segment, 
ensues,  summarizing  the  strengths  and 
weaknesses  of  each  film.  During  this 
exchange,  Gabler  and  Lyons  will  make 
recommendations  to  either  “see  a  partic¬ 
ular  movie,”  or  “don’t  bother.” 

Gabler  and  Lyons,  two  young  critics, 
come  to  the  show  from  vastly  different 
backgrounds.  Gabler  is  a  writer  (Monthly 
Detroit)  and  film  historian,  who  has  taught 
film  at  the  University  of  Michigan.  He  does 
not  see  himself  as  an  entertainer.  “The 
clips  are  entertaining,”  he  says,  “but  I  am 
a  critic,  and  my  job  on  Sneak  Previews  Is 
to  inform  viewers  what  I  think  they  should 
or  should  not  see,  and  give,  I  hope.  Intelli¬ 
gent  reasons  why.”  Gabler  believes  the 
ultimate  function  of  criticism  is  analyzing 
a  movie  and  sensitizing  an  audience.  “I 
consider  myself  successful  if  I’ve  created 
for  the  audience  some  feel  of  what  the 
movie  is  like,  what  it  is  about,  and  how 
successfully  the  idea  is  carried  out. 
Whether  I  like  a  movie  or  not  is  ultimately 
Irrelevant;  the  reason  I  like  something  Is 
Important,  and  gives  our  viewers  a  basis 


upon  which  to  make  up  their  own  minds. 
A  consumer’s  guide  isn’t  saying  go  see  it, 
it’s  good;  it  says,  this  is  the  way  this  movie 
operates,  now  you  make  the  decision.” 


“You  can  knock  something 
without  being  cruei,” 
says  Jeffrey  Lyons. 


Gabler  is  a  meticulous  worker  who 
writes  his  clip  introductions  in  longhand. 
The  ebullient  Lyons  does  his  criticizing  off 
the  top  of  his  head. 

Besides  his  work  on  Sneak  Previews, 
Lyons  is  host  of  the  nationally  syndicated 
Lyons  Den  on  CBS  radio;  he  is  also  the 
film  and  theater  critic  for  WCBS-radio  in 
New  York,  WPIX-TV/New  York,  WMAR- 
TV/Baltimore,  and  Independent  Network 
News.  Lyons  comes  from  a  show  busi¬ 


ness  family.  The  son  of  legendary  Broad¬ 
way  columnist  Leonard  Lyons,  Jeffrey 
“grew  up  with  actors  and  went  to  acting 
school.  That’s  how  I  was  brought  up.” 

Lyons,  who  reviews  movies  and  thea¬ 
ter,  is  busy  every  night  of  the  week.  As  an 
overnight  reviewer,  he  recognizes  that  his 
deadlines  preclude  anything  but  a  quick 
judgment.  “I  get  out  of  the  theater  at  9:20 
and  I  have  to  have  my  clip  cut  and  TV 
script  written  by  10:10.  Then,  on  my  way 
home  I’ll  stop  at  WCBS  and  do  my  radio 
review.”  Asked  to  describe  his  frenetic 
style,  Lyons  says,  “It’s  newsy;  journalis¬ 
tic,  I  suppose.  I’m  trained  to  get  it  right, 
fast,  and  accurate.  But  I  can  be  just  as 
careful  writing  fast  as  someone  who  is 
slower.” 

The  power  of  the  New  York  theater  cri¬ 
tics  has  been  well-documented.  Unlike 
film  critics,  who  have  relatively  little  influ¬ 
ence  on  the  box  office  (Return  of  the  Jedi, 
he  correctly  points  out,  is  critic-proof:  no 
matter  what  the  critics  say  about  the  film, 
people  will  see  It),  Lyons  knows  that  a  un¬ 
animous  panning  of  a  theatrical  show  will 
close  it  in  one  night.  “So  that  is  a  tremen¬ 
dous  responsibility  we  have,”  he  says. 

Does  Lyons’  background  and  his  as¬ 
sociation  with  the  movie  Industry  influ¬ 
ence  him  as  a  critic?  “I  can  still  detach  my¬ 
self  professionally,”  he  says.  “Knowing 
actors  doesn’t  hinder  me,  but  I  do  re¬ 
member  being  told  by  Ruth  Gordon  the 
night  before  I  began  work  as  a  critic  (in 
1971)  to  think  twice  before  I  dump  on 
someone.  You  can  knock  something  with¬ 
out  being  cruel.” 

One  of  the  growing  new  fields  of  criti¬ 
cism  is  television  reviewing,  which 
until  recently  has  been  confined  to  sum¬ 
mary  reviews,  gossip,  and  star  interviews. 
Syndicated  television  columnist  Gary 
Deeb  (formerly  with  the  Chicago  Sun 
Times)  is  different:  his  work  is  ofttimes 
polemic  because  he  considers  his  subject 
seriously.  “I  was  in  that  vanguard  of 
young  people  who  were  just  coming  to 
flower  in  the  late  Sixties,”  he  explains. 
“And  I  think  we  took  it  more  seriously  be¬ 
cause  we  grew  up  with  television.  It  was 
a  major  part  of  our  lives,  and  of  course,  it 
developed  as  we  developed.”  Deeb,  who 
watches  up  to  80  hours  of  television  a 
week,  believes  it  is  Important  for  televi¬ 
sion  critics  to  go  behind  the  scenes,  and 
find  out  why  we  see  what  we  see,  whether 
It’s  a  big  newscast  or  a  weekly  situation 

Continued 
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FORASUTTLE 


Just  by  being  a  Delta  Frequent  Flyer* 


If  you're  a  Delta  Frequent  Flyer,  you’re  automatically 
eligible  for  this  great  offer  from  Delta!  You  can 
reserve  a  confirmed  First  Class  seat  anywhere  on 
Delta’s  domestic  route  system  for  as  little  as  $10 
more  than  the  regular  full  Day  Coach  fare.  If  you’re 
not  now  a  member  of  the  Delta  Frequent  Flyer 
program,  simply  fill  in  the  application  and  submit 
it  to  Delta  anytime  before  you  board  your  flight. 
When  you  make  your  reservation,  request  the  special 
Frequent  Flyer  Fare.  You’ll  get  a  confirmed  First 
Class  seat  and  pay  only  the  regular  full  Day  Coach 
fare  plus  the  nominal  additional  charge  appropriate 
to  the  fare  for  the  flight  you’ve  booked. 


If  the  regular  full 
one-way  Day  Coach 
fare  Is: 

Up  to  $138 
$139  to  $297 
$298  and  over 


You  pay  only  this 
additional  amount 
to  fly  First  Class: 

$10  one-way 
$20  one-way 
$30  one-way 


$ince  Delta’s  Frequent  Flyer  Fare  gives  you  a  con¬ 
firmed  First  Class  seat,  you’ll  want  to  make  your 
reservation  early  to  be  sure  you  get  your  choice 
of  flights.  This  offer  applies  between  all  Delta  cities  in 
the  continental  U.$.A.  and  $an  Juan.  If  you’re 
already  enrolled  as  a  Delta  Frequent  Flyer, 
you  do  not  need  to  submit  another  appli¬ 
cation. 


Earn  credit  toward  exciting  Delta  Frequent 
Flyer  travel  bonuses! 

As  a  member  of  the  Delta  program,  you’ll  not  only  be 
able  to  take  advantage  of  our  First  Class  offer,  but 
you’ll  also  be  a  member  of  the  best  frequent  flyer 
program  offered  by  any  airline  anywhere.  You  can 
start  building  flight  credits  right  away  toward 
free  and  discounted  travel  on  Delta  or  for  member¬ 
ship  in  Delta’s  Crown  Room  Club. 

Frequent  Flyers  earn  free  flight  credits  easier 
on  Delta. 

When  you  fly  Delta  First  Class,  you  earn  double 
Frequent  Flyer  credits.  And  even  in  Coach,  you  get 
double  credits  to  selected  cities.  You  can  also  get 
double  credits  on  Delta  trips  that  include  any  of  35 
regional  airlines— one  credit  for  Delta  and  one  for  the 
other  airline’s  connection.  Car  rental  companies 
like  Avis  and  Alamo  give  you  Delta  credits,  too. 

You  can  even  earn  Delta  credits  sleeping!  Just  stay 
at  a  Marriott  Hotel,  and  you’re  one  step  closer  to 
your  free  flights. 

Thanks  for  flying  Delta! 

We  hope  you’ll  enjoy  the  special  service  and  high¬ 
flying  luxury  of  Delta’s  First  Class,  as  well  as  all  the 
other  benefits  of  Frequent  Flyer  membership.  For 
full  details  on  Delta’s  First  Class  Frequent  Flyer  Fare, 
call  your  Travel  Agent,  or  call  Delta  toll-free  at 


1-800-323-2323. 


DELTA  FREQUENT  FLYER 


(Please  print  or  type— each  individual  must  enroll  separately) 


Mr. 

Name  Ms.  _ 

(first)  (Ml.)  (Last) 

Mailing  Address  _ 

(Number)  (Street)  (Suite  #) 


(City)  (State)  (Zip) 

Company _ 

Business  Phone _ Home  Phone _ 


Mail  this  application  tO; 

Delta  Frequent  Flyer  Program 
Delta  Air  Lines,  Inc.,  Department  #740 
Hartsfield  Atlanta  International  Airport 
Atlanta,  Georgia  30320 


TEMPORARY  IDENTIFICATION  CARD 


DCLTR. 


Retain  this  portion  for  your  use. 


(Area) 


(Number) 


(Area) 


(Number) 


SILVER 

$50  AN  OUNCE 


GOLD  $875 

IT  HAPPENED  IN  1980.  .  . 
IT  CAN  HAPPEN  AGAIN. 

Call  and  Find  Out  WHY! 

P.M.A.  OFFERS 
THE  SAFEST  PROGRAM 

la'  SAFETY 
^  SECURITY 
FINANCING 
^  INSURANCE 
DELIVERY 

CALL  NOW: 

1  -800-327-981 1 

IN  FLORIDA:  1-800-432-6400 


BANK 


PRECIOUS  METALS  ACQUISITIONS  JNC. 

700  W  Hillsboro  Blvd/ Deerfield  Beach,  FL  33441 
(305)  428-8555 

Send  ForFREE  Brochure! 


November  1,2&3,1983 

Washington,  D.C. 
Convention  Center 

Call  800-343-6944  Toll-Free 

(In  Massachusetts;  617-358-5356  Collert.) 

n>.0.  Box  N,  Way  land,  MA  01778 

"  Name _ 

'  Title _ 

"  Organization _ 

_  Address _ 

I  City _ State _ 

^ip _ Phone(  ) _ 


CRITICAL  PERCEPTIONS  Continued 


Deeb:  Turning  the  tables  on  television. 


comedy.  “The  reasons  the  power  brokers 
put  a  particular  show  on  the  air  are  fre¬ 
quently  a  lot  more  interesting  and  are  al¬ 
most  always  more  important  than  the  pro¬ 
gram  itself,  and  whether  it’s  good  or  bad,” 
he  says. 

Deeb’s  most  memorable  columns  have 
been  investigative  pieces.  In  1 977,  he  ex¬ 
posed  a  boxing  scandal  on  ABC-TV; 
Deeb  wrote  about  possible  corruption  and 
fraud  involved  in  the  selection  of  fighters 
scheduled  to  compete  in  the  U.S.  Boxing 
Championship.  “I  was  the  first  one  to  blow 
the  whistle,”  he  says  proudly.  “Roone  Ar- 
ledge  (president,  ABC  Sports)  threatened 
to  sue  me,  but  after  conducting  his  own  in¬ 
vestigation,  he  canceled  the  tourna¬ 
ment.”  By  the  summer  of  1977,  F.B.I.  and 
Congressional  investigations  were  un¬ 
derway.  “It  was  a  wonderful  story  with  a 
lot  of  appeal  and  it  had  an  impact  -  it  got 
the  show  off  the  air  and  put  a  lot  of  heat 
on  promoter  Don  King  and  ABC  them¬ 
selves,  who  produced  and  telecast  the 
fights.” 

Deeb’s  first  newspaper  job  was  as  a 
general  assignment  reporter.  Perhaps 
because  of  that  “my  columns  serve  as  a 
sort  of  public  watchdog  in  addition  to  my 
functions  as  a  reporter,  commentator  and 
entertainer,”  he  says.  “I  think  audiences 
oughtto  be  challenged.” 

This  fall,  Deeb  is  scheduled  to  enter  the 
medium  he  has  criticized  for  13  years, 
with  a  syndicated  program  tentatively  ti¬ 
tled  On  Television.  “I  think  the  accent  of 
the  show  -  a  magazine  about  television  - 
will  be  on  entertainment  and  interesting 
features,”  he  explains,  “as  opposed  to  my 


newspaper  column  which  has  been  half 
entertaining  and  half  harsh  criticism.  I 
want  this  program  to  cover  television  in 
every  bit  as  electrifying  a  manner  as  60 
Minutes  covers  the  world.” 


A  quality  essential 
for  aspiring  critics: 
a  sense  of 

passionate  disinterest. 


Deeb  is  blessed  with  a  quality  that  is  de 
rigueur  for  aspiring  critics  -  a  sense  of 
passionate  disinterest.  John  English  be¬ 
lieves  this  is  important:  “Critics  ought  not 
to  be  concerned  with  the  impact  they 
have,  at  least  not  in  the  sense  of  how  they 
affect  audiences.”  That  seems  to  be  an 
opinion  shared  by  America’s  best. 

Most  critics  have  no  axes  to  grind  and 
would  like  nothing  better  than  to  see  a 
good  movie,  television  program,  or  play. 
Critic  Neil  Gabler  sums  up  this  attitude, 
saying,  “If  you  think  any  critic  wants  to  sit 
in  a  theater  and  watch  a  bad  film  or  that 
we  get  some  sadistic  pleasure  from  taking 
out  a  knife  and  carving  up  someone’s 
work,  then  you  have  no  idea  what  it’s  like 
being  a  critic.  I  get  enjoyment  out  of  being 
effusive  about  a  movie;  that  is  the  plea¬ 
sure  of  criticism,  not  knocking  some¬ 
body’s  work.  No  critic  I  know  enjoys  doing 
that.”  Q 
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Tillies  like  this  call  for 
ultra-tough  lugg^  of  Cordura*. 


It  stands  up  to  the  rigors 
of  travel  without  losing 
its  good  looks. 

You  get  there  with  style  and 
aplomb  when  you  travel  with  lug¬ 
gage  made  of  Du  Pont  CORDGRA* 
nylon.  It  stays  serviceable  and 
good-looking,  no  matter  what  tor¬ 
tures  it  has  to  take.  Here  are  some 
good  reasons  why. 

Tests  show  CORDGRA  resists 
abrasion  3  times  better  than  stan¬ 


dard  nylon,  2  times  better  than 
ballistic  nylon,  and  V/2  to  3  times 
better  than  vinyl.  And  it  resists 
punctures  and  tears  5  times  better 
than  standard  nylon,  3  times  better 
than  vinyl,  and  2  times  better  than 
leather. 

Lightweight  luggage  made  of 
CORDGRA  comes  in  a  wide  variety 
of  colors  and  styles- plain  weaves, 
fancy  weaves,  and  tweeds.  It  won’t 
rot  or  mildew.  And  it’s  easy  to  clean 
and  quick  to  dry. 


Luggage  made  of  CORDGRA 
stands  up  to  the  rigors  of  travel  like 
nothing  else.  Ask  for  it  at  leading 
department  stores  and  luggage 
shops. 

*Du  Font’s  registered  trademark  for  its  high-tenacity 
air-textured  nylon  fiber.  DuPont  makes  the  fiber,  not 
fabric  or  bags. 


REG  US  PAraxM  ofe 


CROSSWORD  PUZZLE  by  A.  R.  Pimental 


:able  Cores 


•J0G«W0RK«PLAY*C00K« 

•TEN  N  IS*  GARDEN*  GOLF*  H  EADACH  ES* 

Machine  washable,  frozen 
headbands  and  wristbands. 


Put  terrycloth  bands  in 
freezer,  take  out  when 
frozen.  Permanently 
refreezable. 

Cold,  applied  to  “Cooling  Zones”  (head, 
wrist)  can  slow  body  metabolism,  lowering 
need  for  oxygen,  helping  you  stay  cool,  less 

tired.  Enclose  $2.00  for  postage  and  handling 

Please  Rush:  (  )  Headbands  @  $6.95 

(  )  Wristbands  @$6.95  (pr.) 

(  )  Sets -(H&W)@  $10.95 

Name  _ 

Address  _ 


□  Check 
□  C.C.#  _ 


□  Money  Order 
.  Exp._ 


Mail  To;  AMERICAN  LEISURE  PRODUCTS 

P.O.  Box  2438,  Covington,  LA  70434 
(504)  893-5392 

_ Dealer  Inquiries  Welcome. 


Modular  Displays 

Economical,  Colorful, 

Easy  Assembly  &  Transporting, 
Expandable 


^  Clip  coupon,  or  call  Kelly: 

Outside  N.  Carolina. 

incl.  Alaska,  Hawaii,  &  P.R.  N.  Carolina  only 

800-334-0690  800-672-0438 

GilPO  GOGHGUniCGblOnG 

THE  MODULAR  DISPLAY  PEOPLE 
1206  N.  23rd  St.,  Wilmington.  N.C.  28402 
Under  GSA  Contract 

I  DEL^Sa' 

NAME _ 

TITLE  _ 


COMPANY. 

ADDRESS- 

CITY _ 

ZIP _ 


Across 

1  Need,  want 
5  Heliacal  - 

1 0  Movement  in  art  based  on 
deliberate  negation  of  tradi¬ 
tional  artistic  values 

14  Image,  idol 

15  Rent 

16  - the  Red 

1 7  Member  of  the  hawk  family 

18  Crystal  form  whose  faces 
are  parallel  to  an  axis 

19  Father 

20  Ford  s  folly 

22  Is  fully  aware  of 
24  Lean  to  one  side,  tilt 

27  Stylishly  or  jauntily  trim 

28  Captive 

32  River  that  flows  into  the 
Missouri ; 

36  Relieve,  disencumber 

37  Halves  of  a  golf  course 

39  Regenerate 

40  Sole 

42  Sacred  song  or  poem 

44  Fury 

45  Trapshooting 
47  Act 

49  A  bundle  of  undressed  hides 
of  small  animals 

50  Attempts 


52  Wettest 
54  State  of  agitation 

56  Fleshy  pome  fruit 

57  Buckle,  staple 
61  Satan 

65  - Marlene,  of  WWII 

66  Dwarf,  pygmy 

69  Back  of  the  neck 

70  One  of  the  Great  Lakes 

71  Water  lily 

72  Slanted  type,  abbr. 

73  Depreciation,  abbr. 

74  Disintegrate,  wear  away 

75  Place  of  confinement 
Down 

1  Counterpart,  equal 

2  Sour 

3  Army  beds 

4  Genuflects 

5  Socialist  Labor  Party,  abbr, 

6  Over,  poetic 

7  Den 

8  Property,  resource 

9  Comraeat 

10  Originator,  creator 

1 1  State  in  S.W.  U.S.,  abbr. 

12  Dismal,  oppressive 

13  Highest  four-of-a-kind 
in  poker 

21  King  of  beasts 
23  Prevaricator 


25  Impertinent  person 

26  Rigid,  tauj 

28  The  ordinary  language  of 
man  in  speaking  or  writing 

29  Enclosurg^  for  roller-skating 

30  Rests 

31  Countersinks 

33  Reptile 

34  Sponsorship,  protection 

35  Cleaned  with  a  broom 
38  Sailboat 

41  Frothier,  more  immature 
43  Property  loan,  abbr. 

46  Prong,  var. 

48  Mild  oath 
51  Unmarried 
53  Pacific 

55  Highest  adult  male  singing 
voice 

57  Escaped,  ran 

58  River  in  England 

59  Slide 

60  Section  of  a  newspaper 
devoted  to  rotogravure 
pictures 

62  Companion 

63  Semiprecious  jewel 

64  Woman  s  name 

67  Soft  wet  earth 

68  Compass  point 

SOLUTION  ON  PAGE  108 
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MIND 

MATTERS 

by  Patrick  Perry 


FOOTBALL GREATS 

America’s  love  affair  with  football  has  been  long  and  lasting.  Do  you  know 
the  NFL’s  leading  passers  for  the  years  listed  below?  Place  your  answer  in 
the  proper  blank. 


1.1945 

- Earl  Morrall,  Baltimore 

2.1967 

— ^en  Anderson,  Cincinnati 

3.1957 

- Rudy  Bukich,  Chicago 

4.1965 

- Norm  Van  Brocklin,  L.A. 

5.1950 

- Sammy  Baugh,  Washington 

6.1973 

- Bart  Starr,  Green  Bay 

7.1955 

- Tom  O’Connell,  Cleveland 

8.1960 

- Charley  Conerly,  New  York 

9.1962 

- Roger  Staubach,  Dallas 

10.1959 

- Sonny  Jurgensen,  Washington 

11.1968 

- Otto  Graham,  Cleveland 

12.1975 

- Milt  Plum,  Cleveland 

CHAMPAGNE,  PLEASE! 

A  glass  of  the  bubbly  is  traditionally  a  signature  of  celebration.  But  maybe 
you  want  more  than  a  glass.  If  you  do,  you  might  want  to  use  one  of  the  names 
listed  below.  Can  you  match  the  quantity  with  its  proper  name? 


Size 

Name 

1 .  Half-pint 

- Rehoboam 

2. 1/8  gallon 

- Magnum 

3. 1/4  gallon 

- Nebuchadnezzar 

4.  2  quarts 

- Balthazar 

5.  4  quarts 

- Split 

6.  6  quarts 

- Methuselah 

7.  8  quarts 

- Salmanasar 

8. 12  quarts 

- Quart 

9. 16  quarts 

- Pint 

10. 20  quarts 

- Jeroboam 

BINARY  BAFFLER 

The  decimal  system  is  our  everyday  language  of  exchange.  The  digits  0 
to  9  are  used  in  combination  to  show  groups.  For  example,  19  is  really  one 
ten  and  nine  ones.  If  you  move  into  the  binary  system,  you  only  have  two 
digits,  0  and  1 .  Can  you  figure  out  what  the  following  numbers  are?  Here’s 
an  example:  10  =  2. 

11011  = 

10001  = 

11111  = 


LETTERS  FOR 
LITTLE  PEOPLE 
FROM 

Uncle  Toby 


The  perfect  gift  for 
children  aged  3  to  8 

12  letters  from  a  lovable  old 
codger.  Cost  ten  dollars.  Give 
name  and  age  of  child,  ad¬ 
dress,  parent’s  name. 

Payable  to:  Uncle  Toby 
Mail  to:  Box  163s 
Lake  Bluff,  IL 60044 


Coming  Next  Month  in 


•  TRAINING  THE  GREAT 
CHEFS  OF  AMERICA 

•  GOLF  COURSES  IN  TRANSITION 

•  COMPUTERS  &  CLASSROOMS 

•  BIG,  BEAUTIFUL  BOATS 

•  BEGINNER’S  SKIING 


And  Much  More . .  . 

Only  in  your  seatpocket  aboard 
DELTA! 
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DELTA  SKY 

reader  service 


The  advertisers  listed  below  have  indicated  that  they  will 
send  you  additional  information  on  their  products  and  ser¬ 
vices  advertised  m  this  issue,  at  no  cost  or  obligation  to 
you.  Just  fill  out  one  of  the  adjoining  postage-paid  cards 
by  circling  numbers  on  the  card  corresponding  to  the  num¬ 
bers  beside  the  names  of  the  advertisers  that  interest  you. 
We  would  also  appreciate  your  completing  the  other  infor¬ 
mation  which  helps  us  determine  our  demographics.  Drop 
your  completed  card  into  any  mail  box  (outside  the  U.  S 
please  add  appropriate  postage).  Although  the  advertis¬ 
ers  have  assured  us  that  they  will  respond  to  each  re¬ 
quest.  the  magazine  is  not  responsible  for  any  failure  to 
do  so. 

All  inquiries  expire  October  31 , 1 983 

11.  THE  HERTZ  CORPORATION:  Send  for  infor¬ 
mation  about  Hertz  s  Commercial  Account  -  Corpo¬ 
rate  Rate  Programs. 

12.  KROY  INC.:  Information  on  Kroylt*  Lettering 
Systems  for  quality  lettering  that  gets  you  read.  And 
remembered.  Free  sample  and  brochure. 

13.  MERCEDES-BENZ:  Offers  "Guide  to  Euro¬ 
pean  Delivery"  booklet  at  no  cost.  Discover  money¬ 
saving  facts  about  the  European  delivery  of  a  Mer¬ 
cedes-Benz  automobile. 

14.  METROPOLITAN  TRANSPORTATION  AU¬ 
THORITY:  Brochure  de.scribes  the  JFK  Express  - 
“The  Train  To  The  Plane."  the  fast,  easy  and  eco¬ 
nomical  way  to  travel  between  JFK  Airport  and  New 
York  City. 

15.  NATIONAL  CAR  RENTAL:  Send  for  brochure 
on  "Value  Plus"  used  cars  and  24-month  24.000- 
mile  limited  warranty. 

16.  RENT-A-WRECK:  Now  nationwide.  Rent  a 
used  car,  truck  or  van  and  save.  For  business  or 
pleasure  by  the  day.  week  or  month.  Send  for  a  free 
brochure  and  directory. 

17.  TRAVELODGE:  Preferred  Traveler  member¬ 
ship  application  for  special  rates  at  TraveLodge 
throughout  North  America. 

18.  THE  XEROX  CORPORATION:  For  more  infor¬ 
mation  on  Marathon  Copiers  circle  number  1 8. 

19.  HOLIDAY  INN  SPORTS  HOTEL  DIRECTORY: 
Holiday  Inn  hotels  featuring  tennis,  golf,  running 
courses  and  Holidome  Indoor  Recreation  Centers. 

41.  AMERICAN  INTERNATIONAL  RENT-A-CAR: 
Our  Corporate  Account  Program  can  save  you  up 
to  50%  of  your  car-rental  cost.  Send  for  corporate 
account  brochure. 

42.  SIGN  OF  THE  DOVE:  "One  of  the  prettiest  din¬ 
ing  settings  in  the  world  .  .  .  Cue  Magazine.  Send 
for  corporate  account  application. 

43.  EXPO  COMMUNICATIONS:  Manufacturer  of 
American-made  modular  displays,  ready-to-go  kits 
and  components.  Ideal  for  trade  shows,  conven¬ 
tions,  sales  meetings.  Brochure. 

44.  SHERATON  GRAND  HOTEL  AT  D/FW  AIR¬ 
PORT:  Minutes  to  Las  Colinas.  Daphne's  Restau¬ 
rant/Lounge.  Pool.  Tennis,  racquetball.  spa.  gym. 
Airport  transportation. 

45.  SHERATON  RIVER  HOUSE:  Near  Miami  Inter¬ 
national  Airport  and  home  of  Daphne  s  Restaurant 
&  Lounge,  where  the  world  gets  together  for  lunch, 
dinner,  entertainment  and  those  delightful  Daphne 
Girls. 

46.  DIMENSIONS  UNLIMITED:  Send  for  your 
catalog  of  Business  T raveler  Products. 

47.  QUALITY  INNS:  For  more  information  on  over 
350  Quality  Inns  in  the  U.  S.,  Canada  and  Mexico, 
send  for  our  T ravel  &  Vacation  Directory. 

48.  WILD  DUNES  BEACH  &  RACQUET  CLUB: 
On  Isle  of  Palms  near  Charleston.  Golf.  Tennis. 
Marina.  2V2-mile  beach.  Luxury  accommodations. 

49.  SEA  WORLD:  Look,  touch,  experience  won¬ 
ders  of  the  sea  in  the  world's  largest  oceanarium. 
Daily  ski  show,  Sky  Tower,  pearl  divers.  Open  daily. 

50.  BEN  FRANKLIN  STORES:  Variety-Crafts  look¬ 
ing  for  folks  who  want  their  own  business.  Programs 
that  help  every  step  of  the  way.  Brochure. 


51.  SHERATON  AT  ST.  JOHN’S  PLACE: 

Jacksonville.  Florida's  newest  hotel;  the  hub  of  a 
1 6-acre  riverfront  complex  adjacent  to  major  offices 
and  downtown:  largest  meeting  facility  in  Jackson¬ 
ville.  Send  for  information. 

52.  SKYLINE  DISPLAYS:  Offers  a  full  line  of  porta¬ 
ble  displays  in  addition  to  a  custom  graphics  service 
with  offices  throughout  the  U.S. 

53.  RADISSON  HOTELS:  A  unique  collection  of  25 
hotels  throughout  the  U.  S.  Send  for  booklet  de¬ 
scribing  each  hotel,  plaza,  inn  and  resort. 

54.  WATKINS  MFR./HOT  SPRING  SPA:  The  finest 
spa  available  today.  Circle  54  and  receive  a  color 
brochure  and  dealer  listing. 

55.  LOGAN  AIRPORT  HILTON:  Boston's  most 
convenient,  economical  hotel  and  conference  cen¬ 
ter;  free  parking,  airport  shuttle.  Brochure  and  pack¬ 
age  plan  information. 

56.  LETTERS  FOR  LITTLE  PEOPLE:  For  further 
information  about  letters  to  children  from  lovable 
Uncle  Toby  and  a  free  sample,  circle  56. 

57.  BOCA  POINTE:  The  Boca  area  s  newest.  Excit¬ 
ing  country  club,  championship  golf  course.  Swim 
and  Racquet  Club  and  more. 

58.  RIDGEMERE:  An  Atlanta  township  of  traditional 
elegance.  Traditional  homes  on  contemporary¬ 
sized  lots.  Priced  from  S1 65.000. 

59.  THE  EXECUTIVE  PRESENTATION  SYSTEM: 
Free  brochure.  Desktop  system  produces  color 
graphic  transparencies,  slides,  hardcopies  to  give 
your  presentation  persuasive  power. 

60.  DOCKTOR  PET  CENTER:  "Where  pleasure  is 
business. "  A  business  of  your  own.  For  franchise  in¬ 
formation.  contact  Clyde  H.  Treffeisen. 

61.  FEDERAL  OFFICE  AUTOMATION  CONFER¬ 
ENCE:  Information  on  the  National  Conference  Ex¬ 
position  in  Washington  for  Federal  Administrators 
responsible  for  planning  implementation  of  Office 
Automation. 

62.  ROYCE  HOTEL:  Adjacent  to  the  Palm  Beach 
International  Airport.  222  guest  accommodations. 
The  newest  in  suite  hotels. 

63.  FOLIO:  Offers  you  more  in  the  way  of  choices 
in  portable  exhibits  than  ever  before.  Write  for  more 
information. 

64.  LANIER  BUSINESS  PRODUCTS,  INC. 
THOUGHT  PROCESSING  DIVISION:  Don  t  let 
paper  messages  give  you  the  runaround.  For  a  no¬ 
obligation  demonstration  of  the  Message  Express 
circle  64. 

65.  HARLEY  HOTEL  CHAIN:  "We  re  going  to  be 
your  favorite  hotels. "  is  the  promise  of  the  new  Har¬ 
ley  Hotel  chain.  Brochure. 

66.  DOLLAR  RENT-A-CAR:  Cost-saving  corpo¬ 
rate  programs  for  the  business  traveler.  The  fastest- 
growing  car-rental  system.  Now  in-terminal  at  all 
major  airports. 

67.  FRANKLIN  COMPUTER  CO.:  Franklin  ACE 
personal  computer  and  accessories  are  available  at 
over  1 ,000  dealer  locations  throughout  the  country. 
Send  for  information. 

68.  EXECUTIVE  SCANCARD  SYSTEMS:  Amaz¬ 
ing  new  management  tool  for  increasing  executive 
productivity.  A  project  "control  center. "  Made  of 
handsome,  leather-like  material. 

69.  BERLITZ  PUBLICATIONS  INC.:  For  a  real 
"Bon  Voyage  "  take  Berlitz  along!  New  full-color  tra¬ 
vel  guides,  phrasebooks.  dictionaries.  Send  for 
complete  information. 

70.  HYATT  HOTELS  CORP.:  A  Touch  of  Hyatt.® 
It  gives  you  your  money's  worth.  For  reservations  at 
109  hotels  worldwide,  call  your  travel  planner  or 
Hyatt.  Brochure. 

71.  TOSHIBA  TELECOM:  Send  for  free  brochure 
on  the  Strata®  Series.  Computer-based  business 
telephone  systems  for  small-  to  medium-sized  com¬ 
panies. 

72.  BOSTON  MARRIOTT  BURLINGTON:  Gives 
business  travelers  luxurious  room,  flexible  meeting 
facilities  and  all  the  amenities  you'd  expect  from  a 
Marriott. 


73.  TRI-STEEL  STRUCTURES:  Free  color  bro¬ 
chure  with  floor  plans,  illustrations  and  prices  for  our 
beautiful  steel-frame  homes. 

74.  MARRIOTT  HOTELS:Send  for  details  of  mem¬ 
bership  in  Marriott's  Marquis  Club  -  advance  regis¬ 
tration  and  other  benefits. 

75.  STOUFFER  HOTELS:  A  colorful  directory  of 
Stouffer  Hotels  nationwide. 

76.  CHATHAM  COMMUNITIES:  Beautiful  residen¬ 
tial  communities  with  the  emphasis  on  quality  of  life. 
Information  on  the  best  localities  to  live  well  in  At¬ 
lanta. 

77.  NATIONAL  COMMUNICATIONS  CENTER: 

Receive  messages  toll  free  from  anywhere  in  the 
U.  S..  including  Alaska  and  Hawaii.  Send  for  free  in¬ 
formation. 

78.  VARILUX  2:  A  unique  progressive  power  spec¬ 
tacle  lens  worn  by  millions  worldwide.  Allows  con¬ 
tinuous,  natural  vision  at  all  distances  without  an¬ 
noying  bifocals. 

79.  AMERICAN  PASO  FINO:  For  more  information 
on  this  horse-breeding  association,  circle  79. 

80.  HONEYWELL’S  MICROSYSTEM  6/10:  A  sys¬ 
tem  the  whole  corporation  can  use  for  more  than  just 
personal  computing. 

81.  GENERAL  RENT-A-CAR:  Send  for  General's 
Executive  Club  card  entitling  you  to  a  $27-per-day 
corporate  rate,  nationwide,  for  a  Chevrolet  Citation  or 
Cavalier. 

82.  HOLIDAY/PAYLESS  RENT-A-CAR:  Request 
your  discount  coupon  and  corporate  rate  card! 
Guaranteed  rates  and  toll-free  reservation  number. 

83.  THRIFTY  RENT-A-CAR:  Special  Account  Infor¬ 
mation  for  your  company  that  shows  how  we  beat  the 
discounts  of  our  competitors.  Nearly  500  locations. 

84.  TOPS’L  BEACH  AND  RACQUET  CLUB:  In¬ 
troducing  a  residential,  recreational  community  front¬ 
ing  the  Gulf.  Near  Destin,  Florida,  between  Panama 
City  and  Pensacola. 

85.  ALAMO  RENT-A-CAR:  Send  for  complete  infor¬ 
mation  on  Alamo's  exclusive  Class,  One-Price  Busi¬ 
ness  Rental  Package:  the  newest,  most  unique  de¬ 
velopment  in  car-rental  history. 

86.  PRECIOUS  METALS  ACQUISITIONS:  Provides 
safety,  security  of  your  gold/silver  while  increasing 
your  purchasing  power  through  bank  financing.  Bro¬ 
chure  explains. 

87.  AQU ARINA:  An  international  ocean-to-river  com¬ 
munity  in  Melbourne,  Florida.  Features  townhouses, 
garden  suites  and  ocean  residences  from  $139,000 
to  $402,000. 

88.  INMAC:  Save  from  10%  to  30%  on  computer 
supplies  and  accessories.  Order  by  phone,  mail  -  24- 
hour  shipment.  FREE  Inmac  catalog. 

89.  CITICORP/DINERS  CLUB:  We  offer  services  to 
make  your  business  life  easier  and  more  profitable. 
Citicorp/Diners  Club.  When  you  mean  business. 

90.  POMPANO  CHAMBER  OF  COMMERCE:  The 
fish  are  biting  in  Pompano  Beach.  Florida.  Charter/ 
party  boats  and  fishing  tournaments  every  day  of  the 
year. 

91 .  DAYS  LODGE:  Three-room  suites  sleep  up  to  six. 
All-electric  kitchen.  Three  miles  from  Walt  Disney 
World  and  EPCOT  Center.  Three  pools. 

92.  EASTERN  FOOD:  If  you  would  like  more  informa¬ 
tion  about  Naturally  Fresh'^,  circle  92  for  free  recipe 
ideas. 

93.  AMERICAN  LEISURE  PRODUCTS:  COOL 
BAND  -  Refreezable  Head  and  Wrist  Bands  are  the 
hottest  new  way  to  stay  cool  and  feel  less  tired.  Slows 
body  metabolism. 

94.  SPORT  FILMS  &  TALENTS:  Producer  of  cus¬ 
tom  films,  TV  commercials,  motivational  films,  A-V 
specialties.  T alent  reps.  Free  catalogue. 

95.  AMAX  COAL  COMPANY:  A  colorful  brochure 
of  modern  coal-mining  technology  as  performed  by 
America's  third-largest  coal  producer. 

96.  DELTA  DREAM  VACATIONS:  Delta  covers 
Florida  like  the  sunshine!  Plan  for  your  fall  or  winter 
getaway.  Packages  from  $55.50. 


If  the  card  is  missing,  send  your  name,  address,  p  ubiication  name  and  the  number(s)  you  are  interested  in  to:  Inflight  Reader  Service.  P.  O.  Box  2985,  Clinton,  Iowa  52732 
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Management’s  new 
productivity  tooi 

No  matter  how  effective  and  well-organized  you  are  today,  this  new 
management  system  will  help  you  become  even  better.  Or  your  money  back! 


“It’s  amazingly  simple,  and  it  really  works.” 

That's  a  common  comment 
among  managers  who 
try  the  Executive 
ScanCard'""  System.  It 
limproves  personal  prod¬ 
uctivity  dramatically — 
even  for  those  who  were 
well-organized  to 
begin  with. 

The  system  serves  as  a 
portable  “control  center,” 
monitoring  all  your  pro-  . 
jects,  so  you  can  keep 
on  top  of  everything 
from  start  to  finish.  It 
helps  eliminate  missed 
deadlines,  forgotten 
assignments,  and  costly 
last-minute  rushes. 

Each  project  is  recorded 
on  a  separate  ScanCard  ™  project  card.  The  cards 
are  scanned  daily,  in  only  a  few  minutes,  to  jog  your 
memory  on  what's  due  next.. .from  whom...  and  when. 


In  leather-like  vinyl 

$3995 

In  genuine  leather 

$7995 

Plus  $4  shipping 
and  handling 


So  nothing  gets  overlooked 
-ever.  The  system 
is  available  in  three 
handsome  models, 
including  this  popular 
President,  which 
handles  64  projects 
initially.  Panels  can 
be  added  to  increase 
up  to  224  projects. 
Includes  pen  caddy 
and  space  for  8y2"x1 1 " 
tablet.  Shipped  with 
500  ScanCards  plus  a 
Pocket  Idea™  wallet  to 
carry  cards  with  you 
to  record  new  ideas 
and  reminders.  Then 
merge  them  into  the  system 
later.  In  rugged  leather-like 
vinyl  (black,  brown,  tan, 
burgundy  or  natural  suede)  or 
handsome  genuine  leather  (brown  or  burgundy). 
Personalized  with  your  name  or  initials  on  cover. 


Or  select  one  of  these  handsome  models: 


A.  The  Chairman  of  the 
Board.  Our  deluxe  model  that’s 
like  a  traveling  office. 

•  Three  panels  hold  1 20  projects 
(more  panels  can  be  added). 

•  Handy  appointments  calendar 
and  phone  index. 

•  Built-in  multi-function  caicuiator 
and  two  pocket  files  for  papers. 

•  Calling  card  pockets,  pen  hoider 
and  panel  for  tablet. 

•  Your  name  or  initials  on  front 
cover. 

•  Includes  Pocket  Idea'"  wallet  and 
500  ScanCards. 

•  In  leather-like  vinyl  (Bavarian  Tan, 
Tuxedo  Black  or  Mink  Brown)  or 
genuine  leather  (black,  brown  or 
burgundy). 

In  leather-like  vinyl  In  genuine  leather 

$9995  $14995 

Plus  $4  shipping  and  handling 


Satisfaction  Guaranteed 

If,  for  any  reason,  you  are  not 
completely  satisfied  with  your 
Executive  ScanCard  System, 
you  may  return  it  within  30  days 
of  purchase  for  a  complete  and 
courteous  refund.  You  take  no 
risk! 


B.  The  Director.  Increased 
productivity  in  “thinline”  form. 

•  Accommodates  48  projects. 

•  Fits  neatly  into  your  briefcase. 

•  Includes  pen  holder,  Pocket 
ldea'“  wallet  and  500  ScanCards. 

•  Your  name  or  initials  on  cover. 

•  In  leather-like  vinyl  (black,  brown, 
burgundy,  saddle  tan,  or  natural 
suede  finish)  or  genuine  leather 
(brown  or  burgundy). 

In  leather-like  vinyl  In  genuine  leather 

$2495  $4995 

Plus  $4  shipping  and  handling 


Credit  card  orders  phone 
toll-free: 

800-848-2618 

(In  Ohio,  800-282-2630) 

Or  write: 

Executive  ScanCard  “Systems 

Dept.  974 

6480  Busch  Blvd.,  Suite  200 
Columbus,  Ohio  43229 

For  shipments  outside  continental  U.S.  add  the 
following:  Canada.  Alaska.  Hawaii  and  Puerto 
Rico  $7.50,  Mexico  $1 2,  all  others  $1 8.  U.S.  and 
international  patents  pending.  Copyright  1983 
Executive  ScanCard'''  Systems. 


MIND  MAHERS 

ANSWERS 

From  page  105 

FOOTBALL GREATS 

1 1  Earl  Morrall,  Baltimore 

1 2  Ken  Anderson,  Cincinnati 

4  Rudy  Bukich,  Chicago 

5  Norm  Van  Brocklin,  L.A. 

1  Sammy  Baugh,  Washington 
9  Bart  Starr,  Green  Bay 

3  Tom  O’Connell,  Cleveland 
1 0  Charley  Conerly ,  New  York 

6  Roger  Staubach,  Dallas 

2  Sonny  Jurgensen,  Washington 

7  Otto  Graham,  Cleveland 

8  Milt  Plum,  Cleveland 


CHAMPAGNE,  PLEASE! 

6  Rehoboam 

4  Magnum 

10  Nebuchadnezzar 
9  Balthazar 

1  Split 

7  Methuselah 

8  Salmanasar 
3  Quart 

2  Pint 

5  Jeroboam 


BINARY  BAFFLER 

Solution: 

Figure  the  numbers  by  their  positions. 

For  example,  19  =  (1x10^)  +  (9x10°) 

Using  the  same  pattern, 

11011  =  (1x2“)  +  (1x2°)  +  (0x2°)  + 
(1x2^)  +  (1x2°)  =  16  +  8  +  0  +  2+1  =  27. 

10001  =  17  11111  =  31 


SOLUTION  TO  PUZZLE 

From  page  104 
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SKY-UNES 


ATLANTA: 

American  Bar  Association 

Annual  Meeting 

America’s  attorneys  continue  to  con¬ 
vene  this  month  at  the  1 983  Annual  Meet¬ 
ing  of  the  American  Bar  Association, 
headquartered  at  the  Atlanta  Hilton 
through  August  4th. 

Leading  jurists,  scholars  and  critics  of 
the  legal  profession,  as  well  as  prominent 
speakers  such  as  John  Nalsbitt,  author  of 
Megatrends,  are  present  to  address  a 
wide  range  of  topics  and  Issues.  For  infor¬ 
mation,  contact  the  ABA,  1 1 55  East  60th 
Street,  Chicago,  Illinois  60637.  Phone: 
(312)  947-4090. 

Chatahoochee  Invitational  Cup 

Polo  Tournament 

Atlanta’s  Polo  Club  Field  on  the 
Chatahoochee  River  will  host  the  city’s 
first-ever  international  tournament  Sep¬ 
tember  3rd  through  4th,  benefitting  the 
Leukemia  Society  of  America,  Inc. 

Teams  from  countries  as  diverse  as 
Germany  and  Costa  Rica  are  expected  to 
participate  in  the  matches,  with  final  com¬ 
petitions  taking  place  on  the  second  day. 

Tickets  to  the  event  are  $5  for  both  days. 
Patrons’  tickets  are  available  for  $50  per 
person,  and  include  admission  to  the 
“Great  Gatsby  Gala,”  a  black-tie  cham¬ 
pagne  party  to  be  held  the  evening  of 
September  2nd  at  the  home  of  Mr.  and 

Mrs.  A.  Timothy  Jones.  _ 

For  information,  contact  the  Leukemia 
Society,  Georgia  Chapter,  1447  Peach¬ 
tree  Street,  N.E.,  Suite  412,  Atianta, 
Georgia  30309.  Phone:  (404)  873-3666. 

SAN  FRANCISCO: 

National  Association  of  Broadcasters/ 
Radio  Programming  Conference 

Top  radio  personalities  from  around  the 
world  will  be  on  hand  for  the  Sixth  Annual 
NAB  Radio  Programming  Conference, 
convening  at  the  St.  Francis  Hotel  on  Au¬ 
gust  28th,  for  four  days  of  high-fidelity 
meetings. 

Over  fifty  different  sessions  relating  to 

formats,  promotions,  news,  public  affairs 
and  other  aspects  of  the  business  are 
scheduled,  and  country  and  western 
superstar  Barbara  Mandrell  will  entertain 
in  concert  at  a  private  dinner  finale. 

For  information,  contact  conference 
manager,  Wayne  Cornils,  Radio  Vice 
President,  NAB,  1771  N  Street,  N.W., 
Washington,  D.C.  20036.  Phone:  (212) 
293-4599. 

LEXINGTON: 

PGA  Senior  Tour/Citizens  Union  Bank 
Senior  Golf  Classic 

Fifty  Senior  Tour  members  will  tee  off  at 
the  Lexington  Marriott  Resort’s  Griffin 
Gate  Golf  Club  In  competition  for 
$150,000  In  prize  money  at  the  Citizens 
Union  Bank  Senior  Golf  Classic,  August 

31  St  through  September  4th. 

Sponsored  by  the  Lexington-Fayette 
County  Urban  County  Government,  the 

event  includes  a  two-day  Pro-Am  Tourna¬ 
ment  in  which  200  amateurs  are  expected 
to  play,  as  well  as  the  54-hole  Senior 
Classic.  Net  proceeds  from  the  event  will 
benefit  the  Senior  Citizens  Enhancement 
Foundation,  an  organization  involved  with 
programs  in  the  sponsoring  communities. 

For  information,  contact  the  Senior  Golf 
Classic,  P.  0.  Box  117,  Lexington,  Ken¬ 
tucky  40501 .  Phone:  (606)  259-1 825. 

DALLAS: 

Mary  Kay  Cosmetics  Seminar  1 983 

Befitting  the  twentieth  anniversary  of  its 
founding,  Mary  Kay  Cosmetics’  theme  for 
Seminar  1 983  is  “Celebrate!”  -  and  more 
than  23,000  Independent  beauty  consult¬ 
ants  will  do  just  that  when  they  gather 
at  the  Dallas  Convention  Center  from 
August  25th  through  September  3rd. 

Nearly  150  educational  classes,  with 
topics  ranging  from  time-management  to 
motivation,  are  planned  for  each  of  the 

three  separate  sessions  of  the  Seminar. 
Singer  Johnny  Mathis  performs  during 
awards  night,  when  the  sales  force’s  top 
achievers  will  receive  gifts  ranging  from 
pink  Cadillacs  to  diamond  jewelry  from 
the  company’s  founder. 

For  more  information,  contact  Dean 
Mendors,  director  of  public  relations, 
Mary  Kay  Cosmetics,  8787  Stemmons 
Freeway,  Dallas,  Texas  75247.  Phone: 
(214)  630-8787.  Q 
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All  of  us  have  dreams  of  going  off  someday  to  a  special  someplace.  To  a  lonely  beach.  Historic  city.  Back  home. 
No  matter  where  your  someplace  may  be,  you’re  never  more  ±an  a  day  away  on  a  comfortable  Boeing  jetliner. 


Getting  people  together. 


The  Spuit  of  Ddta.™ 

get  better  service  from 
pec^e\\ho  love  their  worit.  ^ 

Andtheiroompo^^ 

Delta  people  love  Delta.  Ask  them  why  and  you  hear  things  like  “family^’  Delta  people  feel — feel 
very  honestly— that  they  work  for  something  far  more  personal  than  a  corporation. 

Fine.  But  what’s  that  get  you?  •  ,  • ,  n 

Great  service.  Because  when  people  feel  good,  it  shows.  When  people  love  their  work,  it  s  all  over^ 
their  faces,  all  over  their  attitude,  even  in  the  way  they  say  “Good  morning  and  thank  you  for  flying  Delta! 

When  people  feel  good,  they  have  more  to  give,  and  Delta  has  over  35,000  professionals  who  give 
their  best  eveVy  day.  That’s  the  Spirit  of  Delta. 

Delta  is  ieady\^iienyou  aiie; 

Left  to  right:  Captain  Charles  Kordowski,  Reservations  Sales  Agent  Judy  Roan-Mcintire,  Flight  Attendant  Jeannette  Trussell  York, 

Line  Mechanic  Brad  Patch,  Passenger  Services  Agent  Reggie  Boykin. 


R.8oym' 


Business  Or  Pleasure.  It  makes  good  business  sense 
:o  rent  a  Thrifty  car  for  work.  Thrifty  is,  after  all,  your 
Tiost  convenient  and  economical  rental  car  alternative. 

And  when  you  go  on  vacation.  Thrifty  becomes  an  even 
nore  practical  choice.  Because  the  time  and  money  you 
>ave  are  your  own. 

Executive  Comfort  Service!:'  Whether  you  travel  for 
jusiness  or  pleasure,  call  on  Thrifty  for  our  complimentary 
executive  Comfort  Service.  You  won't  fight  long  lines  at 
lirport  counters.  Or  wrestle  your  luggage  through  deserted 
ent-a-car  lots. 

Instead,  Thrifty  will  pick  you  up  at  the  airport,  chauffeur 
^ou  to  your  pre-cooled  car  and  handle  all  your  bags. 

’hat's  Executive  Comfort  Service.  Only  from  Thrifty. 


Now  You  Have  A  Choice.  The  No-Smoking  Car™  or 
The  Smoker's  Car™.  In  most  major  cities.  Thrifty  offers  both 
types  of  clean,  fresh  cars.  Check  on 
availability  when  you  make  your 
reservations. 

Cali  On  Thrifty.  When  you  land  at 
your  destination,  call  the  local  Thrifty  location.  And  within 
minutes,  you’ll  experience  the  convenience,  economy, 
comfort  and  security  of  Thrifty  worldwide. 

So  the  next  time  you  travel  for  work  or  play,  take  your 
good  business  sense  with  you.  Call  on  Thrifty  Rent-A-Car. 

Thrifty  Worldwide  Reservations 
1-800-FOR- CARS  (800-367-2277).  In  Canada:  Collect 
918-664-8844.  Or  call  your  travel  consultant. 


Airport  and  neighborhood  locations  around  the  world. 


HERTZ  INTRCOJCES 

NEW  LOW 

mny  ECONOMY  fares 

ANYCAR, 

ANY  DAY, 
ANYWHERE. 


I’VE  MISSED  ONE  MESSAGE  TOO  MANY 


Please  send  me  more  information  on  the  Message  Express!" 


NAME 

TITLE 

COMPANY 

PHONE 

BUSINESS  ADDRESS 

CITY 

COUNTY 

STA.  UIHIER 

MOVEAHEADATTH£SPeEDOFSOU^l4\£f^  THOUGHT  PROCESSING 

Aug.  *83  Delta  Sky  114  NH3 

LANIER  BUSINESS  PRODUCTS.  INC. 


1700  Chantilly  Drive,  N.E. 
Atianta,  Georgia  30324 


NO  POSTAGE  V 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  CARD 

FIRST  CLASS  PERMIT  NO.  217  CLINTON.  IOWA 


POSTAGE  WILL  BE  PAID  BY: 

Inflight  ReailerService 
Delta  Sky 

P.O.  Box  2985 
Clinton,  Iowa  52735 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  CARD 

FIRST  CLASS  PERMIT  NO.  217  CLINTON,  lOVUA 


POSTAGE  WILL  BE  PAID  BY: 

Inflight  Reader  Service 
Delta  Sky 

P.O.  Box  2985 
Clinton,  Iowa  52735 


^FORMATION  FOR  Delta  Sky  Readers 

10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25  26  27  28  29  30  31  32  33  34  35  36 
37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59  60  61  62  63 
64  65  66  67  68  69  70  71  72  73  74  75  76  77  78  79  80  81  82  83  84  85  86  87  88  89  90 
91  92  93  94  95  96  97  98  99  100  101  102  103  104  105  106  107  108  109  110 
Circle  the  numbers  that  correspond  to  those  listed  on  opposite  page. 

Name _ Title _  Offer  Valid 

through 

Address _ Company _  October  31 , 

1983 


City _  State  _  Zip 

Please  take  a  moment  to  complete  the  following  questions.  (Optional) 


1.  AGE:  2.  SEX: 

AD  18-34  DD  M 

BD  35-54  EOF 

CD  55  &  OVER 

INCOME:  5.  HOUSEHOLD 

Under14,999  On 

15,000-24,999  P  □ 

25,000-44,999  Q  □ 

45,000  &  OVER  RD 


3.  EDUCATION: 

F  □  GRADUATED  COLLEGE 
GD  ATTENDED  COLLEGE 
H  □  GRADUATED  HIGH  SCHOOL 

6.  INDIVIDUAL 

S  □ 

td 
u  □ 
vn 


4.  OCCUPATION: 

I  □  MANAGER/PROFESSIONAL 
J  □  PROFESSIONAL/TECHNICAL 
K  □  MANAGER/ADMINISTRATOR 
L  □  CLERICAL/SALES 
M  □  CRAFTSMAN /FOREMAN 
N  □  OTHER 

AUGUST,  1983 
FOD 


hSformationfor  Delta  Sky  Readers 

10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25  26  27  28  29  30  31  32  33  34  35  36 
37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59  60  61  62  63 
64  65  66  67  68  69  70  71  72  73  74  75  76  77  78  79  80  81  82  83  84  85  86  87  88  89  90 
91  92  93  94  95  96  97  98  99  100  101  102  103  104  105  106  107  108  109  110 


Circle  the  numbers  that  correspond  to  those  listed  on  opposite  page. 


Name 

Title 

Offer  Valid 

Address 

Company 

through 
October  31 . 

City 

State 

1983 

Zip 

Please  take  a  moment  to  complete  the  following  questions.  (Optional) 


1.  AGE: 


2.  SEX:  3.  EDUCATION: 


AD  18-34  DD  M 

BD  35-54  ED  F 

CD  55  &  OVER 


F  D  GRADUATED  COLLEGE 
GD  ATTENDED  COLLEGE 
H  D  GRADUATED  HIGH  SCHOOL 


INCOME:  5.  HOUSEHOLD  6.  INDIVIDUAL 


Under  14,999  0  D  S  D 

15,000-24,999  P  D  T  D 

25,000-44,999  QD  UD 

45,000  &  OVER  RD  VD 


4.  OCCUPATION: 

I  D  MANAGER/PROFESSIONAL 
J  D  PROFESSIONAL/TECHNICAL 
K  D  MANAGER/ADMINISTRATOR 
L  D  CLERICAL/SALES 
M  D  CRAFTSMAN /FOREMAN 
N  D  OTHER 

AUGUST,  1983 
FOD 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 


KROY 

KROY  INC. 

P.O.  BOX  43716 
ST.  PAUL,  MN  5S164 


BUSINESS  REPLY  CARD 

FIRST  CLASS  PERMIT  NO.  5673  ST.  PAUL,  MN 
POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 


KROY 

KROY  INC. 

P.O.  BOX  43716 
ST.  PAUL,  MN  55164 


Call  Toll-Free  1-800-328-1306. 

(In  Minnesota,  please  phone  612-738-6100.) 

Or  complete  and  mail  this  postage- 

paid  card  today.  m 

4  vcrcN  lettering' ^ 
lH  cpeE  sampte  ^ 


PKroy  lettering  Is  the  fast,  economical  way  to  give  all  your  work  a 
polished,  professional  look. 

□  Please  send  me  a  free  sample  of  Kroy  lettering,  and  your  latest  brochure,  and 
information  about  your  free  trial  program. 

O  Please  have  a  representative  call  to  arrange  a  no-cost,  no-obllgation  demonstration 
of  the  Kroy  lettering  system  in  my  office. 


(please  print) 


Companyi 

Address— 


City . . . . . — ... - - - -  State _ 

I  n  order  to  complete  your  request  we  must  have  your  telephone  number. 


Area  Code/Number 


Call  Toll-Free  1-800-328-1306. 

(In  Minnesota,  please  phone  612-738-6100.) 

Or  complete  and  mail  this  postage- 

paid  card  today.  m 

«  Krov  letterinfl-  M 

m  cbEE  sample  o1  KWV 


•  Kroy  lettering  Is  the  fast,  economical  way  to  give  all  your  work  a 
polished,  professional  look. 

□  Please  send  me  a  free  sample  of  Kroy  lettering,  and  your  latest  brochure,  and 
information  about  your  free  trial  program. 

□  Please  have  a  representative  call  to  arrange  a  no-cost,  no-obligation  demonstration 
of  the  Kroy  lettering  system  in  my  office. 


Name, 


(please  print) 


Company, 

Address— 


City.,,,.,. . . . . . — . . . . . . . .  State...,.: . . . . ■ 

I  n  order  to  complete  your  request  we  must  have  your  telephone  number. 


Area  Code/Number 


